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PASEION SHOP 


SPECIAL 


A Sparkling Candlelight te SO By for your Store! 


@ If you own or manage a Women's store... 
@ If you're in charge of display in a Women's Shop... 


e If trimming women's fashion windows in any store is a part 
of your display schedule ... 


@ Then you'll be interested in Schack's new program for 
Women's Ready-to-Wear and Specialty windows exclusively. 


Here's a completely original display plan that will send you a custom- 
planned group of window presentations for every major promotion 
throughout the year. They'll be yours exclusively too, because Schack's 
will ship these special trims to only one store in each community. 

The first in this unique series of Women's Shop display brochures — a 
sparkling ‘Candlelight Christmas" presentation for the 1954 Holiday 
Season — is available now; a postcard or letter brings you a copy by 
return mail. No charge or obligation, 

of course! 


2516 Armitage Avenue e@ Chicago 47, Ill. 
HUmboldt 9-2516 
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comuras: 


COMMERCIAL MURALS 
TRADEMARK 


‘¢Have both hard sell and decorative value”’ 


BOAR TS RAINED 


Another.example is the 


ARROW STYLE anp COLOR SHOW q 


and the way America’s good stores from 
coast to coast have used this display 
promotion. 

Elegant, colorful designs and art on 
giant and small size comuras fit archi- 
tectural dimensions of windows and 
stores. 

This Comura kit includes sufficient 
display material to trim 4 windows plus 
the store interiors. 

Also included are suggested use 
sketches and ad layouts. This complete a «CY ‘Ee 
promotion is packed in a sturdy, light- ce al gee eel ) 
weight mailing tube for efficient and esl ee cieis @ 6) 
economical shipping. 





























Giant Comure 48 in. x 90 in. Giant Comurea 48 in. x 90 in. 


PLY es 











5 in. x 90 in. COMURA 








This — shows the wonderful sales 


resulting from the magnificent Arrow Style 11 in, x 28 in. EASEL CARDS 
and Color Show promotions as used by good 


stores from coast to coast. The same fine art was reproduced on ' : 
ll in. x 28in. easeled cards and on 
os Sin. x 90in, 2 in. x 90 in. Comuras for a complete 5 in, x 90 in. 
WLS Comuras are designed comurA and coordinated program. COMURA 


and produced using the fa- 

mous WLS silk-screen process. : A th 
figned to do a opecifc elling W. L. STENSGAARD AND ASSOCIATES, INC 
“or to do a specific selling 6 the N A ND ’ N : 
ne -_ type of product 4h 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 

— a Specialists in Merchandise Presentation * Demonstration * Displays « Exhibits 
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Flexible Fixturing At New Dayton's 

Display In Manhattan 
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Chicago's Trans-Season Windows 

There's No Summer Display Slump In Los Angeles 


Glamour Personality For A Fashion Store 
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By Howard Kuhn 
By Irene Miller . 


Low Cost, Easily Adapted Ideas For The Smaller Store 


Showroom Has Display Innovations 
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The Display Parade 
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Display Ideas 
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PUBLISHED BY 


By Jim Kiley 


By Jim Tupper . 
By Bernice H. Meldon 
By Jim Tupper . 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


This is the annual Christmas number, 
replete with photographs and descrip- 
tions of holiday displays which proved 
their worth . . . Regular features will 
appear as usual, as well as several spe- 
cial articles of absorbing interest .. . 
The October issue, in the mail Sep- 
tember 20. 


Ld 
THE COVER 


This unusual display was the work of 
John Robert Cobb, Henri Bendel's, New 
York City . . . (Photograph by courtesy 
of Mitten's Display Letters, New York 
City.) 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


a 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada. To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date: other- 
wise missed copies cannot be _ supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


National 
Association of 
Display Industries 


Member 


ABP 


Associated 
Business 
Publications, Inc. 


Bureau of 
Circulation 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 








At Long Last... 
FLESH-AND-BLOOD 
BONE-AND-MUSCLE 


After exhaustive experimentation, this house 
has come up with a group of Men’s figures 
that capture the essential quality of the au- 
thentic American Male. These figures, neither 
awkward nor dainty, have the look and char- 
acter of real Men, and wear clothes as well- 
dressed men should. The ablest artists and 
sculptors in the men’s fashion field have 
helped us to achieve this success—to do for 
men’s merchandise what Mary Brosnan and 
Durabelle mannequins have done for women’s. 
On initial tests, Men’s Wear sales have risen 
whenever these new figures are displayed. 


Photographs of the new men’s figures, and of 
some new wood-and-metal fixtures designed 
expressly for men’s wear display, now available. 








whue. 
492 Seventh Avenue, New York 18 * Dot Williams president 
\ Mary Brosnan Mannequins 


sts : oe 7 
—~—— Durabelle Plastic Mannequins 


Pacific Promotions 








_ FIRST ON YOUR 
% DISPLAY LIST! 


METALLIC 
RED and WHITE TUBES 


DIAMETERS 
LENGTHS - sy . 4" 6" 8" 
. oh ie..... ee 70 90 1.20 1.60 2.30 
4 ft. long .60 95 1.25 1.60 2.40 3.00 
6 ft. long 75 1.25 1.60 2.25 3.10 4.00 
9 = ft. ~long 1.10 1.75 2.25 3.15 4.50 6.00 
12 ft. long 1.40 2.50 3.00 4.50 6.00 8.25 


RED and WHITE TUBES 


DIAMETERS 
LENGTHS “ “ 3" 4" 6" 8" 
3 ft. long 2 .70 1.00 1.40 2.00 
4% ft. long , 1.00 1.45 2.10 2.75 
6 ft. long , 1.40 1.90 2.60 3.75 
9 = ft. _~long ; : 1.80 2.75 4.00 5.50 
12 ft. long , 2.60 3.80 5.50 7.75 


* STARRED « LIGHTWEIGHT x 


CANDY CANES 


METALLIC RED STRIPED & STARRED CANE 


DIAMETER LENGTH OVERALL PRICE DOZEN 
21 ft. $ 3.50 $ 39.00 
a 3 5.50 59.00 
31 ft. 7.50 85.00 
5 tt. 11.00 125.00 
7. / 17.00 185.00 


CHRISTMAS RED STRIPED & STARRED CANE 
DIAMETER LENGTH OVERALL PRICE DOZEN 
| 2% tt. $3.25  $ 35.00 

3 ft. 5.25 55.00 

31% ft. 7.00 76.00 

5 ft. 10.50 116.00 

7 ft. 16.00 170.00 


3" DIA. TUBES x 5 FT. LONG 


Metallic Red & White Striped 
Metallic Blue & White Striped 
Metallic Gold & White Striped 
Metallic Green & White Striped 


Or Above Solid Colored 
ASSORTED OR ANY COMBINATION 


25 TUBES IN Box $99.50 


Handling charge of 75c 
on all orders less than $10.00. 


ALL SHIPMENTS F.O.B. CLEVELAND, OHIO 


MUTUAL DISPLAY mre. co. 2222222 


DISPLAY WORLD 





Len -OScuibe ...the most flexible sign machine 
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Change from cardboard to paper by the turn 
of a dial... Print one of a kind, two sided or 
repeat extras Use new display scripts 
and/or any type combination Reproduce 
zinc plates, half-tones or any cuts for headings 
and toppers Prepare originals for offset 
duplication . . . Proof lines of type tor adver- 
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L’se one or several colors 
Adopt any layout and 
. Models for all size stores... 


tising paste-ups . 
of ink at once 
control copy. . 


Write for complete catalog 
with prices and free samples 
of work. 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 


SEPTEMBER, 1954 


] 














Three? Six? Eight? Actually there are 10 applications* 
of Masonite Presdwood in this display. (We could 


have used more, but we wanted to leave some room 
wr. A & oO RR a ¥ a for merchandise.) 


Presdwood*, made with nature’s own lignin, is a 
ze re E % DW 8) oO oe favorite with display men everywhere. Here is just 

one example of the usefulness of this strong, smooth, 
grainless all wood hardboard. It’s easy to cut, easy 
i N to paint—and it’s easy on your budget. 


T a i S WI N D OW ? Talk to your building materials dealer about the 33 


types and thicknesses of Presdwood for doing hun- 
dreds of jobs better. Ask him to show you *i” and 
14” Tempered Presdwood. 











*Specifically, Presdwood has been used to make: 
back and side walls, cut-out lettering, shadow boxes, 


. NATURALLY STRONGER WITH LIGNIN 
platform, platform riser and columns (Presdwood eee © 
takes and holds curves), figure cut-outs and mer- MASO fie. F r a 
chandise holders, and copy cards. PRESDWwOOD 

WoonmaneseTER | CORPORATION 
Dept. DW-9, Box 777, Chicago 90, Ill. 


“Masonite” signifies that Masonite Corporation is the source of the product 
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How to make your STORE PERSONALITY 
Extend a truly cordial welcome... 


Creating a magnetic store personality 
is the job so well done by SK Sales 
Promotion Interiors. Every counter, 
every displayer is designed to bid 
shoppers a “cordial welcome” ...to 
entice them through section after sec- 
tion...to focus attention on merchan- 
dise...to stimulate desirability and 
multiple purchases. 


Customers genuinely appreciate the 
functional beauty and orderly appear- 
ance of your SK Custom Styled store. 
They enjoy an atmosphere of friend- 
liness and trust, of comfort and taste- 
ful display. SELF-SELECTION be- 
comes easier...casual shoppers be- 
come customers in the frame of mind 
to buy. 





To find out how Store Kraft can 
build a “magnetic personality” into 
your store, we invite you to accept 
the invitation below...without cost, 
without obligation. 


CUSTOM STYLE LOOK... 
But Not Custom Costly 


SK SALES PROMOTION INTERF 
ORS are designed to let you create 
your own individual “magnetic store 
personality.” Choose from hundreds 
of variations—at stock unit costs—by 
combining a wide assortment of 
counters and displayers, trims and 
finishes. 


SK Merchandise Movers encourage 
store-wide shopping...literally draw 
customers from unit to unit. Merchan- 
dise is displayed so invitingly that 
values seem greater, more appealing. 





SEPTEMBER, 


OUR TWO-FOLD INVITATION TO YOU 


We’ ll be happy to send you our new picture-packed brochure, 


“How to Build a Magnetic Personality Into Your Store.” 


Just 


attach the invitation coupon to your letterhead and mail today. 
Also, our special SK Store Planning Service may be able to help 


you solve 
write today for complete information . 


1954 


your own particular store- bg a problems. 
. free of cost. 


Please 





STORE 
PLANNING 
SERVICE 


Whether you have only a 
single “problem spot,” or 
anticipate complete remod- 
eling, a staff of SK Plan- 
ning Engineers is ready to 
serve your store. Their 
recommendations will be 
based on a thorough sur- 
vey of your merchandising 
problems and sales objec- 
tives. They will help you 
create your own magnetic 
store personality at lowest 
possible cost. This service 
is available without cost 
or obligation. 


" megemenpmne 


The STORE KRAFT 
MANUFACTURING CO. 


294 WN. Main St. 
Beatrice, Nebraska 


Yes, I'd like to receive your new booklet on “Magnetic Store 


Personality’ . . 


My name is 


. without cost or obligation. 





(please attach to your letterhead) 
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“ALL THE TRIMMINGS” 


. for Modern Christmas Displays 
YOUR MOST DEPENDABLE SOURCE 


bee i a 


STATIONARY 20’ METALLIC FOIL PAPERS 
JOLLY SNOWMEN Silver Glo, Gold, Coronet Red, Mid- 


nite Blue, Cerise, Turquoise, Pink, 
Emerald, Chartreuse, Shocking Pink, 
Ice Blue, Copper, Bottle Green. 

26” Width 25 ft. roll. .$ 1.50 
100 ft. roll. .$5.50; 300 ft. roll. .$15.00 
Write for prices on larger quantities; 
also, for fancy patterns or booklets. 


Attention-getting stationary snowmen 
made of latex rubber and heavily 
flocked. Figures trimmed with lac- 
quered holly leaves, glass balls and 
sequin dotted cloth. ...each $15.95 


Multi Ball Snow Garland—Decorative 9’ garland in white and silver with 
assorted colored ornaments. 36 yards per box Gross yards $44.00 


Tinsel Bell Garland—Silver streamers with dainty silver bells. Tarnish 
resistant, 9’ length, one dozen per box Gross yards $50.00 


VELVET SANTA C LAUSES Tinsel Pom Pom Garland—Beautiful 4” pom poms in colors of silver, pink, 


Jolly, lusty Santas with great big smiles that turquoise. Tarnish resistant, 9’ length Dozen $24.00 
brighten your store or windows with Christ- 


mas cheer. Beautifully custom-made of rich Tinsel Pom Pom Garland—Colorful pom pom streamers in assorted sizes. 
red velvet with white velvet trim. Arms and Silver, pink, turquoise, 9’ length, tarnish resistant Dozen $60.00 
legs move into any position for easy and clever 
placement. 
14” stationary. .$ 9.95 21” stationary. .$18.95 
18” stationary.. 11.95 30” stationary.. 24.95 
60” stationary 
60” size with animated body movement or head and 
arm movement $135.00 each. 
Santas also available in pastel colors at no addi- 
tional charge. 


30’ ANIMATED SANTA 


with arm, body and head movement 
Clever, animated 30” Santas dressed in your 
choice of red or white velvet suit with white fur 
trim and gold tinseled vest. His white woolly 
whiskers give him a hardy appearance as he : ee ; 
nade ono tinesied adaiee nts yo aa Festoon Tinsel Garland—Gay, festive decorations in silver, pink, turquoise. 
Swe eaparate movemente iit. Tarnish resistant, 9’ length streamer Dozen pieces $48.00 
30” Animated Santa Claus Spiral Tinsel Coil—Bright streamers plain or expanded (expands to 6 ft.) 
Arm and body movement Silver, pink, turquoise, tarnish resistant. 12 solid colors per box. Doz. $11.50 
30” Mechanical Santa Claus Tinsel—Decorative tinsel in silver, gold, turquoise, pink, and chartreuse. 
Body and head movement.......... $75.00 $9.00 dozen hanks; 3” $24.00 dozen hanks 


ART R. COHEN CO. ¢- 810 PENN AVE. 


‘ 
a a a 











‘DIMENSIONAL TINSEL STARS 


Clear, bright stars that present an 
effective array of color. Your choice of 
colors in silver, turquoise, pink, blue. 
Non-tarnish stars that add sparkle to 
your displays. 

4”....$ 3.75 doz. 10”...$22.00 doz. 
6".... 6.00doz. 12”... 60.00 doz. 


SATIN RIBBONS 


100 yd. roll 1,000 yds. 
No. 2—7,,"" 
No. 3—5/,“’ ‘ 11.50 
No. 5—7/," ‘ 15.00 
No. 9—11/,” 2.75 25.50 


50 yd. roll 1,000 yds. 
No. 40—23/,," ...$2.50 $47.50 
No. 120—41/," .... 3.75 67.50 
Ribbonzene—500 yd. rolls 


Ribbonzene—500 yd. rolls 
3,’ " 
ALL COLORS available . 


GLASS FIBER CLOTH 
Soft and pliable for puffing and drap- 
ing. 100% fireproof 40” wide. Avail- 
able in white and same colors as angel 
hair. 
10 yard pkg. 
50 yard pkg.... 


PITTSBURGH 22, PENNSYLVANIA 


Bios: SPE ae 
Pe 


~ TINSEL SNOWFLAKES 


Beautiful, fluffy-like flakes that lend 
atmosphere to your displays. Colors of 
silver, pink and turquoise. Fragile 
and delicate looking yet tarnish resist- 
ant and sturdy. 
$ 4.00 dozen 
10.00 dozen 


STARLITE SETS 


Tiny, clear, miniature starlite bulbs. 

Available in green or white wire. 

Wired in parallel, complete with 

transformer. Each bulb lights inde- 

pendently. AC only. 

20 lite set..$7.95 40 lite set. .$12.95 
60 lite set 


BLINKER LITE SETS — These sets are 

similar to the Starlite sets except that 

each lamp lights and flashes on and off 

independently, achieving a pattern of 

light in motion. AC only. 

20 lite set.$10.95 40 lite set.$19.95 
60 lite set 


"ANGEL HAIR 


(Spun glass—fireproof) 
Light blue, pink, chartreuse, red, blue, 
yellow, green, turquoise, white. 
White Colors 
2 Ib. box. . $ 2.50 $ 3.75 
10 ib. boxes...... 11.50 16.75 


MAIL ORDERS 
FILLED 
PROMPTLY 


DISPLAY MATERIALS 


SHINY BRITE BALLS 


Shiny brite balls are perfectly formed and 
rounded and unequaled for their beautiful 
and flawless colors. Will add the right touch 
of quality and beauty to your Christmas dis- 
plays. Packed one dozen of solid colors to the 
box. Choice of colors. 

$ 3.50 per gross 
9.00 per gross 
12.00 per gross 
15.00 per gross 
18.00 per gross 
24.00 per gross 

12.00 per doz. 

20.00 per doz. 

36.00 per doz. 

48.00 per doz. 

60.00 per doz. 





FANCY HAND 


DECORATED ORNAMENTS 


These hand decorated tree ornaments have 
been made by craftsmen for many genera- 
tions and are truly the most unusual orna- 
ments that have ever arrived from across the 
sea. You will thrill to the glamor and old 
fashioned spirit that they will add to your 
Christmas displays. 
No. 50—2” . »eeeeee + $12.00 gross 
No. 100—3” . 21.00 gross 
No. 200—4” . .. 48.00 gross 
No. 300—-4” ... . 60.00 gross 
No. 325—4” . ~+eee-+ 66.00 gross 
.- 84.00 gross 
Packed assorted colors and designs to the box 





Ben Walters brings you 
the BEST BUYS 


in 
FLOCKED BRANCHES" 





SNOW FLOCKED.......%12°° per carton 


White or assorted colors, double flocked, flame-proof. 


SPANGLED BRANCHES ...°10°° per carton 


Assorted colors, tarnish proof. 


STAR FLITTER BRANCHES. .*12-°° per carton 


Assorted colors, tarnish proof. 


*A RITTER INDUSTRIES PRODUCT 


Ben Walters National Distributor 


KRINKLY OAK 
BRANCHES 


Flocked, spangle or star 
flitter. Average size, 30". 


@ Cellophane wrapped 


@ 12 to 15 branches 
to carton. 











PAT. PENDING 


EADED CRYSTAL STARS 


with the sparkling 
brilliance of sun- 
struck icicles. 


and BEADED CRYSTAL 
SNOWFLAKES 
Complete with imbedded GE 


No. 46, 3,000 hr. bulbs 
for 20-light series. 


PRICE: 


STARS—21%4", $4.80 dz.; 3", $6 dz. 
SNOWFLAKES — 3%", $6.60 dz. 


orvt 


De 





PAT. PENDING 


Beaded crystals of light in 
squares, 12" x 12" ($18 doz.) 
and panels, 6 ft. x 2 ft. ($1.50 








Hh cteose inc. 


| ORCE, Li Ze of color designs. pee: | 
- PEPRa ees = 


PORCELIZE goes on 
any material, paper, 
wood, plaster, glass, 
metal, plastic, Ce- 
lastic. Dip or brush; 
air-dries in 20 min- 
utes. Transparent — 
giving full value to 
original character, 
texture and colors 
of subject. When dry, 
it will not burn. 


LIST, $10.50 GAL. 


sq. ft.) curved or corrugated 
shapes, extra. Use them to _ SPOKE 
create parquet floorings, walls, hed 

screens, in any combination 


TRADE MARK 


4 


4 
. 


14 NON-FADE COLORS 


Transparent Opaque 


@ Crystal Clear @ Pink @ Ivory 

@ Amber @ Yellow @ Light Green 
@ Dark Red @ Black @ Light Blue 
@ Dark Blue @ White @ Bright Red 


@ Dark Green @ Plus Combinations 


SEE YOUR DEALER OR ORDER DIRECT 





Algonquin 5-2308 


156 SEVENTH AVE. NEW YORK 11, N.Y. 


DISPLAY WORLD 





SNAKES AND TRAINS 
AND ARCHITECTURE 
ALL MADE OF “CELASTIC" 


Versatile, wonder-working ‘'Celastic" lends itself to 
all manner of shapes and designs — and all sizes. 
Shown here are examples of "Celastic'’ creations 
both for temporary displays and permanent uses. 
Lightweight, weather proof, "Celastic" is unlimited 
in its applications. 


ee 
B.. 7 inc. 
National Distributors of Va 
COLLOI® TREATES FAGGIG 


156 SEVENTH AVE., NEW YORK, N. Y. 


*Trade Mark of The Celastic Corp. 


25 ft. Celastic Cobra completed by Berke Displays, Inc., Miami, Fla. for William 
Haast of famous Miami “Serpentarium”. 








¢ 4 to tee ee.) eee nated 


F.... a . % 2 
a ae d % : 
. LZ & 
© 
, : af 6 
2 i 
ines x ; ‘ 
. oe eis , | 
‘ tee * ae x SS sr RL S wa ae 
: al PS ee ne 
; eo iS ae ~ “ 
>? aS 
, . - —_ rome BR OS 


: oo prt 

4 . > Soe . 
ST enna ee iF ep ee 
* ™ BE Sa Bose 7 PES Heed OS Es eae 


ne ame A 5 J = 


Close-up of one of windows showing treatment with Facade or Remick's, Quincy, Mass., specialty shop, redesigned with Celastic window 
Celastic. frames by George Tirone Studios, Boston. Bernice H. Meldon, Display Director. 
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10 flat cars plus locomotive and tender (125 ft. long)and animated figures, made of Celastic, Animated figures of Celastic in process of 
to commemorate Atlantic City Centennial. Designed and built by Strauss Displays, Bronx, N. Y. construction for Atlantic City Centennial. 
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How much time an 


d money can you save 


with prefinished Tekwood Panels? 


WITH TEKWOOD, 
YOU ELIMINATE 
SPRAYING TIME, 
HANDLING STEPS, 
DRYING TIME, AND 
SAVE MATERIAL 
COSTS TOO! 


Whether you build large or small displays, it’s easy to see why Tekwood panels 


an 


are bound to provide production economies. Now they’re delivered prefinished 


in plain or attractive standard colors. In quantity orders, custom colors can be 
’ supplied to match exact shades required. Approximate prices are listed below. 


EXTRAORDINARILY TOUGH, this new panel is 
similar in construction to 3-ply plywood. It 
consists of a sturdy hardwood core, 1/16th 
inch thick, with a facing of tough cylinder 
Kraft linerboard resin-bonded to two sides. 
Grain of the linerboard is at right angles to 
the core, resulting in an extremely rugged, 
resilient board that saves shipping cost be- 
cause it’s so light in weight. 


SIMPLE TO FABRICATE. Tekwood die-cuts with 
clean smooth edges. It is easy to saw, holds 
nails, staples, screws and tacks. Can be cut 
in stacks of eight to twelve sheets on a band- 
saw or fine-tooth circular saw. Won’t split, 
splinter, dent or buckle. Its prefinished sur- 
faces are ideal for silk screen, letterpress or 
lithography. It’s smooth both sides. 





EASY TO FORM. Tekwood 
can be formed hot or cold 
on standard bending ma- 
chinery with or against 
the grain, or on the bias 
as shown. 


RESISTS WEAR. Because of Tekwood’s durable 
pyroxylin finish, exhibits built with colored 
Tekwood are scuff-resistant, washable and 
permanently colorfast. Always looking at- 
tractively new, they outlast a hand-finished 
surface and save the troublesome and costly 
operation of retouching and refinishing. 


TRY THE TOUGHNESS 
TEST YOURSELF.See how 
strong, tough and flex- 
ible Tekwood really is. 
Write for a sample of 
Tekwood today and test 
its toughness. Then or- 
der a supply at once. 


EASY-TO-ASSEMBLE, self-hinging counter dis- 
plays are easily made with Tekwood by cut- 
ting through two layers and leaving the third 
layer as the hinge. 


AVAILABLE at United States Plywood and 
U. S.-Mengel Plywoods distributing units 
located in 60 cities, where you can also obtain 
application help. A sample color kit may be ob- 
tained from your Weldwood distributing unit. 


NEED A LOW-COST, MOISTURE-RESISTANT SHIP- 
PING MATERIAL FOR DisPpLAYs? Ask about 
Protekwood®, a 3-ply panel which you can 
saw, nail and stencil. It’s strong, lightweight, 
inexpensive and rugged enough to protect 
shipments on open flatcars. 





SPECIFICATIONS 
Standard sheet sizes: 48” x 48” and 48” x 96”. 


Standard grade }” thick. 

Weight—445 Ibs. per 1000 sq. ft. 

Special colors, sizes, and thicknesses to meet 
custom specifications. 

Cost of Tekwood per square foot: Plain 6¢ to 
9¢, Color One Side 8¢ to 12¢, Color Two Sides 
ll¢ to 15¢ (depending on quantity, trans- 
portation charges, etc.). 











UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization 


and U. S.-MENGEL PLYWOODS, INC., Louisville, Ky. 
ASK FOR INFORMATION ABOUT THE NEW, COMPLETE LINE OF WELDWOOD HARDBOARD 














United States Plywood Corporation 
Tekwood Division, 55 W. 44th St., N. Y., N. Y. 


Please send me a free data sheet and sample of Tekwood. 
I'd like to try the toughness test. 











CAN TOU USE ANY MONEY TODAY? 
a oe | i s 


Color:Bax 


(TRADE MARK) 


you'll sell so much more your company can "Coin Money like a Mint”. 
Money is one of the most Engrossing Preoccupations, so make the most of it. 
Here are the first 5 COLOR-BAX and more will be offered in the future 
providing there are lots of orders for these. 

Each COLOR-BAX is 60" x 40", printed in several bright, attractive ae . a Wie % 
colors and varnished—on 75 pt. cards and 70 |b. basis white offset paper. , MS ee ’ s Ogi sag 
Easy for you to cut these 60" x 40'° COLOR-BAX cards and paper to any ey Be . } Kir. AY fe 
size strips or shapes wanted. There are scores of ways to use these, either ~ aa naa <§  £§ * |} os Ne ite 
with your own separate selling copy attached or just as Backgrounds. The | ar ees wer 
paper ones could be mounted, stapled or scotch-taped onto various bent MGC-4 Money COLOR-BAX 60x40" Card ..............$7.80 ea. 


shapes, backwalls, pillars, etc. MG-4 Money COLOR-BAX 60x40" Paper 6.30 ea. 


aii 


CER-4 Smart COLOR-BAX 60''x40" Card ......... .... $4.80 ea. CGD-4 Fresh COLOR-BAX 60x40" Card ........... $7.80 ea. 
4E-R Smart COLOR-BAX 60''x40" Paper ...... ... 6,30 ea. 4G-D Fresh COLOR-BAX 60''x40" Paper wre 6.30 ea. 


LCE-4 Abstract COLOR-BAX 60''x40"' Card 
EL-4 Abstract COLOR-BAX 60''x40" Paper 6.30 ea. 


$/.8U ea. EDC-4 Classic COLOR-BAX 60°'x40" Card 


D4-E Classic COLOR-BAX 60'x40"" Paper ............... 6.30 ea. 


We'll ship the COLOR-BAX 60''x40" cards at once anywhere as you Foreign shipments handled in usual way. When ordering f.o.b. Chicago 
direct in cartons; small quantities express collect, single shipments over 


warehouse suggest you send for our 3-DIMENSIONAL HOLIDAY DEC- 
100 Ibs. in USA via truck or package cars, shipping charges collect. ORATIONS Catalog which shows bas-relief Plastics, Holders, Accessories 
Small quantities of paper COLOR-BAX in mailing tubes by parcel post and full life-size, full-round Nativity. 
and cost of same added, large quantities on paper by above methods. 


BISHOP PUBLISHING COMPANY, 168 N. Clinton St., Chicago 6, Illinois 
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3-DIMENSIONAL HOLIDAY INDOOR-OUTDOOR DECORATIONS 


Many prefer these REGULAR 3-Dimensional Christmas Panels; just Authenticity. Each of these eight 20'x28" and four 28''x38" Translucent, 
as many prefer these RELIGIOUS Panels that unfold The Christmas 
Story; many use both groups. All are in vivid Christmas Colors on ' ; ; 
weather-resistant Plastics. The Christmas Story Panels rival real stain- with self-standing or hanging indoor-outdoor Shadow-Box and 8 ft. 


glass windows in a real window and are in bas-relief to lend even greater Electric cord with special rubber hold-in-place fittings on socket. 


multi-color Plastic, rustproof, Aluminum framed Decoration Panels are 





eo 


ise 


PSA-X—Santa ...... $7.65 ea. PSM-X—Snoman ..$7.65 ea. PDE-X—Deer $7.65 ea. PSO-X—Stocking ... $7.65 ea. 
(20''x28"') (20''x28"") (20''x28"") (20°'x28"") 


8" Here's the self-standing or 


h i Shadow-B i - 
SAVE ON ALL FOUR: One each of Santa, Snoman, Deer, Stocking—Four 20'x28" Plastic Panels, each with Shadow- dag, Gein daaeieah depth of 


Box and Electric cord. Group RG4-XC, special price, $29.00. ALL SHADOW-BOXES LIGHTED WITH REGULAR HOUSE- REGULAR 3-Dimensiona! 
HOLD BULBS (NOT SUPPLIED). 


Panels. 


NOTE THESE 
OUTSTANDING 
FEATURES: 


@ Panels are 20''x28'' and 
28''x38"". 
@ Frames of rust-proof Alu- 
minum. 
@ Deeply formed, heavy, wea- 
ther-resistant Plastic Panels 
Processed in bright Christ- 
mas Colors. 
Indoor-Outdoor 70 pt. wea- 
ther-proof Shadow-Boxes, 
self-standing or hanging. 
White stock for better light 
reflection. 
8 ft. steady burning Elec- 
tric cords supplied, with 
special hold-in-place rub- yo Aa wal in lt 
ber fittings on sockets. SGS-2X—Shepherds $8.60ea. SGN-2X—Nativity .$8.60ea. | SGT-2X—Three Kings 
Light-weight washable Pan- (20°'x28"') (20''x28"') (20°'x28"") (20°'x28"") 
els. Permanent, easy to a , , e - : , 
store from season to season. SAVE ON ALL FOUR: One each of Shepherds, Nativity, Three Kinas, Flight— Four 20''x28" Plastic Panels, each with 
Shadow-Box and electric cord. Group RE-4CX, special price $32.50. 





SMP 
SRT Sand t. ”} 
“a <i b fn Se 


eed 


LGS-Y—Cameis—28''x38' ..$15.60 ea. LGN-Y—Manger—28''x38"' .$15.60 ea. LSB-Z—Bells—28''x38"" .....$15.35 ea. LSA-Z—Santa—28''x38" ...3s~.5~ ea. 


4 GIANT SIZE 28"x38" COLORFUL PLASTIC PANELS — 2 REGULAR, 2 RELIGIOUS 


SAVE ON SET OF RELIGIOUS: One each of SAVE ON SET OF REGULAR: One each of Bells When ordering f.o.b. Chicago warehouse suggest you send 

Camels and Manger—Two 28''x38"' Plastic Panels, and Santa — Two 28''x38"' Plastic Panels, each for our 3-DIMENSIONAL HOLIDAY DECORATIONS Catalog 

each with Shadow-Box and 2 Electric cords. with Shadow-Box and 2 Electric cords. which also shows Holders, Accessories and full life-size, full- 
Set REX-2, Special price, $29.60 i «wssatag 20t ZSC-2, Special price, yad.95 round Nativity. 


BISHOP PUBLISHING COMPANY, 168 N. Clinton St., Chicago 6, Illinois 
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AFTER YOU COMPARE 
YOU’LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 
Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


1196 MERCHANDISE MART 
CHICAGO 54, ILLINOIS 


CC 


wa 


uveSTIGATE 
BEFORE YOU 
INVEST 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOF — LAWN SCENES 


GP-390 
Single Face 39’ 
screened in two-tone 
ries. Embossed red script 
“Merry Christmas” 


1) List Price 


Jia. 


watts. 


GP-3909 GIANT SANTA FACE. 
Single Face 39” Dia. Santa projects 
out in bold relief from a_ blue 
outline panel, trimmed in. bright 


red and flesh color. $27 50 
° 


100 watts. List Price 


GP-3} CANDLE WREATH. Single 
Face 39” Dia. Wreath © portion 
screened in two-tone green with 
red berries. Relief molded —— 
group screened in brig rht red and 


low. $27.50 


100 watts. List Price 
re 


GP-220 BELL WREATH. 
Single Face, Wreath 
screened in two-tone 
red berries. Relief 
red, vellow and 
oO watts. 

List Price 


22” Dia 
portion 
green with 
molded bright 
green bell cluster. 


$12.75 


QUANTITY DISCOUNT 
All items in this ad may be 
bined to take advantage of 
discount. 
Total List Value of Order Discount 
Less than $150.00 Net 
$150.00 to $449.50 1K, 
$450.00 and up 15% 


com 
the 


7EPTEMEER, 1975 


MERRY CHRISTMAS WREATH. 


green 


Wreath 

with red 
yellow 
10) watts. 


Dia 
vreen 
bright red, 


Wreath portion 
with red ber- 
in center reading 


$27.50 


cluster. 


Lightweight 
Compact 
New 


GP- 390 SANTA-ON-A-FAWN. 
riding 
background flecked with snow. 
red 
brown 


Dia. Santa 
a blue 
trimmed in 
in white, 
100 


39” 
trom 
Santa 
fawn 


black. 


watts. | 


GP-490 CANDY CANE. 
Face 50” high. Stripes 
screened in bright red, trimmed 
with green leaves and gold sleigh 


a $23.50 


7> watts. 


Single 
and bow 


List Price 


GP-220 SANTA WREATH. 22” Dia 
Single ace, Wreath portion 
screened tn two-tone green with red 
berries. Relief molded Santa 
screened in red, flesh and blue. 


() watts. $12.75 


List Price 


GP-390 BELL WhLATH. 


portion 


and yreen bell 


wis 


Single Face 30’ 
screened in two-tone 
Relief molded 


$27.50 


list Price blue an 


\\ re ath 
with red 
inta s¢ 


Dia. 
Yreen 
ee 


berries. 
reened in 


watts 


These beautiful illumi- 
nated Plastic Christmas 
lighting units have been 
specially selected from 
our major line and pur- 
posely adopted for store 
intericr or store front 
display. (Indoor or Out- 
door). Molded in bold 
relief of lustrous Tenite 
Butyrate, for high qual- 
ity. Completely assem- 
bled with lamps, cord set 
end tempered hardboard 
back. an FF. GD @. 
Marion, Indiana. 

Single 


projects 


Face 


lawn out 


vellow, with 


_ $27.50 


and 
ante 


GP-200 
Kace 30” 
volden 


BELL CLUSTER. 
Dia. The bright 
yellow bells stand 
from the white | surr 
with molded 
berries. 


Single 
and 


deep 


red 
out 
mane l, uundec 
leaves and red 


$17.50 


green 


of) watts List Price 


GP-220 SEASONS GREETINGS 
WREATH. 22” Dia. Single Face 
Wreath portion screened in two 
tone green with red berries. Em 
bossed red script in center reading 


“Seasons Greetings” 2 75 
. 


(t) watts. List Price 


GP-390 SANTA WREATH. 


portion 


rec, ra sh ind 


Sinwle 


reened tn two-tone 


lief molde: 


$27.50 


s 4 
berr cs Re 


[ist 


GP-3909 SEASONS 
WREATH. Single 
Wreath portion 
tone green with 

script mm 
(;reetings 


List Price 


GREETINGS 
Face 9” Dia. 
screened in two 
| km- 


read rie 
center reading 


$27.50 


Tries 
hossed red 
“Seasons 


Pwatts 


rl 00 SANTA. ur 


Santa screene de rt 
Hlesh and blue colors 


I: ice 
brilliant 
and pro 
jects out hacksround 


w watts. $47,50 


Single 


sok 


GP-220 MERRY CHRISTMAS 
WREATH. 22” Dia. Single 
Wreath portion screened in 
tone green with red _ berries. em 
red script in center read: 


Cheistmas’ "Sy 9g 


Price 


Fac S< 
two 


bossed 
“Merry 


6) watts. List 


GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST. e P. O. BOX 747 e MARION, 


IND. e PHONE: 4870 


West Coast Office — 2377 California Ave., Long Beach 6, Calif., Phone 4-1710 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOF — LAWN SCENES 


GP 61-3 THE ANIMATED FIRE PLACE. 61” high, 38” wide, &” deep this GP-510 SANTA SLEIGH. Single Face 51” long, 3% 

fascinating display ts designed especially for store interior, window, or store high. A jolly Santa with toy pack in sleigh, screened 

front. Unit is single faced, formed of heavy gauge translucent red Tenite II. in 7 colors. Sleigh is decorated with gold runners, red 

Back 1s tempered hardboard Chimney and fireplace panels made ot per body and green lining. 50 

forated aluminum which, coupled with alternating flashing light, produces I80 «watts. List Price 
; ] 


the phantom effect of Santa going up and down the chimney. Fig. 1 
illustrates display not in operation. Fig. 2 and Fig. 3 illustrate’ display 


with alternating flasher in operation. Uses one 25 watt. one 75 watt lamp. OUTDOOR PLASTIC 


Completely assembled and equipped. Ready to plug in. Weight approximately 


A) pounds $92.50 TENITE BUTYRATE 


List Price 





GP510-520-8 ILLUMINATED SANTA SLEIGH AND 8 REINDEER SET. ) yards of 3” silver metal pine roping for reins, plus 9 outlet wiring circuit, 
Illustrating application of one GP-510 Santa Sleigh and eight GP-520 Potal wattage: 1620W. Weight approx. 100 Ibs. installed. $340.00 
, ; List Price 

Reindeer These big, bright, beautiful lighting units. when evenly spaced 
and securely fastened to existing guy wire, will provide a_ light-weight, 
expansive display. Ideal for installation to building fronts, marquee, root GP510-520-8A - ANIMATED SANTA SLEIGH AND 8 REINDEER SET. 

: . - lisple Gack tf ee letel The eight reindeer set furnished with a control timer. This control may be 
top or lawn or tor a store interior Gispiay. Sch UA TUrHIsned COMpIerels situated at a building outlet or attached to the guy wire itself, since it must 


op 
assembled and equipped with lamps, cord set and Dee rings for mounting. be close to the display to minimize length of extension leads to each 
: this control 


Lengtl to 60 ft. depending upon spacing. Included with the display: individual unit, which connect to the timer. The action of 

















These illustration cuts show the application of GP510- to the cable. For a start, a suggested “Starter Set” should 
520-4 as a lawn scene. A suggested erection method: stretch include one GP-510 Santa Sleigh plus one or two GP-52 
1g” wire rope between two trees or between two temporary Reindeer, to which more units could be added to make up 
steel fence posts, with some means such as a turnbuckle a complete set. 

provided for tightening the cable after fastening the units 





QUANTITY DISCOUNT 


GP-600 GIANT SANTA CLAUS. «&?” high All items in this broadside may he combined to take advantage 
Single Face. The full Santa portion is of the discount. 


molded in three dimension and set forth 
on green translucent panel. Total List Value of Order Discount 
| 6.25 3 
8 eentte -E Gat Siete . Less than $150.00 Net 
$150.00 to $449.50 | 10% 
$450.00 and up 15% 


GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST. e P. O. BOX 747 e MARION, IND. e PHONE: 4870 
West Coast Office — 2377 California Ave., Long Beach 6, Calif., Phone 4-1710 
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ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOF — LAWN SCENES 


GP 323D ILLUMINATED DOUBLE FACE 
PEALING CHRISTMAS BELL. Another at 


tractive animated display made double faced 


GP-520 


relief. Brilliantly screened red bells clustered with red harness, 


beneath a golden ribbon stand out boldly from bells and green blanket. Ideal 
the green panel. Beils are illuminated in suc- when used in multiples with 


$31.00 ane 


cession thus creating the effect of a _ single GGP-510. 180 watts. 
swinging bell. The flasher control is a heavy List Price 

duty, motor driven timer. Perfectly suited for 

outdoor as well as indoor use. Uses three 75 


watt lamps. Weight approx. $92 50 
e 


18 pounds. List Price 


timer will cause each unit to light up in succession, commencing with the 

Santa Sleigh unit. When all of the nine units in the display are illumi- 

nated, the 9 circuit timer will cause the entire display to tlash off and on 

and then the cycle is repeated —the same action as that of a control that 

spells out and illuminates words in a sign. This animation portrays Santa 

in his sleigh, pursuing his way, driving the eight reindeer. 480 00 
o 


List Price 


GP510-520-4 ILLUMINATED SANTA SLEIGH AND 4 REINDEER SET. 


The application of one GP-510 Santa Sleigh and four GP-520 Reindeer. 





These beautiful illumi- 
nated Plastic Christmas 
lighting units have been 
specially selected from 
our major line and pur- 
posely adapted for store 
interior or store front 
display. (Indoor or Out- 
door). Molded in bold 
relief of lustrous Tenite 
Butyrate, for high quali- 
ty. Completely assembled 
with lamps, cord set and 
tempered hardboard back. 
All F. O. B. Marion, 
Indiana. 











REINDEER. 
Face 52” long, 39” high. 
to be viewed from either side. Formed of heavy ing, life size reindeer. 
gauge Tenite II plastic in three dimension in natural color and 


Screened 
dec rated 


GP-540 STAR OF BETH- 
LEHEM. 54” high. Single 
Face. Molded white 
translucent Star that has 
8 points and 16 facets 
100 watts. 
List Price $22.75 

GP-320 STAR OF BETH- 

LEHEM. 36” high. Single 

Molded white GP-500 CANDLE. Single Face Sl” 
translucent Star that has High. Candle portion screened in 
8 and 16 facets. bright red; flame is yellow and 


120 watts $13.75 — is screened gold. $23.50 


List Price watts. List Price 


Single 


A leap 


sleigh 


5 


Length 25 ft. to 35 ft. depending upon spacing. Included with display: 10 
yards of 3” silver metal pine roping for reins, plus 5 outlet wiring circuit. 


Total wattage: 900W. Wt. approx. © Ibs. $200 00 
* 


List Price 


GP510-520-4A ANIMATED SANTA SLEIGH AND 4 REINDEER SET. 
The four reindeer set furnished with a five circuit control timer. The action 


of this control timer is the same as that for the $280 00 
” 


& reindeer set. List Price 


GP-280 RED CHRISTMAS BELL. 28” 
high. Single Face. Bell is molded in 
three dimension relief of lustrous red 


Tenite Butyrate. $13 25 
* 


75 watts. List Price 


GP-360 RED CHRISTMAS BELL. 3’ 
high. Single Face. Bell is molded in 
three dimension relief of lustrous red 


Tenite Butyrate. $22 75 
cZ 


75 watts. List Price 


GENERAL PLASTICS CORPORATION 


1400 N. WASHINGTON ST. e P. O. BOX 747 e MARION, IND. e PHONE: 4870 
West Coast Office — 2377 California Ave., Long Beach 6, Calif., Phone 4-1710 
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Probably the most discussed talk given at the Clinic held in 
conjunction with the recent Display Market Week in New York City was 
that of Dr. Charles M. Edwards, dean of the New York university School 
of Retailing. His remarkKs were especially pertinent because of his 
experience, his position, and the interest and faith he has shown in 
display and displaymen over the years. Nevertheless, some displaymen 
were perturbed at this statement: 


"Of course the fact that the majority of retailers still fail to 
accord to display a position on the sales promotion team equal to that 
of advertising and other sales promotion media is offensive and dis- 
turbing to those who earn their livelihoods in display. This is a sad 
state of affairs it is true. But it is one for which the display 
executives themselves are primarily to blame. With very few ex- 
ceptions, display executives themselves have done little to merit 
a more prominent place in the sun. To date, they have done little but 
to try to talk themselves into a position of greater importance and 
acceptance. They have done little more than to talk each other into 
believing that display is an influential medium -- without proving it 
to their store heads." 


Dr. Edwards went on to speak of the necessity of presenting indi- 
vidual store management with actual proof of what display can do to 
sell merchandise, but unfortunately he did not suggest the way in which 
a given displayman should go about obtaining this proof. This seems 
like a point too important to pass up, so I asked him for his recom- 
mendations -- some simple method that practically any displayman can 
follow to establish the selling power of display in his own store. 

This is Dr. Edwards’ answer: 


"Actually, of course, the procedure is a very simple one. The 
display manager should expose two or more displays for the same mer- 
chandise to prospective customers. He could do this by exposing the 
two displays inthe same location in successive hours or in comparable 
locations during the same hours. He could then make careful tabula- 
tions of the number of passers, stoppers, lookers, and buyers. This 


could be done most easily, of course, with interior displays, rather 
than window displays. 


"The process that Howard Cowee applied in display research while 
he was directing the display studies for New York university was based 
on a procedure that I originated 16 years ago when I began a series of 
Studies of advertising techniques for many of the leading retail 
organizations in the country. It is based on the sound premise that 


we compare the effectiveness of two or more techniques which are used 
under similar conditions." 


It will be very interesting to see how many displaymen will adopt 
Dr. Edwards' suggestion, and the results they obtain -- both as to 
their findings after adequate tests are made and also the reaction of 
their store heads to the experiments and what they reveal. Any reader 
conducting such tests in his store is cordially invited to write me 
about the outcome. In the meantime, (Please turn to page 66) 











marbalia mural 


nohow - vut nohow can you duplicate such dramatic 
effects! unlimited color range, immediate delivery, 
nominal cost. panels are QO ft. by 21 ft.in one piece 
seamless, smaller sizes also. write for sample books. 


LAVERNE ORIGINALS e 160 E. 57 ST. N. Y. 
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Flexible Fixt 


HE structure of the new 

Dayton’s, Rochester, Minn., incorporates 

the most up-to-date developments in 
department store planning for the maxi- 
mum comfort and convenience of the shop- 
per. It designed by Victor Gruen, 
A.LA. 

Outside, the first two stories are of gran- 
ite, with brick that. There are no 
windows above the second story. The play 
shadow on the brick 
picture of sunlight 


Was 


above 


and 
an ever-changing 
shade. 

The sidewalks are somber. Their dark 
gray color down glare, both 
in the eyes of the shopper and in the show 
on the ground floor. Encased in 


of sun presents 


and 


serves to cut 


windows 


store ot 





the walks are coils which can be heated to 
melt fallen snow. 

Inside, the building reveals many modern 
features such as year-around air condition- 
ing, automatic “electronic brain” elevators, 
new combinations of color and design in 
furnishings and decorations, comfortable 
lounges, flexible fixtures which will make 
remodeling an job, related depart- 
ments in close proximity to each other for 
ease in shopping, and many others. 

The theme of exciting beauty and stimu- 
lation is set for the customer the moment 
through the glass doors of the 
entrance. Meeting the eye is a_ walnut 
jewelry case, sparkling and _ brilliant be- 
neath custom-made polished brass chande- 


Cassy 


she steps 


‘ “EM 


—Left, these airy cases take the place of a 
balcony rail and remind main floor shoppers 
that the mezzanine means china, glass, and 
gifts. The frames are designed as rigid 
structures and are securely anchored to the 
floor . . . Lower left, wide aisles and a high 
ceiling produce a feeling of serenity and 
order; toiletries department along the wall, 
negligees at left, hosiery and jewelry islands 
in the forearound . . . Lower right, the low 
jewelry showcase offers minimum obstruction— 


liers suspended from the 23-foot ceiling. 
This lighting is augmented by other special 
lighting effects to highlight the color and 
design of the fixtures and decorations as 
well as the merchandise on display. 

From there on throughout the store mer- 
chandise is to be seen in one enchanting 
setting after another. Shades of blue, soft 
grays, sandy tans, and touches of bright, 
vivid crange combine to give a warm, 
friendly atmosphere. The color combina- 
tions are reflected in the fabrics, plastic 
finishes, and the variety of woods used in 
the decor. Colors are gay and carefully 


uring At New Dayton’s 


planned. Extreme care was taken to main- 
tain the proper relationships with color and 
the merchandise to be displayed. In all 
cases, color is intended to complement the 
merchandise and the departments. 

The interior fixtures are designed also to 
embrace the latest ideas in the visual pre- 
sentation of merchandise. Goods are where 
the customer can see them, examine them, 
and look at them with a view toward 
pleasant, unhurried, and convenient shop- 
ping. The thought is to assist self-selec- 
tion through the creation of a closer rela- 
tionship between the shopper and the mer- 
chandise. 

Design for flexibility was the key-note of 


the planning which went into this. store. 
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—Above, the Oval Room, a Dayton tradition, 
provides a comfortable and elegant atmos- 
phere . . . Upper right, exterior brick, pecky 
cypress, and natural walnut mark this as the 
men's store . . . Center, a ceiling trellis sets 
the spacious shoe department apart . . . Be- 
low, in a space partly shielded by a screen 
the customer enjoys a feeling of seclusion 
necessary to the choice of a foundation gar- 
ment; sportswear accessories are displayed in 
an island fixture— 


The basic units such as showcases, center 
fixtures, hanging fixtures, and keysters were 
all designed for simple conversion. Show- 
cases have removable fronts and tops so 
that the glass front can be extended to any 
desired heights within the limits of the 
case. This means that a showcase could 
be used for a jewelry island with 6 or 8 
inches of glass, or for an accessories 
island with full glass. The conversion of 
these units entails a minimum of effort and 
provides complete utilization of the units 
in the event of an expansion or change- 
over program. The showcase fronts are 
made of several colors of plastic, and can 
be changed with equal ease. 

Center fixtures were designed with per- 
forated wallboard sides for flexible height 
arrangements of display areas and shelves. 
The display area bottom is fastened with 
removable clips and can be moved up or 
down to satisfy the requirements of various 
departments in the store. Glass sliding 
doors are easily installed with the addition 
of a metal track, as are several other types 
of drawer inserts. 

The fixture columns are made ot oak or 
walnut, depending on the department and 
the decor. A metal standard is applied to 
two sides of the column and provides the 
necessary flexibility. The columns are used 
for hanging dresses, coats and suits in the 
ready-to-wear departments. In the sports 
wear department a pigeonhole insert was 
developed for blouses, shorts, and numer- 
ous other items. 

The basic dimension for the keysters 1s 
4 feet square, with two variations in height: 


[Please turn to page 76] 
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Display In Man 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HESE summer-into-fall days, with the 

sun perceptibly setting earlier, provides 
quite a study in contrasts to the dis- 
play minded. 
There is a 
suddenly he 


certain lassitude which 


punctuated 


can 
by some striking 
tinged with the 
same time there are 
promotionally minded 
displays which take into account the ther- 
mometer and the need for—as Altman's so 
aptly put it—‘“the cooling influence.” 
“Bonwit’s Mid-summer Madness” made 
the title for a series of eight highly creative 
and provocative perfume windows. A mod- 
ern interpretation of famous works of art 
as identified with contemporary perfumes 
served as inspiration for Display Director 
(,ene Moore's theme. How to translate 
successfully each distinctive masterpiece by 
camera rather than paint brush became the 


which are all 
autumn glow. At the 


display \ 


a great number of 


24 


challenge to Mr. Moore, who also doubles 
as a photographer. 

The story of one display from the group 
was given by Mr. Moore as follows: 

“David's ‘Madame Recamier’ seemed a 
natural for Miss Dior by Christian Dhor, 
yet it gave me the most difficulty. I first 
tried it with a modern chaise, a contem- 
porary lamp and my girl in a Dior evening 
gown. It looked very dull—just a pretty 
girl on a modern chaise. Then I tried it 
with a nightgown, sexier, but just as dull. 
Then I hit on the idea of doing it in Cen- 
tral Park on a bench, with a man as a back 
rest for our modern Recamier. For my lo- 


—The first two displays are by Gene Moore, 

Bonwit Teller . . . Lower left and right, by 

John Foley, Macy's ... (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City) — 


tfan 


cation, I chose the band shell of the Mall— 
its hundreds of benches making a fascinat- 
ing pattern, and a wonderful background 
for the occupied bench. I had hoped 
for a few pigeons and squirrels and was 
armed with peanuts for them, but for the 
first time in my experience there wasn't 
one pigeon or squirrel anywhere. I also 
forgot to bring along my permit for photo- 
graphing in the park and naturally a police 
car came along and I had to go home and 
get it. I got back with my permit and 
proceeded shooting. Still no pigeons or 
squirrels.” 

The windows were masked, the shadow- 
box painted in an ivory tone with the en- 
larged black and white photograph as back- 
ground. Light pierced through small holes 
bored into the ledge of the shadow-box, 
with the featured fragrance placed over 
these small round open spaces. 


one 
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Lacking squirrels in the park, Mr. Moore 
captured two stuffed members for a shoe 
window using card copy reading “Sign of 
Fall Flats Bonwit’s 
to start right now.” 

A casual arrangement of meadow grasses 
in the muted tones of pink made a_ back- 
ground for an overturned woven basket; 
more of the meadow grasses in beige tones 
were softly strewn from the interior of the 
basket to the foreground. A variety of len- 
tils and dried scattered over the 
center area of the floor accented the tinge 
of autumn. Each of the two saucy squir- 
rels clutched an English walnut. 

Definitely summer was one set of three 
Broadway windows at Macy's, where “Sum- 
mer Whites” were featured—while that 
summer favorite, the black dress, received 
an equal number of windows; the two sets 
of displays were juxtaposed. 

For the sportswear window Display D1- 
rector John R. Foley used lanterns in three 
dimensions and suspended from the ceiling 
at various levels. The base of these 12-, 
18-, and 24-inch lanterns was rattan and 
covered with pleated papers, the colors 
chosen being turquoise and orange, with the 
long tassels in the same shades. Provided 


lower case suedes 


beans 
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with illumination, they gave quite a_ fes- 
tive touch. In merchandise, all was white 
including even the white frosted perfume 
and toilet water bottles. 

Graceful and airy parasols were 
as atmospheric props for the “Summer 
slacks.” The parasols were designed of 
black lace mounted on bamboo poles which 
had been lacquered in black. A purple eve- 
ning glow lighted the backwail. The ac- 
cessory grouping included a black velvet 
hat and handbag and black and white cos- 
tume jewelry. 

At Franklin Simon's, Display Director 
Winston Jones approached the annual sum- 
mer sale windows in a highly diverting 
manner, which was quite lively and 
appealing to the spectator. 

Cut-out figures in white wallboard de- 
picted both the excited bargain-day hunter 
and the patient salespeople. The whim- 
sical touch was also provided by the art 
work painted in black on the cartoon-like 


shown 


one 


—Upper left, by Winston Jones, Franklin Simon 

& Co. ... Upper right, by John Robert Cobb, 

Henri Bendel's . . . Lower left, by Henry 

Callahan, Lord & Taylor . . . Lower right, by 
Luke Maletich, Gimbels— 


characters. Sale 
abundance, with 
displayed on racks and hangers.  Back- 
walls and the floor were in white, with 
simulated mirrors outlined on the backwall 
to right and left. 

At Henri Bendel’s the black and white 
picture was reversed—the fashion highlight 
being a white linen suit with gloves and 
shoes in white, black velvet hat, black and 
white scarf, and white choker. 

The mannequin thus costumed was posed 
by Display Director John Robert Cobb be- 
fore deep black backwalls and with the 
same for floor covering. Three large struc- 
tural frames pointed up the white motif; 
these trames were painted flat white and 
laced with countless strands of white cord 
which were crossed back and forth at as 
many different points. 

A composition in beige was done at Lord 
& Taylor's when the fashion feature was 
“the darkened cotton smoothest con- 
tinuity between one season and the next.” 

A terrace scene was depicted by Display 
Director Henry Callahan, with the valance, 
cafe curtains, and table cloths in beige felt. 
The bleached beige columns were 

[Please turn to page 67] 
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Coordination: Key-Word A 


By NORMAN SPRAY 


OT long ago an oilman rushed down 

Main street in Dallas, obviously hurry- 

ing to a business appointment. Then 
forgetting his rush he lingered for a full 
moment at a store window before hurrying 
on with a “What will they do next?” ex- 
pression on his face. 

The display which him was a 
creation inside one of two big “sister” win- 
dows on either side of the main entrance to 
A. Harris & Co., one of Texas’ leading fashion 


Ste ypped 


department stores. A work of simplicity and 
originality, it was typical of display ideas 
which have for years helped Harris & Co. 
build an impressive sales record. 

It consisted primarily of an attractively 
dressed mannequin standing over a mirror- 
covered floor. The mirrors, as they were 
intended to do, reflected the underside of the 
mannquin’s extra-full skirt. This was at a 
time when the multi-petticoat fad was the 
vogue, and the mirrors were the means of 


putting over the story. All six of the manne- 
quin’s petticoats were seen in the mirror in 
blazing colors. 

Without expensive props or backgrounds, 
the display hit hard at the thing Harris had 
to sell—petticoats. And had the oilman taken 
time he would have noticed the same idea in 
the 14-foot sister window. A real sapling 
stood in the latter, its branches loaded with 
petticoats galore. From this a person might 
logically have got the impression that Harris 
was loaded with petticoats of all sizes and 
colors. “And of course that is what we wanted 
them to think,” Ted Solomon, for 35 
vears display director of the store. 

The petticoat theme was carried also in 
the four smaller front-of-store fashion win- 
dows (all approximately 9 feet across) and 
on ledges of the fashion floor inside. But be- 
hind this obvious theme were three underly- 
ing points of store philosophy which, com- 
bined, have had more than a little to do 
with Harris’ outstanding displaywise, 
over a period of years. They are: 


Says 


job, 


l. Closely knit, store-wide coordination on 
all campaigns stemming from the promotion 
department. 

2. A standing policy of going all-out on 
every promotion, moving fast to hit a fashion 
trend when it is hot. 


3. A belief on the part of Solomon and 
his co-workers in the display department that 
the merchandise is the thing, and a free 
hand to go to any reasonable length to ac- 
quire what is deemed necessary to put over 


—Oversized pink mail boxes were used for this 
year's Valentine promotion at the store . . . 
A black design on white seamless paper served 
as background for mannequins wearing transi- 
tional cotton fashions . Left, all of the 
store's windows were used for a promotion 
based on the state's flower—the bluebonnet— 
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—At Christmas time in 1953, the store devoted 
its windows to the cultural interests of the 
city. The six windows on Main street fea- 
tured famous religious art pieces borrowed 
from galleries in New York City, and shown 
in a simple setting . . . Center, one of 
the windows used for a spring millinery pro- 
motion . . . Interior displays tied in with a 
“Charmed Circle’ event at A. Harris; this 
one shows a bride surrounded by gift sug- 
gestions— 


a merchandising story. And now for a 
closer look: 

A brief history of the petticoat campaign 
is as good a way as any to illustrate the first 
point: coordination. On a Monday morning 
preceding this particular campaign, as on 
every Monday morning, Solomon met with 
Harry Silverglat, promotion manager; Mrs. 
Ada Aroz Taylor, advertising manager; and 
Leon Harris, merchandise manager, who is 
also vice-president of the firm. At the meet- 
ing, the petticoat promotion was decided on. 
Dates were set, and the department heads 
laid rough plans for the campaign, including 


A full page petticoat advertisement appeared 
in Dallas papers on the following Sunday, 
and the store was off to a most successful 
promotion. 

The coordination here illustrated was not 
exceptional. “We've got to be right,” Solo- 
mon says. “We can't be wrong, ever. If 
there is just one thing off beat it throws the 
whole thing out of kilter.” 

As for the second point: “If we think a 


Se Se 


aa 


a 


promotion is worth doing at all, it’s worth 
expending every effort to do it right and do 
it while it’s hot,” Says Solomon. “So we £0 
all-out: we try not to miss a trick.” 

That is why all front windows were devoted 
to the petticoat theme when the store was 
promoting petticoats. Sometimes Solomon 
and his co-workers cafry it even further and 
utilize the seven side windows on Akard 
street to carry out one theme “if we think it’s 
worth it.” 

An example is the Texas Bluebonnet Week 
promotion early this year. The bluebonnet, 
state flower of Texas, displays every shade 

[Please turn to page 70) 
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a general theme for advertising and display. 
Then the respective departments went to 
work on the details. 

Solomon discussed ideas and objectives of 
the campaign with his assistant, Sam Shaffer. 
They finally agreed on the mirror and tree 
ideas, discussed the plan of operation with de- 
partment personnel Barrett Bassler, Kevin 
Burke, Kenneth Waters, Miss Pat Manus, 
and the two interior displaymen, Charles 
Atkins and Bill Gibbs. 

As their plans progressed, Solomon kept in 
close touch with the advertising department. 
One of the advertising copy writers wrote 
the messages for the window cards. Solomon 
insists that these always be “terse, concise, 
and straight to the point.” He thinks the 
idea of letting the advertising department 
handle the card message is a good one. “This 
way we insure ourselves against saying one 
thing in advertising and another thing in the 
windows,” he says. 

On the Friday preceding petticoat week, 
props for displays were completed and ready 
to go and were installed after store hours, 
as were the interior displays. 
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Pp romotions.. . 


by ins ehring 


Display Designer and Consultant 
New York 


Arrangement: ''Fall Heralds the Season with Shoes 
by Blank’’ reads the caption for this early fall shoe 


i* i 


display. It consists of three definite units. 


Properties: Mannequin appears to look over a 
scalloped fencing at a selected number of fall 
shoes. At her left is a decorative grapevine unit 
with parchment scroll below bearing copy. 


Arrangement: Several elements are noted in this 
glove display. They are pleasingly arranged and 
limited in number. 


Properties: Gloves, reflecting the rich, mellow tones 
of fall, are displayed on hand forms and are 
actively engaged in holding book, handbag, um- 
brella, and hat-box. 


Arrangement: This women's fall coat and suit 
display is made up of two definite units in a 
tormal arrangement. 


Properties: Four poles are used for the background 
and decorated above by yellow chrysanthemums 
and leaves. The mannequins, one wearing a suit 
and the other a coat, are smartly posed between 
the poles. Copy card is shown in lower front of 
window. 
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Arrangement: Three definite units are noted in 
this display of men's fall hats in a simple yet 


unusual arrangement. 


Properties: Three rough planks of wood in parallel 
arrangement are used to display the hats, which 
are limited in number. Large copy card above 
planks simply says, ‘Hats by Blank. 


Arrangement: This men's wear display consists of 
several elements combined. 


Properties: Narrow strips of paper simulating those 
used in telegrams bear copy caption written in 


telegraphic style. These ore pasted directly be- 
hind the merchandise. 


Arrangement: Several elements are noted in this 
shirt display. It is simple and neat in arrange- 


ment. 


Properties: In the background is a sloped ceiling 
in black. The rest of the background is light blue. 
Red poles extend from ceiling to floor and mer- 
chandise is attached to them. Copy card is shown 
in center foreground of window. 
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Hi. time has long since passed since a 

display director could confine his _ best 

ideas to the State street. 
Now he must consider the neighborhood or 
suburban store and fit his plans to it as well 
as for the downtown presentation. 


windows on 


This month and next there is strong com- 
petition for display space for there are home 
furnishings, college and _ back-to-school, as 
well as high fashion apparel all fighting for 
first place in the window scheme. Add to 
that the fact that local display heads of the 
larger stores are held responsible for interior 
displays in both the Loop and suburban area 
and finding a man at 
purely luck. 


his desk these days is 


As this is written, variety is evident in 
the displays on State street. It is a transi- 
tional season. There is the type of apparel 
tor tomorrow, and for school, and the 
showings of new furnishings are competing 
with the first of the lay-away programs. 


When Guy Bowen, Lytton’s display man- 
ager, decided to stress the new streamline 
he used a cutout of a tailor adjusting the 
hem of a mannequin’s coat. The white 
circles were embroidery hoops in’ which 
fruit was suspended. The two tweed 
suits carried out the fall idea with roses 
of red felt, and gilded fern foliage. Spot- 
lights gave accent to the material and also 
to the mushroom hats to 
height to the figure. 


give a bit of 


\ lingerie 
Marshall 
Randolph 
nos 


John Moss, ot 
stopped traffic on 
street, where thousands of Illi- 
Central commuters pass every day. 
The bizarre figure added to the effect and 
the early-1900 type of wire design and 
trame suggested the theme of the window— 
“Cool.” The hands holding the sign were 
wire, covered with black rafha and ending 
in a flower-like cuff. 


window by 


Field NX ( Pus 


street was the 
from the 


(On this side of the 


show ing ot 


same 


giit suggestions sec- 


ond floor with the idea accented by the use 


Chicago s Trans-Season W 


By JEAN MOWAT 


of raffia, a la confetti, lying about (not 
illustrated). Each of five shadow-box 
panels was so arranged that all items had a 
chance to tell their own story. The window 
card carried an invitation to visit the gift 
shop. Moss now includes the window num- 
ber as part of the card message. 

Mention has been already made of how 
Field’s large corner window at State and 
Randolph has been so arranged as to make 
it two, yet still appearing as a complete unit. 
The trick has been done by the arrange- 
ment of projecting panels, forming interest- 
ing designs. In the illustration shown, one 
panel was covered with an award-winning 
wallpaper. Against this delicate etched 
design in black, the soft black dress and 


one 


—At the upper left, by Guy Bowen, H. C. 
Lytton & Co. ... Upper right, by John Moss, 
Marshall Field & Co. ... Directly above and 
at the left, by Reed Schlademan, The Fair— 
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hat stood out with elegance. The card read 
that such a frock is as graceful as a jet 
cat. To carry home the theme there was 
a jet black cat seen emerging from the 
corner of the window. Each mannequin 
wore a mask in the shape of a cat’s face. 

The cardboard train in the Field window 
stopped every young person who was pass- 
ing. The train’s added attraction was the 
load of toys it carried, and the success of 
the window was proved by the many noses 
pressed hard against it in trying to take in 
everything the train bore for young people. 

The ice-cold watermelon window pictured 
was one of a series by Reed Schlademan, 
The Fair, that showed considerable imagi- 
nation. <A fancy watermelon felt pillow 
hung as the sign. Carrying out the idea, 
the copy about the apparel was done on a 
sandwich-board. There was a similar set- 
ting with an old-fashioned ice cream par- 


—Upper left and right, by John Moss... 

Center, by Clement Bradley, Carson Pirie 

Scott & Co... . Right, by J. Boghosse, Gold- 
blatt Brothers— 
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lor. All windows had a sky-blue ceiling 
and split blue lights were used to convey 
a feeling of 
Equally as unusual was a window show- 
ing transitional frocks. Boxes supporting 
mannequins were regular packing crates, 
garnered from the stock room and painted 
various colors to accent the frocks. The 
theme of the window was “for that well- 
put-together wardrobe.” Oak leaves touched 
with gold and a hint of yellow served to 
time the apparel and its uses for the ap- 
proaching autumn 
At Carson Pirie 
Bradley followed 
detail the 
a 


coolness. 


season. 
Scott & 

through in 

theme of 


Co., Clement 
considerable 
“Collegetown, 
Ten windows were installed, 
of which four were retained until mid- 
August. To give the idea a different slant 
the college girls engaged to act as 
advisors tor their schools were _ photo- 
graphed and from this a composite shot 
was made, representative of the East, the 
West. and the mid-West. Then 


store's 


store 


these 


heads were blown-up to serve as a prop 
about which an entire wardrobe was shown. 

“In planning these windows,” — said 
Bradley, “our idea was to show as much 
merchandise as possible, yet without clutter- 
ing the arrangement. That meant only one 
mannequin in each display, and so_ she 
was placed in the front, holding the giant 
scissors with the handles covered in tartan. 
The blown-up head was made the central 
portion of the back, apparel was placed 
on the panel, the legs roughly sketched in 
with pencil, and either hose or anklets and 
added.” 

Bradley's idea was to place the garments 
on panels along the idea of the cutouts 
which children like to do. So indications 
where to cut were plainly marked. The 
scheme was developed in each window with 
four panels on a side, the arrangement 
giving unusual depth and concentrating on 
the figure at the back where the girl's 
was centered. All the panels were in 


lace 
[Please turn to page 52] 
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There's No Summer Display Slump 

















America’s greatest 
shirt value 








ITH downtown store sales some- 

what behind last year’s and with 

continuous expansion of stores in 
the outlying areas, there has been little rest 
tor displaymen around here. 

Just for example, this month has seen 
Silverwood’s acquire a new link with the 
opening of a Pasadena store. The 60-year- 
old Silverwood’s firm was started by F. B. 
Silverwood in a small shop on South street 
in 1894, The group now includes two stores 
in downtown Los Angeles, a store in the 
Crenshaw shopping district, one on Wil. 
shire’s Miracle Mile, one on the University 
ot Southern California campus, and one in 
Santa Barbara. 

Qn the other hand, Pasadena’s F. C. 
Nash Company is opening a 29,000-square- 
foot store in booming Whittier. Other Nash 
stores are located in Alhambra and West 
Arcadia. Then on top of these evidences— 
the Broadway Department Store will con- 
struct a huge new branch store on a 45- 
acre tract of land in Anaheim. This will 
be their seventh store in Southern Calitor- 
nia, and will be identical in size and archi- 
tecture to one now being designed for their 
use in the Valley. Both stores are to be 
erected at the same time. When in opera- 
tion, the two new ones will represent an 
investment of about $15,000,000 and = are 
expected to add about $25,000,000 sales vol- 
ume to the company’s business. 

The Southern California Display Club's 
golf champion, Harold Kelly, recentiy 1n- 
stalled one of his famous educational win- 
dows for man-made fibers at Desmond's. 
He used three perforated hardboard panels 
on the walls, lettered alternately in script 
and in Roman capitals: “Man-Made Fibers.” 
Twelve manufacturing and processing pho- 
tographs of man-made fibers, from raw 
material to finished goods, were mounted 


—At the top, by Harold Kelly, Desmond's . . . 

Center, by William Meissner and Don Elliott, 

Ohrbach's . . . Left, by Ray Fertig, Foreman 
& Clark— 
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In Los Angeles By HOWARD KUHN 


on the panels along with chemistry equip- 
ment cutouts. A wide variety of nylon, 
orlon, and dacron products were on. the 
four full-size figures and five torsos and in 
the accessory arrangements. These in- 
cluded shorts, T-shirts, dress shirts, socks, 
ties, sport shirts, sweaters, wind-breakers, 
and slacks. 

Display Director William F. Meissner 
and Assistant Don Elliott worked up quite 
a setting for their rather lavish “Sea Shore 
Show-Offs.”. There were four mannequins 
decked out in a smart array of beach 
fashions in each of three windows along 
Wilshire boulevard. On the floor was beach 
sand of mica. The background of white 
enameled poles was laced with bright yel- 
low and white seamless paper strips. The 
cutout wallboard valance picked up the 
vellow and white color theme of the window. 

In complete contrast, they injected a 
note of formality in a sportswear series 
of windows (not shown) which included 
blouses, skirts, sweaters — everything a 
woman might choose for vacationing. The 
background consisted of two panels of 
split bamboo and a large Samoan mat cov- 
ered a good portion of the floor. <A shelf 
displayer contained examples of African 
art in the form of ceramics from the Gift 
Shop. Luggage also assisted in showing 
a changeable assortment of skirts and ac- 


cessories. 





How strong, convincing display is directly 
responsible for the sale of thousands of 
men’s shirts is demonstrated in the window 
by Ray Fertig, display director of Foreman 
and Clark. “We sold thousands each time 
we promoted these shirts,” Fertig explained, 
“vet the only media we used were strong 

[Please turn to page 73] 


—Directly above, by Henry Jampol, Hag- 
garty's . . . Upper right, by D. L. Myers, 
J. W. Robinson & Co., Beverly Hills . . . 
Center, by R. A. Pennoyer, Dohrmann's .. . 
At the right, by Stanley Thompson, The May 
Company-Downtown— 
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Glamour Personality 
For A Fashion Store 


By IRENE 


the pictures, this 1s 
beautiful store! 

The complete separation of depart- 
ment areas without blocking or dead-ending 
triumph at the Sakowitz 
store in Houston. The open, 
spacious floor sweep allows for unimpeded 
visibility and, at the same time, 
seli-containment for different departments 

each with well defined dimension and its 
individual personality. 


S you can see by 


indeed a 


design 
Brothers 


1s a 


achieves 


MILLER 


Brochstein’s, 
modern in concept and 
functionally efficient, with a relaxed at- 
mosphere and formal beauty that 
elegance without ostentation. 

This is a fashion store with glamour. 

The central oval shown here is a “court” 
leading into fashion departments. Concen- 
tric, three-dimensional ceiling design re- 
indirectly lighted oval at the 
A primary drop is in diminish- 


and 
store 1s 


Designed 
Inc., this 


fixtured by 


stresses 


cesses an 
perimeter. 
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ing proportion and has a_ traditionally 
elegant baroque border with squared spot- 
lighting. The secondary drop is an_un- 
adorned hub with round spotlighting. The 
impression is lavish, although the design 
is simple but sumptuous in effect. A golden 
vine with light bulbs like flowers twines 
around the supporting pillar and = carries 
illumination upward to merge and spread 
outward at the succeeding upper levels. The 
boutique unit within the radius of the pool 
of oval lighting is rectangular and d1i- 
rectional, thrusting at either end toward 
major fashion departments. Pillared display 
niches use capitals of lonic columns as 
for floral groupings. The introduc- 
tion of a Greek architectural motif demon- 
strates the skillful integration achieved in 
this smooth blending of modern and classi- 
cal design. Look again at this picture and 
try to visualize this court as the setting for 
anything other than the selling of glamour 
and elegance. Even without merchandise 
this setting would immediately suggest 
glamorous clothes, elegant furs, gracious- 
ness, and fashion. It is itself the personifi- 
cation of what it Fashion still is 
sensuous beauty, neither abstract nor 
austere. The genius of the design subtly 
woos with romance. 

Spaciousness and an uninterrupted per- 
spective view of the entire floor is main- 
tained throughout the Sakowitz store and, 
at the same time, each department is in- 
timate, secluded and _= self-sufficient. This 
seemingly effortless compromise between 
the open and the enclosed is achieved with 
curved walls, wide entranceways, and an 
open-minded approach to partitioning. The 
view shown in the first photograph of re- 


bases 


sells. 





—Departments are separated and given their 
own individuality, but the method of separa- 
tion is such that the eye meets no real obstruc- 
tion. An example is the shoe department pic- 
tured at the upper left . . . Luggage is shown 
so that the shopper can visualize instantly 
the comparative capacities of each piece... 
The oval ‘court’ establishes the atmosphere 
for fashion departments opening out from it. 
{All photographs by courtesy of Retail Report- 
ing Bureau, New York City) — 


DISPLAY 
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—At the right, the junior department where 
grouped uprights with a stylized cactus de- 
sign form entrance pillars that appear to 
grow out of rustic planter units...Lower left, 
a section of the men's wear department... . 
Lower right, the basic fashion personality of 
the store is apparent in the handling of home 
departments as well as those for apparel— 


lated selling shoe and millinery departments 
is an “open and shut” case in point. 
cessed ceiling lighting alternates circles 
with oblongs and adds sharp focus spot- 
lighting at display points. The single par- 
tition is curved at the base and_ uses 
decorative scrolls, softened by planters with 
growing foliage. There is no blank wall 
feeling. The eye carries through and beyond 
the barrier with ease. 

The same wide open 
in the pictured junior 


Re- 


effect is apparent 
department (upper 
right, second page) where grouped uprights 
with a stylized cactus design cluster to form 
entrance pillars that appear to be growing out 
of rustic planter units. The displayed figures 
stand on angled boards that relieve the straight 
line severity and give a forward movement. 
Notice how the stock units that separate 
this department from the next are opened 
up at the top to eliminate abrupt termina- 
tion. 

A simple glance and co- 
ordinates related departments in the accom- 
panying vista of decorative accessories, 
china ware, linens and domestics depart- 
ments (last photograph). The basic fashion 
personality of the entire store is apparent 
in the handling of home departments as 
well as those for apparel. In the decorative 
accessories area, display tables are low and 
do not obstruct the long-range view. They 
are circular and fluid in line, with double 
tier glass tops that catch the eye but do 
not stop it. At the far end, elevated shelves 
are used on a low table fixture for multiple 
display. China is displayed in profile, with 
inviting visibility as one enters the depart- 
ment. This profile arrangement brings every 
piece forward, instead of lining them up 
with their backs to the wall. 

The table extension to 


encompasses 


shelf 


i 


this glass 


SEPTEMBER, 


1954 


set-back china display unit breaks up the 
squared-off end, loosens up the effect, and 
coaxes the around the 
linen department. Another carry-over that 
serves for both display and = suggestion 
selling is the table unit actually in the 
linen department, just beyond the ladder type 
open-work separator panels. From eye 
level upward this entire floor is a continu- 
Ous expanse. 


eve corner into the 


In the men’s clothing department simplicti- 
ty is the rule and comfort 
Lighting is adequate and 
weaves, and patterns clearly. 
tured fabric upholsters the 
fortable chairs arranged in 
groupings with ready-to-hand smoking § ac- 
cessories. The male customer is more re- 
laxed when seated where he can sit back 
and or reach forward and touch what 
he considers buying. Kven the display 
units throughout this store are opened up 


the objective. 
shows colors, 
tex- 
com- 


Rough 
ror my, 
conversation 


Oe 


to permit the eye to travel to the disappear- 
ing point. Here, the table units have open 
lattice sides and are positioned on the bias 
for uninterrupted 

If it could be 
partment 
tale, this one does just that. 


see-through continuation. 
said that a luggage de 
points the moral and adorns the 
The 
as compact as just what the customer wants 

good packing. 
segregated on 


effect 1s 
Tapes and colors are 
three tiers of 
pierced panel separation. 


with 
lug- 
standing on end, the relative 
dimensions are readily compre- 
The 
much 
other but 


shelves, 
Because the 
gage 1s shown 
and 
hended 

how 


S1ZeS 
customer 
longer 

how 


can see not only 
piece is than the 
much and 
all at one and the same time. 
\ll pieces are flat against the wall, so that 
the comparison of size is measured in all 
directions. Handles all face forward in 
vitingly, ready to be used to lit the lug- 
[Please turn to page 64] 


one 


also wider how 


much deeper — 





Easily Adapted Ideas For The 


ui HL fst ut alee 1 VR ii Tl) \()' "hy 


i AH eT 
itl rai I | il \g mt I, | if jd } val i 
= a : , 


| 
ig i 
Nf S > 
Ni iil Hh, Au i : hag “8 (| 
nm 3 





. ’ sai ut — 














mt "nytt 
vif | | 1} / } () 
} iL I) 























Hg lel Mya Mt I 
ii 


py | | | 
I | | | y' 
1) WE 1 
nt se HO 


Aid tM 


j 
| 



























































i ih 
Al! yt 


| ‘ll ‘lin ht ie. 


BSSos 


Wikisee 


MiB: 
pe FALL oe 
ps4 X 
’ GS, Vos . . 
















































































il! 
ul | | 


n yi ty iN 







































































DISPLAY WORLD 





S ma | le r Sto (EAs reported by JIM KILEY 


FTER a short length of time in this 
exacting but exciting business of dis- 
play it usually becomes second nature 

to look for usable ideas in magazines, 
newspaper ads, and the like. The sketch 
shown (A) illustrates one which I noticed 
in a trade publication. The illustration 
showed three figures in silhouette, all 
wearing gowns of lavish Based on 
this idea, a very effective window display 
designed to promote the sale of party 
frocks, cocktail dresses, evening wear, etc. 
could be installed as shown. 

The figures can be cut out of wallboard 
and suitable lengths of materials and laces 
cemented or tacked on from _ the back. 
These can be used as cutouts in the center 
of the window as indicated, with a couple 
of high style mannequins suitably appareled 
to complete the display. 

Most have found that attractive 
interior displays are most important and 
necessary to do the best display job. Sketch 
(B) shows how an attractive counter top 
display can be installed at low cost; the 
frame can be lengths of 1- by 2-inch lum- 
ber painted pale yellow, with two lengths of 
round wood stock, curtain pole, or striped 
cardboard tubes attached as shown. The 
fall leaves can be cut out of bronze-col- 
ored metallic foil paper or card, with the 
leaf veins scored with the end of a blunt 
stick. The leaves could also be cut from 
heavy green paper; those without spraying 
equipment can obtain a good spatter-dash 
effect by dipping an ordinary toothbrush in 
brown and yellow paint and spattering it by 
running the thumb along the brush. Pin 
some attractive fall blouses on the round 
wood stock or card tubes and attach a 
small over-counter sign as indicated. The 
same idea can also be used to feature men’s 
dress shirts or other items. The sketch 
shows how the blouses are to be open-dis- 
played in bins on the top of the counter, 
with each size and_ price plainly marked 
to facilitate customer selection. 

(C) This fall display can be used in any 
ladies’ ready-to-wear window or interior 
display. Stuff a colorful skirt with a sheaf 
of natural wheat and suspend it from the 
ceiling. The background can be_ yellow 
paper, with the scroll cut out of a length of 
either brown or orange paper. The large 
leaf on the floor can be cut from a 4-foot 
sheet of plywood or wallboard. 


lace. 


stores 


(DD) There is nothing new about this prop, 
but 1t can always be worked into an autumn 
window or spot display. The sketch shows 
how it can be built and assembled out of 
scrap lumber. The roller, around which a 
length of heavy rope can be attached, can be 
a suitable length of the heavy card tube 
that is usually used as a core inside 
linoleum rugs. A good method of finishing 
the assembled unit is to give it a heavy 
coat of paint and then while still wet, tex- 
ture it with a sponge or large paint brush. 
When this heavy, rough-textured coat is 
dry it can then be glazed with a thin coat 
of brown, yellow, and orange; then with 
rags wipe off most of the glazing colors 
while still wet. 
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Elaborate Display Kit 
Marks Anniversary 

Carter & Galatin, Chicago, a firm which 
creates and produces displays and other 
sales tools for some of the nation’s leading 
manutacturers, has developed an eye-catch- 
ing kit of display materials for Caterpillar 
Tractor Company's “50 Years on Tracks” 
promotion. The kit features the latest in 
display including the “Sellavox,” 
diminutive record player. 

The materials seek to 
impact of the promotion slogan in_ the 
dealer's showroom, the display windows, 
and in the parts and service departments. 
All units in the kit may be used the vear 
around. 

Some of the outstanding components of 
the complete kit include: 

l. A “Rotolight” unit which, through con- 
tinuous light and motion, repeats the key 
institutional message of the promotion. 
Carter & Galatin has kept the construc- 
tion of this device simple yet rugged so as 
to provide a fascinating display for day 
and night attention. It comes complete 
with motor, copy cylinder, and bulb. 

2. One set of 48-foot track strips for walls 
or display windows, which can be seen a 
full block away. One section of 16 feet 
bears the message, “50 Years on Tracks ;” 
another section of 16 feet declares “50 Years 
of Leadership.” The third section consists 
of 16 feet of plain tracks. All sections are 
18 inches high, resulting in a dominating 
display. 

3. The “Sellavox” unit, which is hidden 
behind a large counter card reading, “Have 
You Heard the Story of Caterpillar ‘No 
Parts Orphans’?” At the touch of a button, 
the “Sellavox” repeats a 55-second recorded 
message on how there has never been and 
never will be a Caterpillar “parts orphan.” 
“If you owned the first Caterpillar track- 
type tractor ever built, you could still get 
parts tor it today—50 years later...” the 


devices, 


concentrate the 


Story goes. 

4. A 4-toot mobile display com- 
prises five elements which swing continu- 
ously and independently of each other. 

5. One set of two adjustable “Deca 
Poles” which permit displays from floor to 
ceiling without taking up valuable floor 
Kach pole, made of meta!-lined 
fiberboard, is adjustable for any height to 
12 feet. 

6. Six “Deca Pole” panels, three contain- 
ing copy telling the “50 Years on Tracks” 
story, and three containing art such as the 
first track-type tractor of 1904. 

7. One track stencil, which dealers can 
use to spray track designs, giving the illu- 
sion that a tractor has passed through the 
showrooms or over driveways. 

8. Also the kit includes two overlapping, 
three-dimensional plaques of gold _ plastic 
medallions mounted on rich black velour 
board in both 26- and 12-inch diameters, 
and two individual 12-inch medallion 
plaques for special display effects. 

The fiftieth anniversary kit has been re- 
ceived enthusiastically by Caterpillar deal- 
ers, the company reports. 


which 


space. 

















unusual 
decorative 
inexpensive 


IN SPARKLING 
CHRISTMAS 
RED AND GREEN 
ALSO AVAILABLE 


FLAME PROOFED 
IF DESIRED 





PRICED AS 
LOW AS 


59° vs 


delivered anywhere 
in the U. S. A. 


@ sunny yellow 
@ old gold 

@ coral 

e@ Dresden blue 








@ turf green 
@ chartreuse 
@ slate grey 


WE WILL DYE BURLAP TO 
MATCH YOUR COLORS IN 
LOTS OF 200 YDS. OR MORE 


The perfect material for all of your 
Christmas displays . . . indoor and out- 
door. A durable, long-wearing fabric 
; Deburco burlap is easily sewn or 
cut, drapes beautifully. Sun fast and 
crock proof (colors will not rub off when 
wet). 40" and 54" widths in all colors. 
Flame proof burlap in 54" width avail- 
able. Write for free samples and 
brochure today! 





@ ruby 
@ rust 


distributor 
inquiries 
invited. 
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Showroom Has Display Innovations 


QODERNIZATION ot the 

(Cork Companys Chicago showroom 
flexible 
display 
company to 


Armstrong 


features a 
plus 
permit the 


new lighting 
devices. that 
exhibit the entire 
range ot colors in each of its product lines. 

Showroom interior 
color 


system, novel 


design, emphasizing 
and arrangement, pro- 
vides an effective background for the display 
ot resilient flooring samples. 

New display 
on three walls which can be 
point in the 


simplicity in 


concentrated 
viewed from 
room. They include 
mounted panels on metal grids, metal pipes 
and vertical fins, and an unusual concave 
aluminum scoop display for certain linoleum 
and telt-base products. 


treatments are 


any 


Flexible display devices include a ceiling 
track and pole arrangement on which sample 
panels can be quickly and attractively sus- 
pended (first photograph). Samples are 
hung on the poles and the poles can then be 
positioned anywhere along the ceiling track 
in which they ride. When not in use, the 


38 


track and pole device is a handsome add1- 
tion to the 
motit. 

The dramatic 
and modernized 
second 


showroom’s overall decorative 
entrance to the 
showroom 1s 
illustration. The 


steel and the columns are faced 


enlarged 
seen in the 
facia is stainless 
with cork. 
The lower left photograph shows a general 
view. More than 500 colors and patterns 
of Armstrong floors and walls are flexibly 
displayed in several types of mountings. 
This scene shows many of the wall panels, 
and also how the columns are used _ for 
effective display. Each of the nine columns 
in the showroom has been equipped with 
display fixtures on which large product 
sample panels can be hung. As with other 
display devices employed, column display 
fixtures allow the quick removal and inser- 
tion of sample panels. 
Some of the linoelum 
plays are seen in the final illustration. 
Conventional roll displays have been re- 
placed with samples shown on dramatically 


and felt-base dis- 


lighted concave 
back-lighted 


aluminum scoops. The 
columns are equipped with 
movable poles for holding special displays. 


The new lighting system is accountable 
for much of the effective display. It con- 
sists of a complete system of warm daylight 
fluorescents plus dozens of eye-ball incan- 
descent spotlights to play on the various 
displays. The lighting is flexible so that it 
can be adapted to many different display 
treatments. 


An illusion of greater space that con- 
tributes to the panoramic effect was created 
with the addition of all-glass wall, 
broken by mirrored columns. Walls 
painted an off-white and a ceiling in white 
acoustical tile accent the feeling of 
wide-open spaces and an unimpaired view- 
ing of the displays. 


one 


also 


A floor of linoleum has custom insets of 
plain bright red and black that add color 
interest. Portions of the wall area are 
covered with plastic and cork products. 
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NYLON WIGS! 


Made of 1007 DUPONT NYLON 


Longer Lasting! Flexible! More Natural Looking! 


Thirty years of experience in the manufacture of fine wigs has 
gone into the making of these beautiful nylon wigs. Nylon is soft, 
flexible with a fine sheen . . . yet tough and durable so that these 
wigs will last years and years! These nylon wigs can be pressed 
and folded and still retain their shapes! 


You'll find that the magic of these wigs will give your tired, 
droopy mannequins a wonderful new fashion smartness... will put 
a dynamic selling punch into your display ... and add a new, fresh 
sales appeal to the merchandise you selected so carefully — an 
appeal that will turn many casual "window shoppers'’ into eager, 
active buyers. 


Look over the styles and select the wigs you need to put new 
life into your mannequins. Our satisfaction guarantee goes with 
every order. IF YOU ARE NOT COMPLETELY SATISFIED YOU 
MAY RETURN THEM ANY TIME WITHIN TWO WEEKS. 


NO MEASURING NECESSARY 


A special construction makes these wigs fit most any mannequin head. 


COLORS: Blonde, Chestnut, Silver Blonde, Black, Light Brown, 


Dark Brown, Titian. 


ORDER NOW! 


ONLY $7 9.90 EACH 


HERZBERG-ROBBINS, INC. 
457 WEST BROADWAY e NEW YORK 12, N. Y. 


YOUR COMPLETE SOURCE FOR 
WIGS e MANNEQUINS e REPAIRS 


Style 1812 





Send me _............... Nylon wigs @ $19.90 ea. 
STYLE COLOR QUANTITY TOTAL PRICE 








Address 


City 

















Attention of 
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Display Here And There 


VSCULINE in 


display 


eve»ry 
for outercoats directly above. 

It was used by Jordan Marsh Com- 
pany, Boston, and was one of the top prize 
winners in the display contest conducted by 
Barron-Anderson last fall. The suspended 
beams were reproductions of structural mem- 
bers, and the building in the was done 
on seamless paper given a torn edge effect at 
each side 


rear 


The board tence served as a con- 
venient place on which to letter sales points. 
Show card copy, which was done over a blue- 
print, explained the reason for the setting: 
“Unique design and construction § distribute 
the weight evenly so that the coat rests lightly 


on your shoulders. 


aspect is. the 


Gold was the color theme used for the 
harvest window at Jenny's, Cincinnati, where 
Russell Kehrt is display director. <A 
symbolizing the was at the left, 
wrapped in lame, and holding a cornucopia 
of moss-green flocked chicken wire.  Glitter- 
ing golden accessories, gold pumpkins, grapes, 
wine glasses, 


season 


Indian corn, and coins poured 
out of the horn of plenty. A golden wire 
drape interspersed with sheaves of wheat hung 


—At the upper left, from Jordan Marsh Com- 

pany, Boston . . . Upper right, by Russell 

Kehrt, Jenny's, Cincinnati . Both displays 

shown below were by Harold McLaren, The 
Bon Marche, Seattle— 


é 


_ Te 
# 
x git , 
4 








figure 


overhead and down one side. A brown tone 
highlighted with gold spray was added in 
the grape trunks and in the chips on the floor. 
Wheat sheaves in their natural color were 
placed on each side of the symbolic figure. 

The feeling of a crisp winter day was 
brought out skillfully in the display at the 
lower left — by Harold McLaren, display 
director of The Bon Marche, Seattle, on 
behalf of apparel for skiing. 

Also by McLaren is the final display pic- 
tured, a simple and inexpensive way of drama- 
tizing ““New Numbers for Men” in footwear. 
The background was a_=e sheet of display 
paper against which a three-dimensional tele- 
phone of the old-fashoned type was_ placed. 


DISPLAY WORLD 





D. 





Price, Each Price, Each 
With Without 
Ornaments Ornaments 





$ 5.50 $ 5.00 
10.00 9.00 
13.50 12.00 


20.00 18.00 
27.00 24.00 Large Ornamental 
BALLS 


$4 per carton of 6 dozen 


CALART CHRISTMAS TREES 


SHOWROOMS Finest trees available anywhere! Easy to store and 
ee ee ee ee handle—and they STAY new-looking indefinitely. Make 


New York: 225 Fifth Ave., Room 527, Van 
H. Neher ° 

Chicago: 1507 Merchandise Mart, George sure you get yours by ordering today! 
Rixey 

San Anselmo: 50 Sais Street, John Mac- 
Callum 

Denver: 1601 Emerson St., W. A. Songster . ° 
and J. Sutton See the complete Calart Line at all Gift 

Hamilton, Canada: 32 MacNab St. So., 
Wentworth Trading Co. Shows. Send for new Fall Catalog! 

Seattie, Wash.: 88 Blanchard St., Al 
Leonard and Son 

Lookout Mountain, Tenn.: Cinderella Rd.., 
R. T. Pickering 

Livonia, Mich.: 9611 Loveland Avenue, e6 ; : ee 
oe Superiority through Research 

Dallas, Texas: 342 Merchandise Bldg., 
F. E. Parker 


Kansas City, Missouri: 1236 West 70th ve q 
Terrace, Herman Zanders , + A [ r e R N A 
ee Ave., 2 i i 
} wil; ARTIFICIAL FLOWER CO. 


Oak Park, Illinois: 125 Washington Bivd., 
400 RESERVOIR AVE., PROVIDENCE, R. 1}. 

















33.00 30.00 


























Arnold J. Schiess 
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...0n and off the record 


Aa nth EI Sl nth inn ne | a Ania wnt enti illite et oii 


—"Dot" Williams, head of D. G. 
Williams, Inc., New York City, is 
welcomed on a visit to Detroit by 
“Mayor George L. Heidt, display 
director of Crowley, Milner & Co.— 


—Signing agreements for publication 
early next year of the Association of 
National Advertisers’ book, ''Adver- 
tising at the Point-of-Purchase, with 
the cooperation of the Point of Pur- 
chase Advertising Institute, are 
William E—. Larned, McGraw-Hill; 
Donald Hutchinson, president, POPAI; 
Paul West, president, ANA. Looking 
on are Norton Jackson, executive 
director, POPAI; David Bland, chair- 
man of the ANA display committee, 
and Walter Ash, chairman of the 
executive committee of POPAI— 


Greatest Frie 


ry 


—This is Marshall Mc- 

Grath, who has been 

appointed West coast 

representative for Gar- 

, | 4 rison-Wagner Company, 

—Carl James, who has : ae a > i —s«St. Louis. He will cover 
been with Mandel Bro- _” ee — , ai bey e me 8 =6onorthern California, 
thers, Chicago, for the A  — - “Cag Oregon, and Washing- 


past eight years was ~ Tae - ay” qj : ton— 


recently promoted to 
manager of interior anc 


window display— 


—Baltimore and Washington displaymen get to- 

gether on the golf course. Left to right, Frank 

Malehorn and Randolph Irwin, of Baltimore; Sid 

Hakin, Arthur Gray, and Lester Melnicove, of 

Washington; Tom Schenkel, Baltimore, and Charles 
Merrill, of Washington— 


—Top award in the de- 
partment store class of 
Pioneer Suspender Com- 
panys display contest for 
Father's Day went to Lit 
Brothers, Philadelphia. Left 
to right at the presenta- 
tion: Ben Morelli, men's 
wear displayman; Stephen 
Brown, assistant display di- 
rector; Max Robb, presi- 
dent of Lit's: Tom Comer- 
ford, display director, and 
Ralph J. Roberts, execu- 
tive vice-president of Pio- 
neer— 





here again* 





* let us make you a present 
of our complete Vizusell 
Catalog, chock-full of profit- 
able ideas for your holiday 
merchandising program. 


if Pee 


Start holiday sales tolling with <= 


MERCHANDISING EQUIPMENT 


Biggest season of the year coming up...a doubly- 
important time to put a fine edge on your merchandising 
plans. Thousands of installations prove you'll carve 

a greater share of the holiday dividends with Vizusell 
merchandising units in your toy and other departments. 
Vizusell takes full advantage of colorful Christmas 

toy packaging, stimulates self-selection and impulse 
buying. Vizusell achieves a smooth flow of 
replacement inventory, saves clerks’ time, keeps 
holiday trafic moving and buying. It’s the proved 
method of merchandising more in less space, 

of simplifying your organization and giving your 
store a streamlined, efficient atmosphere. 


oy :-S aan pcmmeemm WRITE DEPT. DW9 TODAY 
FOR YOUR Free Copy OF 
THE COMPLETE ILLUSTRATED 


VIZUSELL CATALOG! 
NEW YORK CHICAGO LOS ANGELES 
47 W. 34th St. 222 W. Adams St. 1001 S. Figueroa St. 
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Germany 


Hermann Schlipphacke, Westdeutsche Kaufhof, Cologne, used 
the interest of men in new automobile models to draw attention 
to the suit and topcoat display — a natural device which is 
easy to Carry out. 


A different approach was used by Heinz Hoffmann, Alsterhaus, 
Hamburg, tor the same merchandise. Two figures in action poses 
were seated in an open carriage; their steeds were coated men’s 
forms with wire horse heads. 


Waldemar Werner, Westdeutsche Kaufhot, Hohestrasse, 
Cologne, used the typical newspaper kiosk as the central prop 
around which to group seven male mannequins. 

A group of mannequins with heads and features made ot 
wood were the fanciful figures used by Hanns Simons, Kauthot 
Munchen am Stachus, Munich, for a display of men’s apparel. 


The concluding photograph shows an action display by 
Hermann Schlipphacke for the sale of ski-wear. 
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THE ORIGINAL FIBERBOARD 


Like to cut your display costs—and still get more for your money? 
Try Beaver Board. Beaver is the original—and still champion—fiber- 
board for effective, inexpensive displays. Beaver Board is light as a 
feather—cuts clean as a whistle into any shape you want. You can 
tack it—staple it—paint it—print on it. You can use it hundreds of 


different wavs—to help sell hundreds of different products. 


Beaver Board is available in a variety of convenient lengths and 
thicknesses—comes finished in green, tan or white. Like a free sample? 


Write now, and see for yourself how Beaver Board can work for you. 





*Beaver Board is a registered trade name of Certain-teed 
Products Corp. It is a brand name and should not be mistaken 


for a type of fiberboard. 











CERTAIN-TEED PRODUCTS CORPORATION 
ARDMORE, PENNSYLVANIA 
Export Department: 100 East 42nd St., New York 17, N.Y. 


Cortain-teed 


REG. U.S. PAT. OFF. 





; YEAR 
Quality made Certain ... Satisfaction Guaranteed 
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H(-60-A—5 Ft. Santa with H«-60-B 


Ft. Santa with Ani- 


Animated Body Movement mated Head and Arm Movement 


Increase Sales With Reliable, 
Economical Animated Santas 


—Proven Attention-Getters 


Motion combined with the magnetic appeal of jolly-spirited 
Santas is a proven formula for attracting attention to Christmas 
displays. Animated Santas instantaneously stop traffic, in- 
fluence shoppers and win more Christmas sales for you. 

Constructed of the finest quality materials throughout — 
luxurious velvet, realistic wooly or Fiberglas whiskers, smart 
trimmings—with dependable smooth-running motion units, these 
figures are available in striking 5 ft. life-size models and smaller 
30 in. models — at prices you can afford. 


Life-Size 5 ft. Animated Santas 


HG-60-A—5 Ft. Santa with Animated Body Movement 
HG-60-B—5 Ft. Santa with Animated Head and Arm Movement 








Striking life-size Santas with realistic true-to-life faces. Dressed in 
bright red or all white velvet suits with white fur trim and simulated 
leather boots and belts. Choice of wooly or Fiberglas whiskers. Please 
specify type of whiskers and color of suit desired. 

Price. complete 





30 In. Animated Santa 





with Both Arm and Body Movement 


Illustrations show 
the two. different 
movements this 30 
in. model executes. 


HG-30-B Clever, ani- 
mated 30 in. Santa dressed 
in choice of red or white 
velvet suit with white fur 
trim, gold tinseled vest, 
white wooly whiskers and 
white boots on a tinseled 
white wood base. Two 
separate movements 
bending and head and 
arm movement. Please 
specify color of suit de- 
sired. Price, 
complete 


30 In. Animated Santa 


with Both Arm and Body Movement 





HG-30-A Whimsical 
animated 30 in. Santa 
dressed in choice of red 
or white velvet suit with 
white fur trim, gold tin- 
seled vest, white wooly 
whiskers and white boots 
on a tinseled white wood 
base. Movement consists 
of turning body and mov- 
ing arms. Please specify 
color of suit desired. 7 
Price. show 
complete df two extremes in the 

‘ i movement of _ this 
30 in. figure. 








30 In. Animated Santa 
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In Sleigh 


with Both Arm 
and Body Movemen? 


\ HG.-50 — Gay, 
\\\ animated 30 in. 
; Santa in choice 
of red or white 
velvet suit with 
white fur trim, 
gold tinseled 
vest, white wooly 
whiskers and 


4 / 
fi 
; 4 j 


white boots. Heavily flocked sleigh, 10 in. long. Two separate movements 


bending and head and arm movement. 
Price, complete 








Garrison-Wagner Company 


2018 WASHINGTON AVE. 


Stationary Santas 
with Flexible Arms and Legs 


Stationary Santas 
with flexible arms 
and legs. Choice of 
red or white velvet 
suits. Wooly whis- 
kers. Tinseled white 
wood bases. Specify 
color of suit desired. 

HG6O0C — 5 Ft. 
Santa. Without base. 


Price... $79.50 
HG-28—30 In. Santa. 
HG-21—21 In. Santa. 
HG-18—18 In. Santa. 


HG-14—14 In. Santa. 











ST. LOUIS 3, MO. 
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Skillful Space Divisions 
Expand Display Facilities 

Herman Miller's famous “M,” executed 
in lime green and set against a fuchsia felt 
panel, makes a dramatic keynote for the 
furniture firm’s newly redesigned New 
York City showrooms. Placed on the rear 
wall of the front reception area, the atten- 
getting panel serves as a fitting intro- 
duction to the lavish use of vibrant color 
evident throughout the showroom. The 
new plan was conceived by and executed 
under the supervision of Jack Dunbar of 
George Nelson & Associates. 

A basic problem in the redesign project 
called for additional display space. The 
total showroom area is the same as betore: 
over 7,000 square feet. However, usable 
display space has been greatly increased 
through a= skillful definition and division 
of the total area into room-size_ settings. 
Kach of these settings is an entity in itselt 
—trim in appearance and unusual, even 
sharp, in color. 

The entire ceiling and much of the wall 
space in the showroom is black. This ele- 
ment, combined with the subdued, indi- 
vidualized lighting of each successive dis- 
play area, underlines the color drama pre- 
sented in the new showroom. 

The comparatively strict definition otf 
space serves several purposes; it yields a 
greater number of backgrounds against 
which furniture may be shown; it allows 
for a clear division between one portion 
of the Herman Miller collection and an- 
other; and it permits an easy transition in 
color, mood, and display techniques from 
one “room” to the next. 

For example, a light-hearted mood is evi- 
dent in a large open area in which furni- 
ture designed by Charles Eames is dis- 
played. Nearby, however, deeper colors and 
subdued lighting create a very different 
aura for furniture designed by George 
Nelson. 

Four types of space dividers are utilized: 
large, solid, wall-like panels; dividers 
formed by a series of narrow wood sec- 
tions, fixed vertically in louver sequence; 
vibrantly enameled panels suspended = on 
black metal structural frames; and lengths 
of fabrics from the Herman Miller fabric 
collection. While defining individual dis- 
play areas, they are precisely placed to 
create pleasant, long vistas, some of which 
extend nearly the full width or length of 
the showroom 

The predominant emphasis is on. furni- 
ture groupings rather than room settings. 
Near the reception area, however, is a 
living-dining room which closely approxi- 
mates an actual modern interior.  Else- 
where an impressive setting indicates the 
ease and drama possible in a well-planned 
modern executive office. 

Special provisions have been made for the 
display of fabrics. Across a rear wall, 8- 
foot lengths of some 42 fabrics form an 
intriguing chromatic sequence. Against an- 
other wall, near a comprehensive and color- 
ful display of George Nelson’s basic stor- 
age components, are counter height tables 
with grid tops. Here the customer is pre- 
sented with a visual plan, done to scale, of 
the rooms of his own home or office, where 
problems of wall and floor space may be 
solved on the spot. 
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Eye-Catching Christmastime Favorites 


Carolers in Three Sizes 


Colorful carolers made on_ papier 
mache forms with flexible arms and legs 
and realistically hand painted faces. 
Clothing mounted on Celastic forms 
which helps hold it in shape. Woman 
caroler in choice of red, blue or green 
velveteen ensemble with white simu- 
lated rabbit skin trim and muff. Man 
in choice of gray, brown or black cara- 
cul cloth coat with contrasting colored 
scarf and mittens. Available in three 
SIZeS. 


HG-36—48 In. Mr. & Mrs. Caroler. 
Specify color of clothing desired. Sold 
only in sets of two. 

Price, per set of 2 

HG-24—24 In. Mr. & Mrs. Caroler. 
Specify color of clothing desired. Sold 
only in sets of two. 

Price, per set of 2 

HG-12—-15 In. Mr. & Mrs. Caroler. 
Specify color of clothing desired. Sold 
only in sets of two. 





Mr. and Mrs. Santa on Base 


HG-15—Mr. & Mrs. Santa 


Unit. Display made 


with two 14 in. figures dressed in red and white 
velvet suits with white fur trim. Santa has white 
wooly whiskers. Heavily flocked foliage with color- 
ful glass ornaments and heavily flocked wood base. 


Price, 
complete 


HG-1I5WB—Mr. & Mrs. Santa Unit Without Base. 


Unit same as above. but without base. 


Price, complete 


HG-20—21 In. Mr. & Mrs. Santa Figures. Figures 


same as above, but 21 in. high. 


Foliage and base 


not included. Sold only in sets of 
Fa $37.95 


two figures. 





_— 


—_ - 


woe ) WA 
HG-16 Papa HG-10-A HG-10-B HG-11—Seat- 
Jolly Holly Snow- Jolly Holly Jolly Holly ed Jolly Holly 
man. Large 30 in. Snowman Snowman Snowman. Latex 
heavily flocked pa- ; _ rubber figure 
pier mache figure Attention-getting figures made of heavily flocked. 
trimmed with holly latex rubber and heavily flocked. Trimmed — with 
leaves, glass balls & Trimmed with lacquered holly leaves, holly leaves and 
leaves, glass balls sequinned cloth. 
glass balls, velveteen and sequinned @." 5p . 
and velveteen. m Size 20 in. high 
cloth. Size 20 in. 


Price... $24.95 high. Price, each Price? ae 95 








Garrison-Wagner Company 


HG-13 Mama 
Jolly Holly Snow- 
man. Large 30 in. 
heavily flocked pa- 
pier mache figure 
trimmed with holly 
leaves, glass balls, 
velveteen and_ se- 
quinned cloth. 


Price.. $24.95 








2018 WASHINGTON AVE. ST. LOUIS 3, MO. 











Life-Size, Weatherproof Dickens Family 
Full-Round — Lightweight — Chip-proof — Washable 


Original designs, sculptured in fine detail and pro- 
duced in dramatic life-size, the brilliantly-colored Dick- 
ens Family dramatizes the spirit of an old fashioned 
Christmas. Using recorded Christmas carols as back- 
ground music, here is a striking and impressive outdoor 
or indoor attention-getter. Lightweight, life-size figures 
are moulded full round of a rubber compound that is 
completely weatherproof and chip-proof. 

= 
No. FX-250—Mrs. Dickens. 
Full-round figure in golden 
wheat color bonnet, match- 
ing jacket with brown collar 
and cuffs, blue dress, red 
scarf and mitts. Size 5 ft. 


t 
7 in. high. yet $QQ.50 


weight 35 lbs. Price 


No. FX-252—Timmy Dick- 
ens. Full-round figure in 
blue coat with gray collar 
and cuffs, tan trousers and 
hat. Dark colored tree. Size 
4 ft. 3 in. high. Shipping 
weight 23 lbs. 

Price 


No. FX-251—Mr. Dickens. 
Full-round figure in bright 
red coat with gray collar 
and cuffs, gray hat and 
trousers, black boots, green 
scarf and mitts. Dark col- 
ored dog. Size a) ft. high. 
Shipping weight 

1] Ibs. Price 


No. FX-259—Lamp Post. Wired lamp post with chimney and glass-enclosed light 
weatherproof black metal frame. Black wooden post and base. Size 7 ft. 9 in. high. 
Shipping weight 27 lbs. Price 


No. FX-25-1209—Complete Set. Consists of one each of the following: | 
Dickens; No. FX-252—Timmy Dickens; No. FX-251—Mr. Dickens; No. FX-259 
Lamp Post. Shipping weight 126 lbs. Price, complete 

No. FX-25-120—Dickens Family Set. 
Dickens; No. FX-252—Timmy Dickens: 


99 Ibs. Price 


bulb in 
FX-250—Mrs. 


No. FX-250—Mrs. 


Consists of one each of the following: 
No. FX-251—-Mr. Dickens. Shipping 
All F.O.B. Wisconsin © Dick Wiken, Sculptor 


For a Complete Line of Outdoor Building, Street and Store Front Decorations, including 
Nativity Sets, Reindeer and Reindeer Teams, Store Front and Overhead Street Decorations, 
Write for Broadside No. 53-D Today. 


GARRISON-WAGNER COMPANY 


2018 Washington Avenue Saint Louis 3, Missouri 


MR. DISPLAY JOBBER 


We serve many of you with: 
e@ Finest Quality Italian Holly Wreaths 
e Lycopodium Roping and Wreaths 








Lowest prices. Immediate shipment on al! 
orders and dropshipments. 


WRITE FOR FREE CATALOG 


JONES 
The Holly Wreath Man 


BOX D26 — RD2 MILTON, DEL. 


LYCOPODIUM ROPING 





























Electric Housewares Contest 
Winners Announced 

Judging of the entries in the annual elec- 
tric housewares industry gift campaign con- 
test has been completed, it is announced by 
an industry spokesman. The awards of 
first prize plaques in each of five categories 
will be made at a later date with presenta- 
tions in the local area. The contest is 
sponsored each year by the Electric House- 
wares Section of the National Electrical 
Manufacturers Association, New York City. 

The winners are: Appliance stores, Oliver, 
Inc., Chevy Chase, Md.; hardware stores, 
Bressler’s Hardware, Inc., St. Albans, N. 
Y.: jewelry Barr's, Philadelphia; 
department stores, George Allen, Inc., Phila- 
delphia; electric light and power companies, 
Public Service Electric & Company, 
Newark. 

Judges in the contest were Robert Arm- 
strong, managing editor, Electrical Mer- 
chandising; James Cassidy, Eastern editor, 
Electrical Dealer; Julien Elfenbein, editor, 
Housewares Review; Robert K. Farrand, 
merchandising manager, The Saturday Eve- 
ning Post, and George Ganzenmuller, man- 
aging editor, Electrical Wholesaling. En- 
tries were from the first six months of 1954. 


stores, 
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Gasque Breaks Leg 
But Continues Trip 

An accident in Montgomery, Ala., on July 
13 resulted in a broken leg for Boyd Gasque 
while on his Christmas selling trip as a 
representative of Duplex Display & Mfg. 
Company, Philadelphia. With his leg in a 
cast he is continuing the trip, assisted by 
Mrs. Gasque, and will cover Texas, Okla- 
homa, Arkansas, Tennessee, and North 
Carolina as originally planned. 


New Mirror Development 
Announced By Parallel 

A. Lionel Chute, president of Parallel 
Mfg. Corporation, has announced new mir- 
ror design creations under the name of 
“Paramir,” now on view in the company’s 
new showroom at 109 East 28th street, 
New York City 16. According to Chute: 
“Parallels ‘Paramir’ brings to mirror the 
variegated colors of the sea and seaside. 
Here the rainbow hues of the are 
blended into mirror to give breath-taking 
effects.” 


oceall 


Tony Comorat Resigns 
From Jonas Stores 

Anthony Comorat, with Jonas Stores Cor- 
poration, New York City, tor the past 14 
years, has resigned and will open his own 
business as a display consultant and free- 
lance in the metropolitan area. He was 
display director for the past six years for 
the 50-store chain of Jonas. Prior to join- 
ing this firm he was assistant and display 
manager in various department stores and 
specialty shops in Pennsylvania. 


Petersen Leaves Dayton’'s 
For Atlanta Store 

Display director of The Dayton Company, 
Minneapolis, for the past two years, Robert 
E. Petersen has resigned in order to be- 
come assistant display manager of Rich’s, 
Atlanta, where David Dunay is in charge 
of the department. 
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LitHOGRAPHERS, INC. 


ov tivewtal 218. 9th St. - ST. LOUIS 2, MO. 








DECORATE YOUR STORE! 
CREATE SALES! 


HERE’S A NEW ANGLE — While creating sales for yourself, you are displaying 
merchandise on which you can gain new revenue. Take orders NOW for Santas for 
home decoration to be delivered just before Christmas. Additional assortments will 
be shipped to you until November 23. 


FULL FIGURE SANTA CUT-OUTS tian Late inthe Season, Sell Your Own Decorations 
f ; : THIS SANTA DISPLAY is as good next year as it is this year. Rubber stamp the back 
This exceptional Santa by Showalter of —_ so people will know where to buy them next year. 
Sundblom, Johnston and White Studios, yf: re 4.9499 
is available in five sizes. Hand is die-cut ) a P 


to receive your merchandising card. All ? : SANTA CLAUS PACKAGED Assortment 
are equipped with sturdy easels. i, t Set of 18 Lithographed SANTA CLAUS CUTOUTS with easels; consists of: 


9- 8 Inch SANTAS Sin id el oll —e 

- anta here is the same jolly, colorfu 

SANTA NO, $- 16 individual that Showalter depicts in 

3-17 Poster No. 1, and full figure Cutout 

QUANTITY 36" 22 3/4" 13 1/2" g'' 1-31 No. | exceptarm is not outstretched as 


] $4.50 $3.00 $1.00 $ .75 1 - 48 far, and there are no toys. He is repro- 
duced in both right and left position. 


4. 40 2.85 95 70 18 Cutouts per Assortment 


4.25 2.70 .90 .65 assorted sizes 
, ; ; right and left 
3. 30 6. 90 - 0 a Lots of 5 Assorted «| $8.00 


3. 40 2.25 72 - $0 THIS SANTA CAN BE ORDERED SEPARATELY as follows: 


3. 30 ¢. 00 . 68 47 8” at $2.25 per Dozen (2 Dozen in) 17” at $6.75 per Dozen (1 Dozen in) 
3. 20 1. 75 .65 . 44 14” at $4.40 per Dozen (1 Dozen in) 31” at $12.00 per Dozen (1 Dozen in) 


3.15 1.70 63 41 48" at $10.50 per 2 Dozen (2 Dozen in) 


3.05 1. 60 61 . 38 
90 1. 50 60 35 4 FOLD READY TO MAIL JOLLY SANTA CUTOUTS without toys 


Retail Store and Home Decorations 


@ 
@ 
@ 
@ 
@ 
@ 
@ 
@ 
@ 
@ 
@ 


® 


é.75 1. 40 ae va 

Parents will want old Santa himself to bring out the cries of joy 
2.50 1. 30 .95 _31 when the kiddies find him by the tree—57” tall, 34” wide, litho- $375 
2 | 


© 


om aa 50 25 traphed in full color, mounted to heavy board with easel back 
, : .- , To fold and put away for use another Season. 


© 


Yq Dozen lots at $14.00 per 2 Dozen Individually 
1 Dozen Lots at $24.00 per dozen (individually packaged) Packaged 


—_- enn tal LITHOGRAPHERS, INC., 
21 South Ninth St., St. Louis 2, Mo. 
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PERMA JEWEL CLOTHS 
PERMA LAHM CLOTHS 
PERMA GLITTER PAPERS 


Guaranteed SHED PROOF 
¢Guaranteed TARNISH PROOF 
AT DRASTICALLY REDUCED PRICES 


No more tinsel shedding on merchandise .. . 


No more tinsel getting into your eyes! 


enna GLITTER DIAGONAL 
Ask for samples of RUBNER'S NEW SHED PROOF 
and TARNISH PROOF PRODUCTS .... from your 


favored distributor or jobber. 





RUBNERS.. 


MITER STAR i - : There's Always Something New 
ERMA Cb Pk 4 mperomney: New York 63, N. Y. 
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Gren Heads Display Arje ls Promoted 
For Hearn's Stores By Bonwit Teller 
| Jules Gren, who has been in charge of Gene Moore, display director of Bonwit 
display for the Bronx unit of Hearn's, New’ Teller, New York City, has announced the 
York City, now heads display for the firm’s promotion of Dan Arje to the position of 
three stores. The promotion follows the first assistant. He has been with the firm 
resignation of Nat Friedman, who has es- for six years, and succeeds John Liles; the 
tablished his own business in another field. latter left Bonwit’s recently in order to 
head display for Wanamaker's, of the same 
_ Riegelman Heads Display city. 
_ For Portland Store ; 
| Formerly in charge of display for Ungar’s, Quintrell's Article 
Portland, Ore., Robert Riegelman has joined In Ad Club Paper 
| Charles F. Berg, Inc., of the same city, as A recent issue of the “Ad-Viser,” pub- 
| display director. His former first assistant lished by the Dayton, Ohio, Advertising 
| at Ungar’s, Thelma Barton, has also joined Club, contained an article on display by 
Bergs in the same capacity. Riegelman Everett W. Quintrell, display director of 
| replaces Harold van der Cruyssen, who re- Elder & Johnston of that city. Titled “Store 
signed in order to enter a different field. displays make the passer buy instead of 
| Keith Thornburg now heads display tor letting the passer by,” it discussed the 
Ungar’s; he had been with Jean Hall, Inc... various phases of retail display and _ its 
| Seattle. relation to other forms of advertising. 














ARADE PERSONALITIES No.136 dy Capper 





Your isplays B A, HE STARTED HIS CAREER AS AN 
wW ARTED H 
SELL MORE IMAPRESAS 101M TORONTO, MOVED 7 NEW YORK AND 


F MANAGED CONCERT seed 

Color attracts customer attention . . . | 4 , } 3 my | | THERE. FROM TO 19) 

hee dopa on belgesel moe | eee ene ook oF rue CS 
color is such a powerful selling tool. 4 a GREATEST OPERATIC PRIMA DONNAS 
You Can Dolt BEST with | GS NR OOF THAT ERA: NELLIE MELBA,LILLIAN 


No. 155 éft >} NORDICA, EMMA EAMES, ANDO 
BEST actomeric GOLOR WHEELS |) /77’ HR FRANCES ALOA. HE HAS TRAVELED 
Unit consists of a 13" diameter plastic filter | ? oF , : ALL OVER Tee WORLO, WAS SHIPWRECKED 
aastee agian of tod, Raom, neon, aul ST 2 ee «= BS Fie EN ROUTE TO INDIA FROM MALAYA, RESCUED 
eh, 0h eyes, tekdiaring eine seme cn ~  \ gi BY A TANKER AND LANDED AT CEYLON. 
Unit includes rubber cord and silver and black 


inkle finish. Excellent wh controlled auto f ‘ in 4 M FRANCISCO, 
wrinkie Tinisn. xceiien?r where ntr - : i 
matic color = per in — _ , < a ei memes WAITING PASSAGE TO 
as: store wi ~ ight , interior dis- g? ey ites 
plays, Seenuene. theatres, $2250 * al = , —— gfe AUSTRALIA, HE WAS 
nly ° | | eS CAUGHT BY THE BIG 
With lamp includin F i > 
ie ys , $23.61 QUAKE AND SPENT SIX 
ALSO 7 Ree DAYS CAMPING OUT BEFORE SECURING 
BEST 400 WONDER SPOTLIGHTS | ; : 
BEST PEE WEE SPOTLIGHTS | .  ) A SHIP FOR 4 ie a 
DISPLAY LIGHTING ACCESORIES ' —— HOBBY : 


Write for Literature \ i » * fue ALWAYS FASCINATED BY 
The BEST DEVICES Co., Inc. \ “Ii ~ 4 sh7 TWE MANY WAYS MIRRORS 








CAN BE USED, ESPECIALLY 
10921 BRIGGS ROAD, CLEVELAND 11, OHIO GOR MULTIPLE REFLECTION 
PURPOSES. THROUGH 
ah, an 9 * cwenmants HE CREATED ORIGINAL IDEAS 
USE THE , . @ \ BAPE Fon DISPLAYS USING MIRRORS FOR WHICH 
OPPORTUNITY | HE HAS BEEN GRANTED U.S. AND FOREIGN 
EXCHANGE | PATENTS. HIS “NEW USE OF MIRRORS 
WAS BEEN USED FOR DISPLAY By MORE 
For any WANT AD purpose: 6 \ THAN 100 FAMOUS STORES. 
POSITION WANTED 


\ 
POSITION VACANT 
USED DISPLAY EQUIPMENT * 
FOR SALE 
REPRESENTATIVES WANTED | 














$4.00 Per Column Inch new YOAK CITY 
CASH WITH ORDER 
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Winners Are Named | FURMLEY BROTHERS PROUDLY 


In Display Contest 


Timely Clothes has announced the win- ACCEPT DISPLAY AWARD 
ners in its recent window display contest. 
Cities under 50,000 population: St. Claire & 
Rovang Fergus Falls Minn.: Havig's . Miami Beach — Daniel G.|to describe the importance 
Grand Forks. N. D.. and Shark’s. Devil's < . . Furmley and Paul Sanford | of open seHing and display 


; a ci A 2 a “urmley, operators of Furm-|in today’s highly competi- 

Lake, N. D. Cities from 50,000 to 250,000: | renee SPerNIEES OS: ip 

TI | S “alif M ‘ ly'’s Aisa °" fashionable | tive buyers market. Messrs. 
le Wardrobe, San Jose, Calit.; Meyers & : > show their! Furmley emphasize OOr: 
of “« , ry re . ° Penny a ~ : % : | ‘ ; 

a arthy, " es \ ane, Ind. ; Bravo h. Mc- “ eing, awarded | dination in displays! 
eegen, Stockton, Calif. Over 250,000: i creme impulocmsgalé 

Cromwell Tailors, Portland, Ore.; John H. 


a ; 
Pumphrey Company, Columbus, Ohio, and . | m | . ea es 
Brandeis, Omaha. | . = a. 


Prizes of Timely Clothes merchandise | w 
ranging up to $200 in value were awarded 
to each of the winners. Judges were Fran- a | 

ces Glennon, director of men’s wear pro- 
motion, Life magazine: Oscar Schoeffler, 
fashion editor of Esquire, and Morton 
Freund, executive vice-president, Lawrence 
(. Gumbinner Advertising Agency. 


Pe 


— 





Retailer Pays Tribute 
To “Fine Displays” 

In accepting the coveted Retailer Merit 
Award of the National Association of 
Shirt, Pajama, and Sportswear Manutac- 
turers presented to Battlestein’s, Inc., Hous- 
ton, the secretary-treasurer of the retail 
firm, Ben D. Battlestein, spoke of the part 
“fine display” has had in the company’s 
success. In speaking of the contributing 
factors he mentioned “good planning, ex- 
cellent buying, top-notch advertising, and 
fine displays; satisfied employes, plus fine 





resources, and friends who have been so 
loval to us.” 
He went on to say that large-scale adver- 

tising and ingenious window displays have | DANIEL G. FURMLEY 

served as an outstanding connecting link 

between the store and the buying public. 

“We are strong believers in attractive, well- 

done window displays, and we tie our dis- 

plays in with our newspaper advertising, 

thereby adding to the effectiveness of each. 

Many visitors to Houston tell us that we 

have as fine window displays as in any 

section of the country.” as : . 

ee ee ene PAUL S. FURMLEY The first six months of 1954 show an increase of 
17 percent in trouser sales. We must attribute 
this success to our Sel-O-Raks which were installed 


after Christmas. In addition to being an effective 





$1,700 Cash Prizes 
In Display Contest 


Esterbrook Pen Company, Camden 1, | , 
N. J., has announced a window display con- display, and a space saver, these racks have in- 
test for the firm’s products, with a total of creased unit sales by holding customer interest. 
$1,700 in cash prizes to be awarded the 
winners. The contest is broken down into 
three classifications: department. stores; 
stationery stores and pen stores; book : 
stores, drug stores, jewelry stores grit WA, er a irinbey 
shops, and any others. Identical awards of 
$250, $100, and $50 are offered in each group, 
and 50 honorable mentions and $10 each 

54 DOZEN 


will be given regardless of classification. 200 TROUSERS SOCKS IN 80 SKIRTS IN 16 STACKS JACKETS, DRESSES, 
The contest opened August 13 and. will IN 44 INCHES 29 INCHES 44 INCHES IN 32 INCHES SKIRTS, BLOUSES 


close October 25. Full details will be sent a - ‘ K “™ 
by the company on request. a é 4 | mn = 
— 


We have had nothing but compliments on these 
racks, and would not be without them. 





Rike-Kumler Company | ta 
Promotes Gentner | 
Edward Gentner has been promoted from ) 


supervisor of windows to assistant display 


manager of The Rike-Kumler Company, c : WRITE FOR CATALOGUE » SEE YOUR DISTRIBUTOR 
Dayton, Ohio. el-0-rak 2417-19 N. MIAMI AVE., MIAMI, FLA. 
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free SAMPLES 


DRAMATIC — EYE-CATCHING 


CLOTH-BACKED 
EMBOSSED FOIL 


An exciting new durable 

display material! Lightweight, oer 

highly-flexible aluminum foil with woven fabric backing. 
Attractive, durable, and easy to work. Gay colors! Adaptable for 
creating countless effects. Available in bolts 36” wide by 50 yards long. 


SPIRALOCK 


Twist and pull, it locks in place! Made of lustrous fringed 
base metal. Fireproof. Comes in 10’ lengths, and 2” and 5” 
widths. Six pieces toacarton. Available in a variety of colors. 


ax“ * > -. 


miOm 


> 
METAL-U-TWIST meee 
/ > MAETAL.U- TWIST 


An extremely versatile display item. Ideal eee ce, GD es vee 
for draping, framing, or trimming. Makes Jae 
wonderful package tie. Available in 25’ 


lengths in 14”, } 


16", 1", 114" and 2” widths 


in a variety of solace 


FOR YOUR 


FREE 


SAMPLES 
NOW! 


METAL GOODS 
CORPORATION 


640 ROSEDALE AVE. 
$T. LOUIS 12, MO. 


METAL GOODS CORPORATION 
640 Rosedale Ave. 
St. Lovis 12, Mo. 


Gentlemen: Please send me my free samples, along with prices and 
information on 

["] Spiralock 

[] U-Twist 

[_] Cloth-backed foil 


| understand there is no obligation on my part. 


Your Name 





Organizatio 
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Address Zone City en 
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CHICAGO WINDOWS 


[Continued from page 31] 


| monotone —the one nearest the street being 
| the darkest in color, the next one lighter, 


and so on. 

When a count of the items was made, 
some windows had 27, others 29, yet every 
item was so arranged as to be seen, minus 


| any clutter. “While it was easy to ar- 


range the apparel on a flat panel,” said 
Bradley, “we felt that a blouse should 


| bé given form and a sweater should not just 


lie flat, so we applied padding to give soft 
contours and it has, we _ believe, added 
much to the interest the windows have 
created.” 

Only white lights were used, and shadows 
were purposely reduced in order to give 
full emphasis to the merchandise shown. 
The panels, as mentioned, receded in color 
from the full soft tone to an_ off-white. 
These were in such tints as brown, tan, 
rose, red, orange, blue, green, etc. Each 
window was enough different from the 


| others to require study. 


Mention of the figure at the back of the 


| window has been made, and where a school 
| required a uniform this was on the figure; 
| otherwise a plaid shirt was shown. To 
| complete the window picture and_ story 
| there was a pennant of the school. In the 
| department, pennants were also used for 
| decorative purposes, the schools represented 
| by the girls on the advisory board being 
| given preference. 


J. soghosse, of Goldblatt’s, used five win- 


| dows for lay-away display. The trans- 
| season windows were shown in the use of 








varying sizes of fans having tea-rose deco- 
rations and matching ribbons that swung 
from the ceiling. The theme of each win- 
dow was black and white, making the step 
from summer to fall a transition of high 
style and fitting into the dog-days of the 
weeks ahead. In the lay-away coat win- 
dow the frame that held the gilt maple 
leaves was finished to resemble bark. To 
convey the feeling of coolness, amber and 
blue spots were alternated. 





Display Contest Planned 
For National Sweater Week 

The Knitted Outerwear Foundation, 386 
Fourth avenue, New York City 16, has an- 
nounced a national display contest in con- 
nection with National Sweater Week, Sep- 
tember 20-25. Three prizes are offered: a 


$200 United States Savings Bond for first, 


a $100 bond for second, and one of $50 for 
third. Similar awards will be made for the 
best newspaper advertisements used for the 
event. The foundation is offering a free 
promotion kit which will be sent on request. 





NIAA Exhibit Award 
Presented To Littman 

The National Industrial Advertisers As- 
sociation award of $500 for industrial ex- 
hibits at the thirty-second annual conter- 
ence in Montreal has been presented to 
Earl Littman, director of advertising of 
Jones & Brown, Inc., Pittsburgh. The award 
was made on the basis of objectives, 1m- 
plementation, and the sales result of an 
individual exhibit at an industrial show. 
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Clese Out Sale 
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Beautiful and slender with giant long necks and cupped in heavy weave 
baskets. Perfect for that European touch. Approx. 5 ft» high. 


College and University Seals 13” Diam. $7.50 each 


Seals cast in bronze and aluminum. Over 30 different schools. 


College and University Seals on Wood Shields 
Overall Size 15"x 18" — $12.50 each 





Itallan Ceremonial Swords—$5.00 each 


Exquisite workmanship tn steel with etched patterns on blade and a gllit- 
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old-world atmosphere. Swords measure 40 inches long 
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Chrome or \ fA .. 
Brass Finish Q 


¥ 


Versatile 


NN 


Only $10.50 


per dozen 


” in diameter at 


ty M4 
: = cut cards 


n 9 colors 
\ i 


We've “nicknamed” it the “CIRCLE-SPOT” 
because it's related to our AD-SPOT, but 
frankly it sounds unimaginative and some- 
what inappropriate. So-0-0-0 we'll let you 
name it. Send for a free sample on your 
letterhead. Look it over carefully. Try it out 
in various departments, on TV sets, jewelry 
counters, in windows, etc. Come up with an 
appropriate name we can use and we'll send 
you $50.00. (In case of duplication of name, 
the letter with earliest postmark will win). 


CHROME OR BRASS FINISH $10.50 per Doz., 
$85. per 100. Die-cut cards to fit either 
the “CIRCLE-SPOT” or “AD-SPOT” in white, 
green, buff, lemon yellow, emerald green, 
azure, cardinal, coral, blue $1.50 per 100. 
$13.50 per 1000. 


when planning your 
interior advertising 
program! 


Snaps on to the 
top of most card 
holders. Held in 
position by pat- 
ented locking prin- 
ciple. 


The perfect spot for reduced or sale price. 
ideal spot for store hours, policy, ‘Dollar Day,” 
E.0.M., size range on garment racks, Sizzler 
Punch Lines, etc. 

Now available in brass or chrome finish at the 
same law prices: 4 50 per dozen, $75. per 100, 
$350. per 500, $650. per 1000. All prices F.O. B. 
Oakiand, Calif. 


I.D.E.A.S. uNLimMitedD 
3541 PERALTA ST. - QAKLAND 8, CALIF. 


ee a 


Baltimore Display Clinic 
Draws Record Crowd 


Frank Malehorn, Baltimore Display, Inc., 
reports as follows on the display clinic held 
by the Display Guild of Baltimore: 

The annual clinic of the local group was 
resumed recently after a lapse of five years. 
The clinic was held at the Park Plaza hotel 
and broke all records for attendance; those 
present numbered 159, consisting of display, 
advertising, and publicity personnel, as well 
as jobbers and display manufacturers trom 
Washington, Philadelphia, and as far away 
as New York City. 

Speakers of the 
Bliss, Bliss 


evening were Albert 
Display Corporation, Long 
Island City: Harold Melnicove, vice-presi- 
of The Hecht Company, Washington, and 
Earl Dash, Women’s Wear Daily, New 
York City. Louis Posen, publicity director 
of Hochschild, Kohn & Co., Jaltimore, 
acted as master-of-ceremonies and did a 
superb job by adding a toucn of humor 
during the progress of the meeting. 

Most of the lectures centered around 
visual merchandising, tying this up with 
suburban store operations. 

Prior to the 
match sponsored by Baltimore Display, 
Inc., was held at Bonnie View Country 
Club between the displaymen of Baltimore 


and those of Washington. The winner of 


dinner and clinic, a_ golf 


reg. 
¢ ia 


—Three scenes from the Display Guild of 
Baltimore clinic, which attracted 159 persons 
. (Photographs by Whittington) — 


the match was Irvin Rubin, store architect 
and display counselor of Hochschild, Kohn 
& Co. Second place went to Randolph 
Irwin, display director of Sears, Roebuck 
& Co., Baltimore, and third place was won 
by Charles Merrill, display director of S. 
Kann Sons Company, Washington. 

The entire affair was handled by the 
(;uild’s entertainment committee consisting 
of Frank Malehorn, chairman; Herb Wey- 
rich, Joe Rocker, James Burnside, Merrill 
Lee, James Campbell, and Joseph Canale. 





Ready-To-Use Art 
In Clip Book 


The new “Second Annual of all the Best 
Clip Book Art” has just been published by 
Harry Volk Jr. Art Studio, Pleasantville, 
N. a The book is a carefully classified 
collection of art which can be clipped and 
used in almost every type of advertising. 
There are hundreds of original drawings 
faithfully reproduced in its 56 glossy one- 
side pages. Purchase of the book ($10) 
permits the user to clip and use the draw- 
ings whenever and however he wishes. 
There are no extra reproduction fees. 
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Two-toned Upson Striated Panels just look expensive 
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Here, two-toned Upson Striated Panels are used for the two large sections of this traffic 
building display. Other Upson products used: sturdy Upson Strong-Bilt Panel as sock cut- 
out, clean-edged Upson Cut-out letters, and versatile Upson 6” Panels for finish. 


It’s a snap to paint a two-toned effect 
on Upson Striated Panels. And what a 
luxurious, expensive look you get. Yet 
the cost is way, way down. Because Upson 
Striated Panels are priced well below 
other materials. 

As for quality . . . compare Upson 
Striated Panels with anything on the 
market. Feel it, look at it closely, try and 
bend it. You'll discover Upson Striated 
Panels are letter perfect. Upson Striated 
is extra strong, full 0.275” thick. Saws 
cleanly, won’t shatter or splinter. Size, 
4’ x 8’ or special sizes on quantity orders. 

Try Upson Striated Panels in your 


next display. You'll discover why Upson 


»_SEPTEMBER, 1954 


is headquarters for all panel materials for 
America’s leading display houses. Check 
over every Upson product. Make Upson 
your display panel headquarters, too. For 
more information, clip and mail coupon 


today! 





complete line of 
quality panels 
for displays 


Easy Curve Panels 


Strong-Bilt Panels 


Hse" Panels 
VY,” Panels 
Peg-It Panels 


Cut-out Letters 


upson 7“ panels 


PROVEN QUALITY YOU CAN TRUST 





Yas THE UPSON COMPANY e 228 UPSON POINT e@ LOCKPORT, NEW YORK 
8) | | Please send me details and sample of Upson Striated Panel. 


Check one ae 
or both squares. 


NAME 


| | Please send me detailed information on _ 
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This 24-Page CATALOG 


Over 100 | 
illustrations 
in actual 
color. 


Available 
at your 
local 


jobber. 


MAIL | 
COUPON (9 oe 


FRANKEL ASSOCIATES, INC. 
56 West 45th Street, New York City 36 


Please send me a copy of your 24-page Christmas catalog. 


Name 
Store 


Street 


IED BEAR ESE MDG LER ALLER LIAL DIE. EA BBE EBB ONG SCOT G TAGES 


Is yours 


Bree 


Think of it! . . . Twenty- 
four pages, size 8x1, 
with over 100 illustrations 
of new and exclusive aids 
for your Christmas dis- 
plays, shown in actual 
color. 


Don't plan your 
Christmas display 
program until you 
get a copy of this 
helpful, colorful 
catalog. Write for 
it today. 


This catalog will help you make your 


CHRISTMAS DISPLAYS 
the talk of the town 
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HERE'S WHY you need this catalog! 


Just a few of the exciting Christmas decorations 


to be found in this colorful 24-page 


PANORAMA GLASS BELLS 
8", 10° and 12" Diameter. 
Silver, Gold, Turquoise, Pink, 
Red. Packed | to box. 

__ geen _per doz. $80.00 
10°" -ea. $ 8.00 
12" ea. $10.00 


PANORAMA GLASS BALLS 
6", 8", 10° and 12". Silver, Gold, 
Turquoise, Chartreuse, Pink, Ice Blue, 


Red, Emerald, American Beauty. 
Packed | to box. 


6" _per doz. $20.00 
8" per doz. $36.00 
10" per doz. $48.00 
12" per doz. $60.00 


No. 693 CRYSTAL CLUSTER 


Suspended on Lame’ Ribbon. 
Clear Only. 


Ornaments. 
Price 


catalog 


STAR SEQUIN FLLOCKED 
GLASS BALLS 

8'' Diameter. White /Gold, 

Turquoise / Silver, Red / Silver, 

Pink/Silver, Light Green/ Silver. 

Packed | to box. 

..per doz. $72.00 

Also available with coin 
sequin. 


Price .. 


No. 11 MULTI SPANGLE PANORAMA 
OVAL BALLS 

6", 8" and 10" High. Plain and Snow 

Frosted Top. Red, Turquoise, Pink, Gold, 

Silver, Ice Blue. Packed | to box. 


Spangled or 
Frosted Top 
$32.00 
$54.00 
$46.00 


Plain 
per doz. $24.00 
per doz. $42.00 
per doz. $55.00 


“ pate + ee Ae Mh « She ~ 
p ’ 


aOR Te 
30" Drop, 24 
Packed | to box. 

ea. $12.50 


Available in several sizes. 


No. 182 SNOW PLAQUE 
14" High. White Mica 
with Assorted Colored 
Ornaments. Packed | to 
box. 
Price ...per doz. $72.00 


Available in several sizes. 
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56 WEST 45th STREET, 


No. 2311 
TINSEL GARLAND NET 
6'x9' (54 sq. ft.). Silver, 
Pink, Turquoise. Tarnish 
Resistant. 


Price 


each $25.00 


~ e a x 
+ ee s 
sag Associates, IJuc. 


NEW YORK CITY 


LoMPncetes OFFICE: 819 Santee Street © DETROIT OFFICE: 2141 Book Building ¢ CHICAGO OFFICE: a 


SEPTEMBER, 1954 
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make better... 


WINDOW 
DISPLAYS 


Tate GROUNDS 


POSTERS 





CRESCENT 
ART POSTER 
BOARD 


What a CARDBOARD! That's what 
thousands of display men say when 
they see it .. . when they test it... 
when they actually work with it. 

Frankly, it’s an Art Poster Board 
that’s really WORTH getting excited 
about - with plenty of proved, tested 
plus features. 

Crescent Art Poster Board has a 
surface made expressly for you. In 
a wide range of vivid colors. 

Best of all, it’s VERSATILE... 
effective with pen, brush, silkscreen, 
and airbrush. 

See Your Favorite Dealer For Samples! 

CHICAGO CARDBOARD CO. 
1240 N. Homan Avenve 
Chicago 51, Ulinois 
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Facade Transition 


By BERNICE H. MELDON 
Remick's, Quincy, Mass. 


UR Face Isn't Red Any More” was 

the caption used for a tull-page ad 

in the Quincy Patriot Ledger that 
introduced the changes made in the Remick 
facade changes that were a startling de- 
parture from the traditional red brick tront 
that had faced Hancock street for so many 
vears. 

The background of the store and its re- 
lationship to the city of Quincy were the 
primary factors in the approach and execu- 
tion of this new front. Established 57 years 
ago as a work clothes’ store, Remick’'s 
gradually evolved into a complete cloth- 
ing store for men and boys. In 1941 women’s 
accessories were introduced on the. street 
floor. The official entry into the women’s 
apparel field was made in 1947 during a 
major remodeling project. Today Remick’s 
is the leading specialty store in Quincy, a 
city with a population of 100,000, with a 
drawing area from surrounding cities and 
towns that points to a figure of 250,000. 
Quincy is located 12 miles south of Boston, 
is noted for its outstanding parking facili- 
ties, and is considered the healthiest su- 
burban shopping area in New England 
today. 

To promote and maintain the identity of 


Remick’s as a_ fashion-minded — specialty 


| store, there have been many changes made 


in the interior — both obvious and subtle. 


—A complete transition of the former store 

front was accomplished at low cost by 

Remick's with added distinction to the store's 

appecrance. The small photograph shows a 
detail of the change— 


The quality of the over-all lighting has 
been softened, the mahogany cases and fix- 
tures painted out or eliminated when neces- 
sary, and flounces and candelabra have been 
added to woo the female customer. 

The change of the store face 1s. still 
another step in this direction; the transition 
of red brick to white and the addition of 
pale lavender baroque frames over the win- 
dows again establishes our active participa- 
tion in the fashion world of today. 

The design for a new facade for the 140 
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running feet of store front was selected by 
Mr. Frank Remick from a number of 
sketches submitted by the writer for his 
approval. 

It was chosen because it would maintain 
our identification as a fashion store. With 
the use of contrasting white brick we would 
establish a strong demarcation line which, 
architecturally, did not exist before. The 
front now acts visually as an important 
unit, no longer blending with the red brick 
facades of the surrounding stores. We 
anticipated that the pale lavender color of 
the window frames might cause a_ few 
staunch male customers to raise question- 
ing brows. To offset this reaction we delib- 
erately gave our ads and men’s wear win- 
dows a stronger masculine treatment. Hap- 
pily, we have received no repercussions from 
the male audience; instead the reaction has 
been extremely favorable. Actually the use 
of lavender accent follows the new trend 
toward color in male apparel, and we feel 
that it maintains, even accentuates, our 
leadership and = tashion authority in the 
mens wear field. 

The simplicity of plan in this design 
enabled me to act as contractor on the 
entire operation, and the use of “Celastic” for 
window trames solved budgetary considera- 
tions, since their cost was comparatively 
low and the ease of installation was ad- 
Vantageous. 

We selected Belanger & Sons (specialist 
in the painting of building exteriors) to 
paint the brick. This firm has exclusive 
use of a paint with tremendous bonding 
qualities; the application of paint, once set, 
is insured against chipping or peeling (a 
condition which exists in most ordinary 
paint applications on brick) for 15 years. 

We felt “Celastic’ would be an_ ideal 
material tor the baroque window frames 
because it is lightweight and weather-proof. 
Mr. George Tirone, Tirone Studios, Boston, 
worked out the details of design with me 
for the trames. The sculptor made two 
original models in much sharper detail than 
would be necessary for a casting in any 
other material. This was done in order to 
counteract any tendency to lose intricacies 
of original detail. 

The finished frames are approximately 
1) teet high and 5 feet wide, with an 8 
inch projection at the highest sculptured 
point. To imsure waterproofing, they are 
completely covered, back and front, with 
“Celastic.” Each unit weighed about 90 
pounds and was secured in place with toggle 
bolts. Rolling stages were used during the 
installation, so that sidewalks were clear 
and windows’ unobstructed. Labor and 
equipment costs for the same units in any 
other material would have been prohibitive, 
and only the comparatively low cost of 
“Celastic’ made these changes possible. 
Mr. Ben Walters, distributor of the ma- 
terial, has stated that it has never been 
used before in this way, and he is as 
enthusiastic as we are about the result. 

Original plans for Remick’s facade were 
made in the summer of 1953, and put into 
execution during February of the current 
year. This stimulated early interest and 
gained momentum for the Easter selling 
period. It would be an impossibility to 
gauge correctly the value of the change, it 
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DECORATIVE PLANT CORP. 


136 WEST 24th STREET, NEW YORK II, N. Y. 
WaAtkins 4-4405 





, recent, but we at Remick’s feel 

s successful in achieving the result 

vanted. It re-affirms our importance as 

a fashion leader in men’s wear and has 
at the same time given us a greater fashion 
appeal to women. We can't prove it, but 
ve do hope that the increased traffic in the 
store is partially a result of our new facade. 





"Flip-Over" Motion Display 
Shows 24 Messages 

“Tel-It,”’ an eye-catching motion display 
unit imtroduced by Cooks’ Inc., Camden, 
N. J., contains space for up to 24 8% by 
ll-inch advertising messages or flat sam- 
ples that can be changed as often as may 
be desired. The messages are slid into 
crystal-clear plastic without paste 
or muss. Mounted in a sturdy wood cab- 
inet with a natural-finish wood frame, these 
are automatically flipped over like turning 
the pages of a book. A new message flips 
into view every seven seconds. 

Size of the complete unit is 1834 inches 
high by 23 wide by 13% deep. It includes 
12 special transparent acetate protector 
sleeves to hold the advertising messages. 
Each holds two messages back to 
back, making a total of 24, although fewer 
used if desired. The constant flip- 
over motion is supplied by a durable 115 
volt, 60 cycle AC motor with a simplified, 
fool-proof drive. A universal motor for 
either AC or DC is available and the dis- 
play also be equipped with a special 
spotlight. 

Full details may be obtained from Cooks’ 
Inc., Camden 1. 


sleeves 


sleeve 


can be 


can 





Liles Heads Display 
For Wanamaker's 

Following the resignation of Frank Krick, 
who retired a short time ago, John Liles 
has been made display director of John 
Wanamaker, New York City. He had been 
first assistant at Bonwit Teller, of the 
same city, and previously was with several 
other well known local firms. 





COMING UP! 
Labor Day 


National Tie Week 
Home Fashion Time 
Constitution Day 
National Sweater Week 
Gold Star Mothers’ Day 
Restaurant Month 
Community Chest Drive 
Let’s Go Hunting Month 
National Newspaper Week 
National Letter Writing Week 
National Fire Prevention Week 
National Employ the Physically 
Handicapped Week 
National Pharmacy Week 
National Wine Week 
Columbus Day 
Sweetest Day 
National Bible Week 
National Hat Week 
United Nations Week 
Girl Scout Week 
Hallowe’en 
American Art Week 
Armistice Day 
Children’s Book Week 
Christmas Seal Sale 


Sept. 6 
Sept. 11-20 
Sept. 16-20 

Sept. 17 
Sept. 20-25 

Sept. 26 
Oct. 1-31 
Oct. 1-31 
Oct. 1-31 
Oct. 1-8 
Oct. 3-9 
Oct. 3-9 


Oct. 3-9 
Oct. 3-9 
Oct. 9-16 
Oct. 12 
Oct. 16 
Oct. 18-24 
Oct. 23-30 
Oct. 24-31 
Oct. 31-Nov. 6 
Oct. 31 
Nov. 1-7 
Nov. 11 
Nov. 14-20 


Nov. 15-Dec. 25 


60 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 


DISPLAY MATERIALS 
For Windows and Interior Store Display 


Your New York BUYING GUIDE 


David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West [8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1280 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 
39 East 28th Street MU 5-3511 
Manufacturers and Importers of 
Xmas Corsages — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Decorative Creation & 
Art Flower Co., Inc. 

13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 
Imported Novelties, Settings 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural" 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


P.B. of New York, Inc. 


(subsidiary of B. B. Butler Mfg. Co., 


Genuine "PEG-BOARD" 


Perforated panels and metal 
your display problems. 


11 West 42nd Street 


Inc.) 


Products 


fixtures to help solve 
Visit our showroom. 


OXford 5-0088 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 


Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. .Recommended by 
N. R. D. G. A. 


TR 3-9103 


Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Frankel Associates, Inc. 


56 West 45th St. _ MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 
4 * § 7932'S. Wabash Ave., Chicago; 
424 BookiBldg., Detroit; 819 Santee St., Los Angeles 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
| EQUIPMENT 


Distinctive Display Fixtures and Novelties 








Victor Hajda- Displays, Inc. 
149 West 24th’ St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


It's Always MARKET WEEK in New York | 
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a. sD. G. Williams, Inc. 

498 Seventh Ave. LA 4-4069 

MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 
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the world’s greatest display center never 
offered such fine display props... what- 
ever your seasonal needs, one or more 
of these progressive display houses wi 
help you make your store a smart 
shopping center. 


TTS ALWAYS MARKET WEEK IN NEW YORK 
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Mode! TT25/17 
Turntable with tier 


(TS/8) 


Battery Powered 


Turntable 

Rosner Reelected William Klein Dies; 
By Ad Club Was With Richard's 

Vid Rosner, display director tor Lucy's, William Klein, display director for Rich- 
Hollywood, Calif., has been reelected treas-  ard’s, Miami, died on July 16 of a_ heart 
urer of the Hollywood Ad Club for a sec- attack. He had been with the store for the 
ond term. In addition to his activities with past 13 years, prior to which time he was 
this group he is a member of the Holly- with Morehouse-Martins, Columbus, Ohno, 
wood Authors Club and the Southern Cali- and J. L. Hudson Company, Detroit. The 
fornia Display Club. widow and two brothers survive. 





Mode! MM35 
Mystery Motion 
Display with tiers 


(TS35/2) 


Survey after survey proves overwhelmingly 
that motion displays stop more trathc, lead to 
more sales. Vue-More turntables and motion 
devices are precision designed to add real 
display drama to your product ... from the 
smallest piece of jewelry to the largest of 
appliances. Silent, smooth running, dependable 

your best buy is Vue-More! There's a 
stock model for every size and type display 

for every budget need. 


Write for tllustrated catalog and price list of 
America s most complete line of motion devices. 


Bon Marche, in this striking window which was given the appearance of a penthouse terrace with a 
background scene representing New York City at night— 


BREVEL P 


OpUCcTS CORP —'"'Manhattan" and “Lady Manhattan" shirts were introduced to Seattle by Harold McLaren, The 
FET e ¥ 
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Co-ordinate Your Entire 


Store Display This 
CHRISTMAS 


with dazzlingly beautiful, economical 


silver foil branches 


26" long by 17" wide, these brilliant branches are easy 
to install at key points in any store. Available in cerise, 
chartreuse, pink, ice blue, green, silver, or any combination 
of two colors, or one color and silver . . . with contrasting 
or matching ornaments. Fireproofing, where required, 
10% extra. Order now to assure prompt delivery. 


CONTACT YOUR LOCAL JOBBER $9 73° 


Excellent Jobber Territories Open Per Dozen 


em | FOX display co. 


@ Display Windows 
@ Center Posts 
@ Aisle Ledges 
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PAPER SCULPTURE 


by Mary Grace Johnston 











Use the ideas this portfolio brings te help you make dis- 
plays that sparkle with originality — modern displays tor 
windows, counters, exhibits, conventions, posters and many 
other uses where three dimensional design adds attention 
—and SELLS. 

This portfolio contains 24 large sheets, size 17 x 11 inches 
—~each covering a different phase of working with paper. 


OVER 100 DIFFERENT Here are the subjects: 
ARRANGEMENTS | Materials and Toole Flower and Leaf Ornament Masks of Come 


Basic Forms Bird Shapes Tragedy 


APP ARE, | 7 | 
PS SH Attractive blond wood and | Shadow Folds Girls’ Heads — Side ¢ The American Eagle 
\fT sho OPs jet black finish blends with | Cut Surface Design and Girl’s Head with Hat Dresden Clock and Wreath 
SHOE S any small merchandise. Use Abstract Shapes Girl's Head with Flowered Standing Figure 
TOREs 





dy ; 


Decorative Leaves Hat Christmas Angels 
. . | 
for windows, counters, is- Scrolls and Ornaments Minikin and Mantkin A Symbolic Figure 
HARDWARES lands, etc. Assembles with- Flower Forms Cherubs and Drapery Experiments in Form 


Krames and Borders Musical Instruments Abstractions 
DEPARTy out tools...stores com- 


STORE pasty. UNIT IS 37 (On each 
AC of these larwe double-sized 
5 HIGH, EX. pages you will find a photograph MAIL THIS COUPON TO oF: a & 
PANDS FROM of the finished product, a diagram 
” PT showing how to curt, bend, score, * 
30” TO 50”. fold and fasten the separate pieces The DAVIS PRESS Inc., Publishers 
- to assemble the completed project, 19 Printers Building, Worcester 8, Massachusetts 
plus clearly written directions and : 
suggestions for making and using Please send copies of PAPER SCULPTURE at 
= bs sled | | each piece. $3.75 per copy. 
| ] Payment enclosed _] Send bill payable in 30 days 
ORDER FROM . CL] Pay = 
Order copies today 





Name 


Vey Zamasrers, - | Price $3.75 — 


127 NO. WASHINGTON AVE. City 
MINNEAPOLIS, MINNESOTA 


SEPTEMBER, 1954 




















-ART R. COHEN 








DOLL STANDS 


KEEP YOUR DOLL SALES UP 


Smart, attractive Art. R. Cohen doll stands 
will keep your dolls out front where cus- 
, “igegoe can see them ... and buy them. 


ks 





Stands are all steel with new ice blue 
enamel finish on base and upright. 
Adjustable height wire clamps are fin- 
ished in rust resisting “Silvertex’’ plate. 


CHOICE OF 3 SIZES 


No. 100 
Adjustable 6” to 12” 
No. 125 
Adjustable 12°’ to 24° 
DOZ. 


No. 150 
Adjustable 18’ to 36” 








Packed 12 to a carton 


Mail Orders Filled Promptly 





Member NADI 





Modern Display Equipment 
810 Penn Avenue, Pittsburgh 22, Pennsylvania 

















USE THE INTEREST 


AND EYE APPEAL 
OF 


REED and RATTAN 


FOR 
ARRESTING DISPLAY IN 
WINDOWS AND INTERIORS 


A. LUTZ 


3 West |8th Street * New York II, N. Y. CHelsea 2-6264 











FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZN2ERS 
® ELECTRIC COMPANY 


3055 RIVER ROAD RIVER GROVE, ILL. 





GLAMOUR PERSONALITY 
FOR A FASHION STORE 


[Continued from page 35] 


gage from the shelves without removing 
layers of bags to reach the one of interest. 
A table extension on the central pillar 
achieves forward display and gives the 
pillar a_ selling function. Spotlighting 
illuminates every shelf section for individual 
attention. Trunks are shown on open floor 
space, and here again are individually dis- 
played. There is even room to open each 
trunk, without having to move other trunks 
out of the way to get at any special one. 

The “desks” a customer sees in the pat- 
tern department of Sakowitz Brothers sug- 
gest education, nl this arrangement 1s 
indeed a liberal education in_ functional 
design. Each double desk makes two cus- 
tomers comfortable, with pattern books in 
open slots on top of the desk units and 
in separate open drawer slots below. There 
is standing room at the counter, for cus- 
tomers who know what they want, but 
until the decision is made the customer is 
neither jostled nor pressured. She makes 
her selection with leisure and ease. The 
planters that are just about the only added 
decoration throughout this store bring nor- 
mal beauty to the pattern department, too. 

Each department throughout the store 1s 
individual and different. There is neither 
monotony nor rigid conformity, but there 
is continuity, and the planters are the device 
used for identification. They vary, too— 
but they're there, wherever you look. 





New Model Paasche Eraser 


Is Reverse” Airbrush 

The new model AE-3 Air Eraser recently 
introduced by Paasche Airbrush Company, 
Chicago, offers a remarkable degree of 
versatility and accuracy in erasing and de- 
signing. It permits fast work on erasing 
a fine line or over a wide area, and will 
erase ink, paint, or color without marring 
the surface, smudging, or streaking. 

The gravity feed cup has a regulator to 
control the amount of abrasive powder. 
Design of the cup and the eraser provides 
perfect balance for detail work without 
fatigue or inaccuracies. Complete details 
and prices are available from the company 
at 1909 Diversey parkway. 





Feldman Back On Job 
After Operation 


R. Feldman of Faye Perm Displays, 
Montreal, has returned to his duties after 
ten weeks in the hospital recovering from 
major surgery. 








SOURCE SERVICE 

If in any of the illustrations in DISPLAY 
WORLD you see some property, fixture, 
mannequin, or other display equipment 
which interests you particularly, we will be 
glad to supply you with the source from 
which it can be obtained. Just address your 
inquiry to the Editor, DISPLAY WORLD, 
Cincinnati 1, and it will have prompt atten- 
tion. 
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17 n wide Bullston SEAMLESS 2% Qual Lu 


Available in the LARGEST SELECTION of COLORS Ever Produced 


Bulkton 
SEAMLESS 


is the 


BEST QUALITY 


on the market 


ROLL SIZE 


12 Yds. x 107 In. $7.50 
50 Yds. x 107 In. $29.20 


Sheets Available in All Colors— 
Size 26 in. x 40 in. List Price 20c ea. 


Whi be for 


FREE 
COLOR CHART 


LIST PRICE 





























SEAMLESS 
COLORS 


Deep Blue 





@ Regatta Blue 


Sky Blue 
Alaska Blue 
Atmosphere Biue 
Gala Turquoise 
Red 

Aqua 
Chartreuse 
Deep Green 
Sun Lime 
Andes Emerald 
Clover Green 
Leaf Green 
Desert Rose 
Seatone 

Surf Green 
Pink 

Orchid 

Mint Green 
Forsythia Yellow 
Dahlia 
Sunburst Gold 
Russet 
Harvest 

Burnt Ochre 
Golden Yellow 
Orange 
Pongee 
Tanbork 
Jasmine 
Copper Brown 
Violene 

Black 

Thunder Grey 
Dove Grey 
Pursuit Grey 
Silver Grey 
White 








” 
Plain $ .85 each 
$ 9.00 per doz. 


$ 1.00 each 
$11.00 per doz. 


Silver or 
Gold Plated 





ag 
$ 1.35 each 


$15.00 per doz. 


$ 1.75 each 


$19.50 per doz. 
Also available in 3” Plain Finish @ $7.00 per dozen 


These beautiful light weight bisque cherubs are suitable for both 
window and interior. This is an all year display accessory. 
white, all gold plate or all silver plate finishes. 


PRICES 


Pure 


ORDER NOW. 


10” 
$ 2.25 each 


$24.00 per doz. 


$ 3.50 each 


$37.50 per doz. 


SOUTHERN IMPORTERS 
& EXPORTERS 


200 FANNIN 
HOUSTON 12, 


BLDG. 
TEXAS 
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YOU CAN LOOK : 


ro NOEL 


FOR A GREAT 
NEW ADVANCE 


I" LIGHTING 


And the new item now being produced is one | 


that will be most important for your Fall, Winter 
and Christmas windows. Don't buy your display | 
lighting until you see the newest by Noel. | 


4 NOEL a 


MANUFACTURING COMPANY 
25 EAST 4th ST., N. Y. 12, N. Y. | 
Famous for the Patented Noel Blinker-Lite 
WRITE FOR CATALOG OF OUR COMPLETE LINE 





"The House of Naturals” 


FALL « XMAS 


Showing of "Nature's Best!” 


IMPORTED and DOMESTIC 
ORNAMENTS, TINSELS, 
GARLANDS 
IN FOIL and GLASS 


FLAMEPROOF 


ARTIFICIAL BALSAM 
TREES and SPRAYS 


PRINCESS PINE and HOLLY 


Natural Flocked Branches 


@ WREATHS e ROPINGS ¢s 


ARTS FLOWERS: 


DISPLAYS, INC. 


Monufocturers @ Importers @ Creoctors 


43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


; 
*U. S. Reg. Trade Mark. 
j 


(Continued from page 20) 


Dr. Edwards has promised to do a feature article 
on display research for DISPLAY WORLD a bit later 
this year... 


One of the problems of Display Market Week 
each year, regardless of whether it is held in 
New York City or Chicago, lies in the fact that 
there are always several firms, not members of 
the National Association of Display Industries, 
which take rooms in hotels near the one in which 
the show is being held and set up their own 
private showing in an effort to benefit by the 
traffic drawn to the area by the association's 
event. It is easy to understand why members of 
the NADI should feel that such firms are taking 
a free ride at their expense. As one member 
puts its "I honestly believe that an editorial 
is in order right now condemning the policy of 
a few who usually show at a nearby hotel...work 
the lobbies and drag the show visitors either 
down the street or, in some cases, to their 
'showrooms’' in the same hotel. I think the best 
approach to this problem is an invitation to 
join the NADI because they belong with the rest 
of the display manufacturers." 


DISPLAY WORLD certainly is in agreement 
with the statement that such firms should be 
members of the NADI and working for the common 
good of the industry, if for no other reason 
than that the old maxim "In unity there is 
strength" still prevails. We have always felt 
that the more members the association has, the 
better for the industry and display in general. 
As the association member implies, the NADI 
might find it to the group's benefit to take 
the initiative in an attempt to enroll these 
firms in its membership. At least it would do 
no harm to try... 


If this issue seems to arrive a few days 
later in the month than you are accustomed to 
receiving DISPLAY WORLD, please remember that 
the magaZine is now pre-dated and that the 
mailing date has been changed from the 15th 
to the 20th... 


Cordially yours, 


SP 17 


DISPLAY WORLD 





DISPLAY IN MANHATTAN 


[Continued from page 25] 


fore a cloudy blue backwall. Chairs were 
painted beige and even the table appoint- 
ments were painted in this same hue, offset 
by green napkins. The centerpiece was 
composed of the vegetable family—carrots, 
onions, and parsnips—these in beige paper 
with curling fringe tops of the same tone. 
The floor was covered in gravel—which was 
not in beige—and each mannequin proudly 
carried a price card. 

An unusual number of 
time of the year peopled 
dows recently. Of the more 
plays was one at Gimbels, 
Director Luke Maletich devoted 
corner window to a bridal setting. 

The card copy, “Lace for a Wedding... 
shaped with Spirit,’ set the mood. The 
white lace of the bridal gown was drama- 
tized before an all-black backwall. White 
lace fans suspended from the ceiling, while 
very large, were at the same time delicate 
and decorative. Each of the fans was tied 
with a cluster of white roses and white 
satin ribbons. Directly above the bride two 
little cherubs, white with touches of gold, 
held a garland of lily-of-the-valley. The two 
bridesmaids wore deep azalea taffeta and 
carried nosegays in multi-colors, while the 
bride’s bouquet was of white roses. 

The travel theme was concisely projected 
by Display Director Sidney Ring with 
tweeds as the fashion subject in the Saks- 
Fifth Avenue windows. 

A montage of the ever-inviting, colorful 
travel posters depicting different countries 
the world over made the background for 
white spheres, thereby giving an overall 
effect of the world globe. 

The red tweed suit worn by the manne- 
quin was described in the window copy as 
“On Tour the Lively Tweeds.” Navy 
accessories and navy luggage were chosen 
as accompaniment. 


brides for this 
the local win- 
dramatic dis- 
when Display 


the large 


Leaflet Outlines Elements 
Of Successful Shows 


3asic requirements for 
trial, trade, and business 
lined in a new two-color 
free by Show Promotions, 
building, Detroit 26. The 
the importance of tailoring promotions to 
the specific needs of the sponsor, the ex- 
hibitors and their products, the visitors and 
the allowable promotion budget. 

The four cardinal points of show promo- 
iton listed are: correct merchandising of 
exhibit space; developing top attendance, 
both as to quantity and quality; creating a 
buying mood; boosting the public relations 
and prestige of the sponsoring association 
or group. 


successful indus- 
shows are out- 
leaflet offered 
Inc., 93] 300k 


leaflet stresses 





Newspaper Column 
Devoted To Display 

Eleanor Parrish, fashion and tood editor 
of the News-Journal in Wilmington, Del., 
recently devoted a feature column to the 
fine work done by displaymen in that city, 
as well as to a general discussion as to 
how display departments function. Singled 
out for particular mention were Ivan Diehm, 
Chandler Myers, Stephen Touche, William 
Craig, and Henry Hinger. 
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New Mirrored Balls, Snowflakes, Garlands 
for Glittering, Luxurious Seasonal Displays 


MIRRORED 
GLASS 
BALLS 


Add a luxurious look to your Cc wil window and interior displays with full-round mirrored 


Complete with hooks for hanging. 
Specify colors desired. All F.O.B. 
Colors 
$226.55 
164.45 
102.93 
77.63 


28.75 


glass balls. 
light green. 
Silver 
$197.00 
Ea... 143.00 
Ea. 89.50 
Ea. 67.50 
Ea. 25.00 


PMC-48—48 In. 
PMC-36—36 In. 
PMC-24—24 In. 
PMC-18—18 In. 
PMC-12—12 In. Balls. 
PMC-10—10 In. Balls. Ea. 19.50 22.43 
Minimum Orders: 1 In. Balls—3 doz. 
Quantity Discount on Sizes 


‘ 


Balls. 
Balls. 
Balls. 
Balls. 


Ea. 


MIRRORED 
SNOW- 
FLAKES 


Dimensional snowflakes in three 
round balls. Available in silver only. 
PMC-.212-L 
Size approx. 20 in. in diameter. 
PMC.-40-B- 
Size approx. 18 in. in diameter. 
PMC.211 


Size approx. 18 in. in diameter. 


Mirrored Garlands 


Double face mirrors 
spaced on sturdy cord. 
Available in silver only. 

WITH CIRCULAR 

MIRRORS 
PMC-MR-C3—4” Mir- 
rors. Per yd..... $2.00 
PMC-MR-C2 — 24” 
Mirrors. Per yd.. 
PMC-MR-Cl 
Mirrors. Per yd... $0.85 

WITH DIAMOND 
SHAPED MIRRORS 
PMC-MR-D3—3 ”x 6” 
Mirrors. Per yd..$2.00 
PMC-MR-D2 — 1%” 
3%” Mirrors. 

Per yd. 
PMC-MR-DI1- 
Mirrors. Per yd..$0.85 

Minimum Order: 

10 Yards of a Size. 


All F.O.B. New York. 


Each 


Each 


Each 


C olors: . 
New York. 


of a color: 2 In. 


attractive designs made with double 
All F.O.B. New York. 


-Dimensional One Wing Mirrored Snowflake (Left). 


Silver, red, medium blue, pink, gold or 


Silver Colors 

$14.50 $16.68 

9.25 10.65 

4.00 4.60 

1.00 1.15 

Ea. 0 he 


PMC-8—8 In. 
PMC-6—6 In. 
PMC-4—4 In. 
PMC-2—2 In. 
PMC-1— 1 


Balls. 
Balls. 
Balls. 
Balls. 
In. Balls. 


Balls—1 doz. 


6 In. and Larger: 25-10%. 


of a color. 


face mirrors and full- 


Dimensional Snowflake with 40 Balls and Mirrors (Center). 


Dimensional Two Wing Mirrored Snowflake (Right). 


CEILING TURNER 


CT-5—Unit with 10 lb. capacity turns at 2 
RPM. Equipped with suspension ring and 
safety clutch which protects motor if rotation 
is accidently stopped. Converts into regular 
turntable by adding adapter. Manufacturer's 
factory service policy and warranty for 1 year. 
Base diam. 6% in. Height to suspension 


point 3% in. Shipping weight 
3 lbs. Price. F.O.B. New York. $44.30 


For a Complete Line of New Christmas Displays, Write for Broadside No. 54-D 


GARRISON-WAGNER 


2018 WASHINGTON AVE. 


COMPANY 


ST. LOUIS 3, MO. 
67 














Ballou’s 


Glittering products will add 
eye appeal and pep to your 
holiday displays. 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 
Beautiful sparkling colors — red, green, 
gold, silver, blue, black—five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 
Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


When used with our special bead 
adhesive for outdoor and _ indoor 
signs, wonderful results can be ob- 
tained at less than '% the cost of 
“glue-on" reflectorization. 


GOLD and ALUMINUM 
BRONZE POWDERS 


Greatest possible luster in the correct 
fineness for screen process or any 
purpose required. Send for color card. 


Write for Sample Card 


EDWARD C. BALLOU CO. 


116 Hudson St., New York 13, N. Y. 























DECORATIVE COMPANY 
114 East 32nd Street, New York, N. Y. 
MUrray HIN 4-3376 
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—A typical complete window setting as suggested in the ‘Candlelight Christmas" brochure offered 
for planning women's fashion windows for the holiday season— 


New Display Plan 
For Women's Shops 


A new display” program tor 
ready-to-wear and specialty shops has been 
inaugurated by Schack’s, Inc., 2516 West 
Armitage avenue, Chicago 47. The plan 1s 
based on the concept that store owners and 
displaymen in many communities are unable 
to visit manufacturers’ showrooms for new 
ideas and trends in visual merchandising 


women's 


and frequently do not have display repre- 
sentatives call on them at their stores; also 
that many of the displays that have been 
presented to these stores have not been 
specifically designed with the women’s shop 
window in mind. 

Accordingly Schack’s has introduced a 
program based on the following procedures: 

A complete illustrated brochure, in full 


color. will be forwarded direct to each 
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—The difficult subject of notions is handled amusingly and neatly in this display by Willi Bandekow, 
Hertie's, Braunschweig, Germany— 


DISPLAY WORLD 
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women’s store interested in the plan for 
each of the major display periods through- 
out the year. Each of these brochures will 
be comprehensive in scope. The Christmas 
brochure (ready for mailing now), for ex- 
ample, shows actual photographs of each of 
the elements to be used in the completed 
window—plus several completely assembled 
scenes showing the separate parts of the 
display actually incorporated into a series 
of fine, highly-styled window displays, just 
as the actual store windows will look upon 
completion. 

The brochures will be mailed to any store 
upon request without charge. The actual 
display items featured in each brochure will 
be sold to only one store in each com- 
munity. 

Brochures will be issued periodically by 
Schack’s for each of the major display 
periods during the year. Complete layouts, 
full-color suggested window arrangements, 
and groupings of props and decoratives will 
be mailed for Valentine’s Day promotions, 
spring and Easter, cotton presentations, 
Mother’s Day, vacation wear, back-to- 
school and college, fall, and Christmas. 

The first in this series, a “Candlelight 
Christmas” presentation for the 1954 holiday 
season, is available on request from the 
address given above. 


New Type Displays 
For Hiram Walker 

This fall Hiram Walker, Inc., is present- 
ing a new type of display unit which the 
liquor firm believes will meet more closely 
the needs of modern store and bar mer- 
chandising. These displays, termed “mul- 
tiple-use”’ units, have been welcomed by the 
field people and retailers who have seen 
them on early field reaction tests. They 
simplify booking and installation problems 
for all who have a part in the retail mer- 
chandising pattern—the distiller, the dis- 
playmen, the representative, the wholesaler, 
salesmen, and the retailer. 

The display units are so designed that 
they can do an effective job either inside a 
licensee's establishment, in his window, or 
in a combination of both. 

To use a_ specific illustration, the first 
such unit in the Hiram Walker program 
for this fall is on the brand “Imperial.” 
It consists of nine separate pieces — a full- 
color dimensional pheasant in plastic, a 
plaque background, an oval brand name 
logotype in fluorescent color, a full-color 
lithographed tray of drinks, two extendable 
paper rods, and metal crow’s feet for rod 
supports. 

This unit can be installed complete as 
a window or as a major floor island. In 
the field the units can be split to form a 
small window piece, a permanent. wall 
plaque, a counter display, and a top shelf 
display. In addition, the above use or a 
combination of them can be secured by 
salvage after a primary showing. 

With such a flexible unit many variations 
are possible. One unit can be used to 
merchandise two or three small outlets; 
two units can be used in one large outlet 
to secure merchandising in depth, or brand 
impression can be extended over a much 
longer period of time by transferring ma- 
terial used in the window to the interior of 
the establishment at a later date. 


SEPTEMBER, 1954 








NEED NO 
FLOWERY 
SALES TALK 


BY NAME AT YOUR 
NEAREST SUPPLIERS 


THE REYBURN MANUFACTURING COMPANY INC. 


ROYERSFORD, PA. PHILADELPHIA, PA. 


2 new display ideas= 
in your FREE copy of | ie 


“ Culawl Helps” 


Filled with helpful suggestions to 
make your displays more eye-catch- 


ing, more appealing. Included are 16 j 
many original ideas . . . plus photos @ 16 idea-packed pages. 


of top notch displays by leading per- @ Helpful hints for Cutaw!l users. 
sonalities in the display field. @ Yearly calender of display events. 





todan co: INTERNATIONAL REGISTER CO., vep+o4w 2622 W. Washington Blvd., Chicago 12, Il 
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*ITEM of the MONTH by Gene R | 


OK OH 


Round Point 


STARBURST y 


No. 1483—Natural 
wood finish. Excel- 
lent for every type 
display. 


¥ ¥ 


Approx. 7" overall 
—$14.50 for six 


Approx. 10" overall 
—$17.50 for six 


Watch for us 
next month. 


Teese ee: 


mnt 
le 


For THE UWUSUAL 


113 W. 27 ST., N.Y.C. 





IMMEDIATE DELIVERY! 


FROM 











STOCK . 
Plexiglas 


e .060 thru 3.000 
e Clear and Colors 
@ Stock and Custom Cut Sizes 


Vinylite 


e .010 thru .125 — Sizes 20x50 — 21x51 
© Rigid and Flexible 
e Clear — Matte — Colors 


Cellulose Acetate 


e Clear — Matte — Colors 
e Sizes 20x50 — 25x40 — 40x50 
e And Sheets Cut To Any Size 


PRICES THAT ARE RIGHT! 
Telephone Dickens 2-2616 


TRANSILWRAP COMPANY 


2814 FULLERTON AVE. 


CHICAGO 47, Itt. 


EASTERN DIVISION - - - 


1647-49 HENVIS STREET 
PHILADELPHIA 40, PA. 





DON’T knock YOURSELF OUT! 


Save TIME, MONEY and AGGRAVATION 
by letting us make your display and picture 


FRAMES 


We can do it cheaper and better than you 
can and give you the service you require. 


ARTCRAFT FRAME CO. 


14-27 27th AVE., L. 1. CITY, N. Y. RA 8-8665 
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Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 
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DISPLAY AT A. HARRIS 
[Continued from page 27] 


ot blue. It was determined months in 
advance that the bluebonnet promotion 
would be worked up to sell a varied assort- 
ment of blue merchandise. 

All such merchandise—even some specially 
designed—was ordered months in advance. 
Special bluebonnet handkerchiefs were ordered 
featuring a bluebonnet design and china with 
bluebonnets painted and fired into it was ac- 
quired. Other bluebonnet sales items ranged 
from blue-stoned jewelry to ready-to-wear, 
scarves, gloves, and so on. 

The display department’s job was to cover 
the store with bluebonnets and create a 
springtime mood. It took a Dallas manufac- 
turer many hours to turn out all the arti- 
ficial bluebonnets Solomon ordered for the 
job. All 13 windows featured blue merchan- 
dise against a background of artificial blue- 
bonnets as they would appear growing on the 
rolling hills of Texas. Scattergrass was used 
to give the hillside effect. Two gross of blue- 
bonnets were used in each window. 

The same theme was carried out on every 
floor inside. Bluebonnets, scattergrass and 
natural preserved green smilax were sloped 
on display ledges. On the main floor, near 
the entrance, Solomon and his staff set up a 
wooden cart where artificial bluebonnets were 
sold. 

Nowhere in the Harris store is any item 
featured in display which is not fashion and 
this policy is thought to have done much to 
build up the store’s reputation. The question 
of getting fashion items into displays when 
they are news is solved by Solomon through 
employment of a special fashion coordinator. 

Miss Manus, the fashion coordinator for 
Solomon’s departmenc, is charged with the 
responsibility of keeping absolutely up to the 
minute on fashion news. She must keep in 
close touch with the merchandise department 
and the store’s buyers. It is her responsibility 
to learn, the instant they arrive, that fashion- 
hot items are in the store. When something 
comes in that looks promising, even though 
she has not seen it in the fashion publications, 
she checks with the buyer to get the story 
behind the particular item. 

The third point touches on store philosophy, 
as related to display, which makes Harris 
displays outstanding. That is the thought 
that merchandise is the thing you are selling. 
Therefore: sell it! 

“A great thing about merchandise,’ says 
Solomon, “is that every item has a story. 
Every fashion item has some special feature 
that makes it fashion. The problem is to put 
your finger on that feature and give it promi- 
nence in your displays. If you hide the fea- 
ture instead of emphasizing it, you defeat 
your purpose. 

“We believe 
setup or for 
associated with the 


that whatever we use as a 
background should be closely 
merchandise and — if 
possible—should be a functional thing to fit 
right in with your story. It must have a 
definite meaning in keeping with your mer- 
chandise story. We don't believe in using a 
background which is entirely static and 1s 
there only as background.” An example 1s 
an apple blossom theme which Solomon and 
Shaffer used to promote white as a fashion 
color. White oval wallboard sections were 
used for the flooring and white apple blossoms 
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were scattered overhead in white netting to 
give the display airiness. 

“We've found that it is always better to 
hit hard with merchandise throughout. We 
find that this way we drive the sales story 
home, whereas too much fantasy and ex- 
traneous material can detract.” The one ex- 
ception at Harris & Co. is that, when the 
occasions arise, the store always tries to find 
space for worthwhile civic displays. 

Solomon believes in going all-out to put 
a theme over, once it is chosen. Accordingly, 
he will do whatever is necessary to get needed 
props. If they can be manufactured locally, 
he’ll call in the people who can do them. If 
not, he sends a wire or phones New York 
City or Chicago or wherever necessary. Often 
in glancing through DISPLAY WORLD 
and various pieces of sales literature he comes 
across something that interests him. Maybe 
he won’t even have an idea in mind for which 
the prop in question can be utilized. But if it 
looks good, he orders it. 

“Maybe six months later it fits in excellently 
with a theme,” he says. “Then if I need 
more of the same prop, I’ve already estab- 
lished communication with the manufacturer 
and can reorder hurriedly.” 


However, he also believes in making the 
most of what is on hand. “Often you'll find 
you can add two and two and get eight,” 
he says. A case in point is the wallboard 
flooring used for the apple blossom scene. 
It just happened that on the following week 
the item to be promoted was wrought iron 
furnishings for patio or terrace entertaining. 
The same wallboard was painted in a cob- 
blestone pattern for the simulated floor of 
a patio. 

For one who puts such emphasis on 
merchandise in displays, Solomon came out 
with one last fall that was surprising — even 
to Leon Harris, who jokingly commented 
that he believed Solomon lacked nerve 
enough to go through with it. The dis- 
play consisted solely of a nude mannequin 
standing in the window holding in front 
of her a placard that was just big enough 
to prevent a too-personal view. On the 
placard were the words: “Don't buy a 
thing until you visit the Harris College 
Shop.” 

It worked beautifully, but Solomon is 
quick to admit the idea was taken from a 
magazine ad. This is something he seldom 
does, but he asserts: “Sometimes a good 
idea that goes wanting in a magazine or 
newspaper ad can be lifted and given di- 
mension in a window or interior display, 
thereby giving it life.” 

Along this line, Solomon is amused at 
how much coincidence there is in the origi- 
nation of displays. “Once,” he recalls, “I 
came up with something I was pretty proud 
of. We got the display in, and moments 
later I walked down the street where a 
competitor was completing a new window. 
It was almost identical—and yet purely 
coincidental.” 

Solomon is a friendly, serious-minded 
individual who loves display. He looks more 
like the flyer he was in World War I than 
an artist, but art is one of his hobbies. 
Others are collecting antiques and dressing 
up his comfortable, attractive home near 
Whiterock lake. In the 35 years he’s been 
at A. Harris & Co. he has attended every 
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¥% Perfect for floor covering...will 
not crush... can be re-used 


¥% 18 eye appealing sun 
fast colors 


WIN-DO-WAVE is sturdy, embossed bleached 
kraft—giving you an ideal surface for air 
brush work. It has the stiffness you need, 
yet is completely flexible. Because it won't 
crush, it can be re-used again and again. 
Ajax WIN-DO-WAVE is the most versatile 
decorating material you can use. 





SEND FOR FREE 
SAMPLE KIT 
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2210 SO. UNION AVE., CHICAGO 16, ILLINOIS 
MANUFACTURERS OF CORRUGATED PAPER PRODUCTS 














Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create impulse 
buying with its departmental list- 
ings and your advertisements. Write 
today for Acme's FREE folder ‘'Sell- 
ing Through Suggestion,” and the 
latest catalog on directories and 
bulletin boards. 


ACME 
BULLETIN COMPANY 


37 EAST 12TH STREET 
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“My Brother Mike™ 


major display conference and display Mar- 
ket Week held. He has even put a show on 
on the Riviera for the store —but he aches 
as much as the next displayman about the 
grind of coming up with 52 or more new 
ideas a year! 


amples of large scale community shopping 
projects now in operation, under conctruc- 
tion, or on planning boards. The exhibit 
was prepared by Victor Gruen Associates, 
architects. 

Outstanding are Northland, recently opened 


by the J. L. Hudson Company in Detroit, 
designed by Gruen; Southdale Center in 
Minneapolis with the Dayton Company as 
the major department store; and Bayfair 
Shopping Center in Oakland, with R. H. 
Macy as the primary department store. 


Retail Exhibit Shows 
Future Shopping Centers 


An exciting picture of consumer shopping 
in the future is being shown in a number 
of top stores throughout the nation. 

“Shopping Centers of Tomorrow,’ an ex- 
hibit sponsored by the American Federation 
of Arts and circulated throughout’ the 
country to art museums and department 
is presented in a series of 22 dra- 
matic and unusually constructed display 
units. The exhibit contrasts disorganized 
suburban collections of stores with 
tifically designed shopping centers of 
morrow. 

Included in 
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SLOAN 


When Mike and I are beset with 
all kinds of business problems, we get 
together once every few weeks. My 
brother generally starts off the dis- 
cussion with “I know—I know—things 
are lousy! But—DON’T WORRY!” 

Well, this is a little 
feller in our’ business 
worried. He worried 
His days—to hear his 
were nightmares, and his nightmares 
kept him sleepless. 

It didn’t take too long before he was 
visiting one family doctor and two 
specialists. He was suffering from 
“ulcers” and several other “kreink- 
heiten.” Every diagnosis almost auto- 
matically wound up with the fact that 
he was a bundle of nerves, and unless 
he relaxed he wouldn’t be able soon 
to worry at all. 

After considerable pressure, his wite 
and triends persuaded him to take a 
vacation—to “get away from it all.” 
He tried it — but became a worse 
nervous wreck — thinking of all the 
possibilities of things going wrong in 
the business. After all, he reasoned, 
when he was there it was miserable, 
and now everything was probably 
ruined. He was back within a few 
days, in worse shape than ever. 

This time, a very good friend intro- 
duced him to a psycho-analyst. We 
thought you’d like to know what a 
$100 fee-solution accomplished. 

“Mr. S———,” said the medic, “1 
can understand your worries — you 
should be, from what you tell me. 
But why not concentrate all your 
worries into one night a week. Every 
Wednesday, for example—shut your- 
self up in your room and just worry, 
worry, worry! Worry about every- 
thing you think should be worried 
about. But the rest of the week 
well, just go about your business, as 
if you've taken a cleansing-laxative | 
—with nothing left on your mind— 
and youll be able to relax the balance 
of the week!” 

When I told Mike the story — he 
said, “Now that’s a clever guy, that 
doctor. And that’s what all of us 
should do. But instead of every 
Wednesday — we all ought to worry 
only in the off-seasons!” 

So now—I'm worried all over again' 

Keep healthy, won’t you. 


Capital Merchandising 
Company 


Manufacturers of 
Window Display Papers and Cloths 


Interior Display Added 
By James At Leonard's 

Following the resignation of Ned Covitt 
on August 1, John R. James has added 
interior display to his present position as 
window display manager for Leonard's, 
Fort Worth. Covitt was with the store 
for some seven years; he expects to an- 
nounce his future plans soon. 
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you wilt see / 
THEY WILL BUY 
THAT TABLE 


< 
‘ Became INTERESTED IN DISPLAY WHILE A 
SALESMAN IN A FURNITURE STORE, AND 
A SHORT TIME LATER JOINED MONTGOMERY 
dl) WARD & CO.,WHERE ome 
<ul — WE SPENT 10 YEARS _~ © 
in VARIOUS CAPACITIES IN 
DISPLAY AND SALES PROMOTIONA 
WORK--- IN STORES AND IN 
THE CHICAGOAND NEW YORK ; 
OFFICES, IN 194) HE JOINED { 
GOODYEAR, ASSISTING IN THE i; 
FORMATION OF THE STORE 
PLANNING AND DISPLAY 2 
DEPARTMENT; WAS MADE © 
MANAGER IN 1952. 
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Hosgics: HE BECAME INTERESTED 
IN CERAMICS WHEN MRS.LA GOYTEAUX 
STARTED WORKING AT IT ASA 
HOBBY, AND INVERSELY, 
MAS. LA BOYTEAUX BECAME 
ENTHUSIASTIC ABOUT FISHING | 
TUROUGH HIS PLEASURE IN 

THIS SPORT. 


Onli Ae 
Boyteaux 


STORE PLANNING ANDO DISPLAY 
GOODYEAR TIRE & RUBBER CO., AKRON, OHIO 
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NO SUMMER SLUMP 
IN LOS ANGELES 


[Continued from page 33] 


window and interior displays backed with 
a sales contest.” 

With a little close study of this window's 
composition, it’s easy to see why it produced 
effective sales results with the way four 
potent selling features were so strongly 
pointed up on the 30 by 60-inch panel at the 
left edge of the window. The four stylized 
jet planes themselves performed the func- 
tion of pointers, directing the eye to the 
four emphasized shirt construction features 
while dramatizing the shirts’ brand name, 
“Wings.” All 11 shirts in this rather small 
window were well in the foreground, and 
the casual eye was easily drawn to inspect- 
ing details and styling of the shirts — four 
of which were on forms in an ascending 
series of elevations from left to right. <A 
cutout globe picturing the western hemis- 
phere, integrated with stylized wings, under- 
scored the prestige point “America’s Great- 
est Shirt Value” in the center of the win- 
dow. Strong, high-key shadowless lighting 
furthered the product inspection aspect. 

Another one of the whimsical windows 
that add so much to the delight and interest 
of shoppers at Haggarty’s is seen in the 
next photograph. Display Director Henry 
Jampol used a series of knights in suits 
of shining armor—each holding’ corset 
forms in different positions. The emphatic 
contrast was so. striking that any other 
props or devices would have been gilding 
the lily. Card copy was restricted to six 
pointed words: “Not Heavy Laden — Just 
Lightly Armored.” A corsage of white roses 
and one white rose in the knight’s hand 
completed the visual message. “It was a 
very sucessful promotion,” Henry Jampol 
told us. “We received loads of comments— 
always music to the ears of a displayman.” 

Orchids to Damar Lee Myers, the new 
display director at J. W. Robinson's in 
Beverly Hills since Donn Greer left to 
open his own rental prop business. Myers’ 
displays in the store’s 23-foot feature win- 
dow on Wilshire boulevard have become 
consistent traffic-stoppers. For one of his 
first, a tie-up with Simmons mattress, he 
chose a “Mid-Summer Night’s Dream” 
theme, with a mattress perched in a huge 
manzanita and with a sleeping figure on 
the mattress. The entire window was done 
in yellow golds and metallic golds. The 
tree trunk was made of papier mache and 
combined with manzanita branches in gold, 
and gold sequin flitter. Large metallic 
cobwebs were stretched in the corners and 
about the window. Soft chiffon drapes 
blew gently in the breeze from a concealed 
fan, as did the mannequin’s negligee. Large 
crystal dewdrops were suspended throughout 
the window. Completely detached from the 
window but tying into the scene with chiffon 
was copy which read, “Your Dream Mat- 
tress by Simmons.” 

In a succeeding promotion—not illustrated 
—the “Young Look” was presented through- 
out the store and in the big window. The 
copy varied according to the setting in the 
store from (1) “The Young Look,” (2) 
“You Don’t Tell Your Age, So Why Show 
It2” (3) “You Are as Young as You Look 
Around-the-Clock.” In the big window 
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[ANOTHER DISPLAY 


duction of the Schenley Decanter — in au- 
thentic detail, was the problem presented to 
the Majestic Creations, Woodside, L. I., by di 
the Schenley Distilleries. The AUTO- VAC oti Paget nedlaguanar Hemmer yn 
Process was applied to the problem! Result? "8Ures, seals, emblems, panels, apparel dis- 
A detailed Jumbo replica, 26” high, 1414” Plays, profiles, etc. 

wide and 5” deep. AUTO-VAC Machines handle sheets 


skilled labor an AUTO-VAC permits you to chine sizes up to 48”x 72”. Specials upon 


go into immediate production of low cost, 


| PROBLEM SOLVED: 


When produced on an 


THER ACUUM el Ss 
DRAPE and V ae 
FORMING MACHINE. ae 


6. £22: + +4 24,6 9 2 8 





To make a full round all plastic repro- rigid, permanent displays with 3D realism 
and facsimile accuracy. Produce illumi- 
nated and non-illuminated signs, posters, 


With small initial investment and un- from .005” to 4". Various standard ma- 











Whatever your problems, investigate the Versatile AUTO-VAC 


AUTO-VAC COMPANY 


2120-7 POST ROAD FAIRFIELD, CONN 
Pioneers in Development and Manufacture of Vacuum Forming Equipment 
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>. Christmas Greens 


HPC. Attractive, Inexpensive 


Comes in 100 foot rolls. 
Heavy, graceful festooning for the exterior and interior of your store. 
se Evergreen Roping decorations are suitable for streets, stores, public 
< ART a and private buildings. BALSAM ROPING is bushy and well rounded. 
aan Sy SM a a 2 10’ to 12’ diameter, per 100 feet 5.8 
: PS aoc We 14” to 16” diameter, per 100 feet 
SS Se Heavier grade, superior quality, per 100 feet. . 
- BALSAM WREATHS: Ring size— 
24"’...ea. $2.20; 30’. . .ea. $2.60; 36°°...ea. $3.20; 48°’... .ea. $5.25 
All Prices F.O.B. La Crosse or North Woods 


BALSAM WREATHS AND STARS MADE TO ORDER 
Don’t Delay — Place Your Order AT ONCE! 


NELSON FLAG and DISPLAY SERVICE 


628 SO. 3rd STREET LA CROSSE, WISCONSIN 
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ree SILESIA GOEL LID ME ile | 
pe m~trrsa display Myers featured six unusual clocks, 

A RT R. COHEN. i with the scroll “You Are as Young as You 

_- cae ee eee whe wees | Look Around-the-Clock,” with five manne- 
quins in from dawn to dusk activities. Each 


hour of the clock found her wearing gay 
young fashions, and the story line ended 
with a mannequin in shortie sleepers by 
a grandfather clock. The background was 
neutral gray, blocked off in large squares. 


The window was beautifully illuminated 
TO CONVINCE THE MOST SKEPTICAL YOUNGSTER with accent lighting on the clocks and mer- 
chandise, which ranged in color from vivid 
blues to hot pinks. 
Youngsters still go for a good old-fashioned Taking his inspiration from the “Country- 
omy or whe ed ee en er, side Farmhouse Style Dinner Ware” to be 
for Christmas. Consists of full cut red plush, displayed, R. A. Pennoyer, display director 
sateen lined coat and pants with white plush of Dohrmann S, arranged tree stumps in 
trim; red plush cap with white plush trim interesting elevations on grass mats in an 
and white pom-pom; white plush belt with informal setting of pleasant appeal. The 
buckle; shiny black leather- overall window was actually a series of 
like leggings with white 4 .50 small, individual compositions —each with 
plush trim. Large size only, its own distinctive arrangement of pattern, 
complete outfit........... line, movement, and color. Each element 
Corduroy Santa Suits with plush trim. ..$24.75 blended into the complete picture so easily 
Flannel Santa Suits with plush trim that one’s eye moved from one section of the 
White wool Wig and Beard Set display to another. 
100% Nylon Wig and Beard Set In a series of home furnishings windows 
Saran Wig and Beard Se? at the May Company-Downtown, Display 
Director Stanley Thompson suspended euca- 
MAIL ORDERS FILLED PROMPTLY lyptus leaves from the ceiling to provide 
a summery setting for a patio furniture 
window. In the center was a_ separate 
panel, covered with wallpaper of pink 
brick with the mortar showing through. 
Enlivening the coral-covered wrought iron 
furniture setting were a mother and son— 
she in casual toreador pants and blouse, 
with the youngster standing on a chair to 
reach for a sweet. 

In another window in this series stressing 
the May Company for all home furnishing 
materials from paint to accessories, Thomp- 
son used a wallpaper panel of slate back- 
ground, with a white and terra-cotta figure. 
There was a slate-covered floor and natural 
finish furniture. The drapery materials and 
AT ONLY furniture coverings were in slate and white, 

I a while the tweed covering was solid tange- 

al . rine. Softening the rigid, angular composi- 

& .50 tion of this presentation was a _ hanging 
: bubble lamp. 

: : ’ Display Director William C. Lambert 

EACH ‘ a i. f captured the atmosphere of the Greek the- 

< , atre season in Griffith park with two white 

Greek columns and one piece of classical 

; ee statuary at Barker Brothers (not shown). 

— Glamerize your manne- A From a New York City ballet program 

ee E Pe quins, both old and RAN. ee pinned near the top of one of the columns 

Style 101 = new, with MAN-KIN Style 103 he rana string treatment to direct attention 

Wigs. Always fresh to members of the ballet, illustrated in the 

and neat, these long lasting wigs will not dishevel or deteriorate. MAN-KIN photographs on the floor fanned out in a 


Wigs are available in popular styles and colors. Blonde—Auburn—Black. semi-circle. Subsequent events on the pro- 
gram of the summer series were explained 


ORDERS SENT ON 10 DAY APPROVAL in black, white, and gray signs attached 

to the other Greek column. The reader 

ALL PURPOSE PRODUCTS co. card was made to resemble the open pages 

354 W. 44th STREET JU. 2-3126 NEW YORK CITY 36 of a_ book. The background was mustard 


. eee yellow, the flooring black. The window was 
Canadian distributor: WM. PRAGER, LTD., 391 Adelaide St. W., Toronto 28, Ontario accented with philodendrons. 
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Beiler Adds Se Duties 


AUTOMATIC WOOD TURNINGS | | USE THE At Bonwit's, Philadelphia — | 
All Types of Finishing | OPPORTUNITY EXCHANGE Marc Beiler, formerly display director 








Dowels end Galle tn Stock or any WANT AD purpose: and now sales promotion manager of Bon- 


it Telle *hiladelphia, has added fashion 
POSITION WANTED POSITION VACANT wit Teller, Philadelphia, ha = 
H. ARNOLD WOOD TURNING CO. USED DISPLAY EQUIPMENT FOR SALE publicity to his present duties. Lee Nichol- 
363 Union Avenue, Brooklyn 11, N. Y son, who has been in the display department 
. . , 00 Per Col Inch — RD : : 7 
STagg 2-5693 snnrdnabiamiemniliieestnininarsinem of the store, will assist him. 
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—A fir plywood panel material called ‘Texture 
1-11," originally designed as exterior siding 
for homes, can now be found in display appli- 
cations ranging from architectural backgrounds 
for home furnishings to display walls in 
apparel shops. Here it is seen in use at 
Lyons Apparel Shop, Tacoma, Wash. .. . 
(Photograph by courtesy of Douglas Fir Ply- 
wood Association) — 





Better Slacks Display 
Results From Survey 

Research has developed a great new step 
in the display and selling of “Palm Beach” 
slacks by which the retailer can improve 
both service to customers and sales volume 
and profit for his store, according to Elmer 
Ward, Jr., vice-president of the Palm Beach 
Company. Ward says: 


“We instructed the Stensgaard organiza- 
tion (W. L. Stensgaard & Associates, Inc., 
Chicago) to visit nearly 100 stores to do a 
planned survey. They took Polaroid photo- 
graphs of slack sections and stock rooms. 
They asked a series of questions of each 
store. All this information was caretully 
tabulated and studied. 

“We learned that old methods were in 
use only because new, more efficient meth- 
ods had not been created. The old slacks 
hanger was bulky; it was for home use to 
hang pants with cuffs. Tables were the 
hangover from the odd pants era. Space 
was poorly utilized with these old methods, 
so Palm Beach decided to have Stensgaard 
design and engineer new, modern ways and 
methods for stores that wanted to have 
the benefits of new, more modern systems. 

“Now there is a new slacks hanger of 
plastic — slim, neat, and smart — and a 
system for easier, quicker selling, better 
stock keeping, and better use of space.” 

The new hangers are to be had in red, 
black, yellow, brown, blue, gray, and ivory. 
In use, about 8 inches of the end of a pair 
of slacks are placed through a large slot 
in the hanger; the end of the slacks is 
folded down and locked by sliding each 
side back in narrow slots. The hangers 
are provided with size tabs in the form 
of removable stickers which are easy to see. 

For use with the hangers are new floor 
and wall display units. Both hangers and 
units are fully illustrated and described in 
literature to be had from the Stensgaard 
organization at 346 North Justine street, 
Chicago 7. 


General Dispiay Moves 
To New Location 

General Display Corporation, 
located at 140 West Fourth street, has pur- 
chased a six-story building at 25 Opera 
Place, Cincinnati 2, and has moved into the 
new location. 
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—Full-round Nativity figures or complete Nativity scenes are being made available for the forth- 


coming season by Bishop Publishing Company, Chicago. 
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Several of the figures are pictured here— 
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ACCLAIMED 
BY DISPLAYMEN 
EVERYWHERE 


AS THE 


MOST SENSATIONAL 
MERCHANDISING DISPLAY 
IDEA OF THE CENTURY! 


THE UNIQUE PRINCIPLE 
OF ASSEMBLY, OF THE 


EXPERTLY DESIGNED AND 
ENGINEERED BASIC PARTS 


ENABLES THE DISPLAYMAN 
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HUNDREDS OF DIFFERENT 
DISPLAY UNITS, FROM 
A SMALL PEDESTAL 
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GIGANTIC 
BACKGROUNDS 
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ASK YOUR SUPPLIER 
FOR INFORMATION AND 
DISCRIPTIVE LITERATURE 
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or write direct to 





KIT-SPECIALTIES 


518 SARAH ST., MISHAWAKA, INDIANA 











DISTRIBUTOR INQUIRIES WELCOME! 
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IT ADDS UP! 
BUTLER’S 


colors seamless 


4 


colors textured 
seamless 


colors seamless 
4 showcard 


colors bricks 


(Embossed Seamless) 


Smart display buyers avoid 
paper ‘waste’... because 
they know what to look for 
... basic, sunfast, seamless 
display papers that are al- 
ways easy to work with... 
always full of “LIFE! It's the 
ONLY fully COLOR COORDI- 
NATED line of Display Papers. 


mgs coo min 


MORE 


OPPORTUNITIES 
FOR SMARTER DISPLAYS 





110 Years of Paper Research and Merchandising 


Fe SF SF SF SS SSF SF SF SSS Bee eee eee eS Se, 


BUTLER PAPER NEW YORK CORP. 

655 Madison Ave., New York 21, N. Y. 

Please rush me my FREE copies of your NEW 
1954 Catalogs of Butler Sunfast Showcard, 
Butier Sunfast Bricks, Butler Sunfast Seamless 
and Butler Sunfast Textured Seamless Papers and 
the name of my nearest authorized jobber. 


ee 


FIRM NAME 





ee 





CITY ZONE _.._.STATE..... A 


Lease eee eees eee eeeeeeseeasend 
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| the interior. 


| entire women's ready-to-wear floor, the 
tire 











FLEXIBLE FIXTURING 
AT THE NEW DAYTON'S 
[Continued from page 23] 


1 toot 8 inches, and 2 feet 6 inches high. 
With this unit drawers or sliding glass 
doors were inserted, depending on the de- 
partment requirements. Each keyster has 
a removable superstructure which was de- 
veloped by the Victor Gruen organization. 
With this superstructure various hardware 
accessories were also used to support 
shelves, hang rods, bins, etc. Three basic 
materials were used for these units: walnut, 
oak, and colored plastics, depending on the 
department in which they were used. The 
housewares department on one of the upper 
levels was equipped with many of the key- 
sters; in this case a yellow plastic was 
used tor some of the units, and a= gray 
plastic for others. 

As mentioned previously, the basic idea 
in planning the store was flexibility. Ele- 
vator shafts, stair wells, wash rooms, and 
columns are about the only fixed features. 
There are no plaster walls to wreck and 
rebuild or to obstruct the view of shoppers. 
Departments can be made bigger or smaller 
in accordance with demands in a matter of 
days; the only essential tool for 
such changes is a screw driver. 

Several species of wood were selected for 
Walnut was used in the men’s 

furnishings department, the 
en- 
de- 


needed 


clothing and 


first floor, and the women’s shoe 


Oak was used in the toy, book, 
and sporting goods departments at the 
lower level, as well as in the women’s 
sports wear department, the children’s floor, 
the housewares department, and in the piece 
goods department. A combination of oak 
and walnut was used on the mezzanine, 
which is primarily the gift floor. Some ash 
was employed in the offices and in the 
men’s shoe department on the lower level. 
All woods were finished in a manner to 
retain the natural character of the material. 
Walnut was finished with a clear lacquer, 
as was the oak used on the mezzanine. 


partment. 


Floor coverings are varied, depending on 
the department: cork on the mezzanine, gift 
floor, and in the housewares department; 
rubber tile on the children’s floor; carpet- 
ing in the various clothing departments, 
and Roman travertine on the first floor. 

Hanging showcases and_ selling § cases 
serve as partitions between departments. 
These are in units which are standardized 
for easy conversion. Hanging cases can be 
made into shelving space. Selling cases, 
through the use of opaque glass and wood 
panels, can be made shallow for such mer- 
chandise as jewelry or deep for such goods 
as hats and sweaters. 

Space is provided also to keep a more 
complete selection than usual on racks and 
shelves of the selling floors, rather than in 
storerooms. 

With no windows above the second floor 
for a constantly changing natural light to 














—''Come, come, Thorndyke! 
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Let's not make our displays too natural!" — 


DISPLAY WORLD 





sift through, engineers developed _ color- 
corrected light throughout the building. A 
combination of incandescent and fluores- 
cent lighting makes colors alive, fresh, and 
inviting, and makes it possible to display 
the merchandise in true color balance. 

General illumination is provided with a 
recessed ceiling unit which has six 20- 
watt fluorescent lamps, and one 150-watt 
silver bowl incandescent lamp. Two dif- 
fusers are used — one of a plastic material 
and the other of “Photolite’” glass. The 
use of fluorescent and incandescent lighting 
makes for flexibility, for several combina- 
tions can be achieved. In many instances, 
only the 150-watt silver bowl lamps were 
used. 

In addition to the general illumination, 
many special lighting fixtures were designed 
for various areas in the store. These were 
carefully planned to serve two purposes; 
one was to provide adequate accent light 
at various display areas, the second was to 
give an air of refinement and gaiety to 
such areas as the Oval Room, candy shop, 
and jewelry island. Each unit was meticu- 
lously executed in brass, with a _ polished 
finish, or with a baked enamel finish. The 
chandeliers at the jewelry island were de- 
signed to give additional sparkle to the 
merchandise and are made of slender tubing 
which supports a 25-watt inside-frosted ex- 
posed lamp. In several other instances, 
such as the stemware department on the 
mezzanine, slender tubes were used to sup- 
port the 25-watt exposed lamps. 

Light fixtures can be provided for any 
area in the store without the need of tear- 
ing out walls or ceilings to place new elec- 
trical outlets. Conduits run in ducts spaced 
at regular intervals in the ceiling. New 
light fixtures can be simply snapped into 
place where desired. 





New Plant Opened 
By Gibraltar 


Opening of a new plant devoted exclu- 
sively to the design and manufacture of 
corrugated point-of-purchase display ma- 
terials has been announced by S. Paul 
Boochever, vice-president in charge of the 
Display Division of Gibraltar Corrugated 
Paper Company, North Bergen, N. J. 

The new plant, which has 50,000 square 
feet, occupies one-third of the land tract 
planned for use in future expansion. 

It was built, Boochever explained, to ac- 
commodate the Display Division’s vastly in- 
creased volume in merchandise floor stands 
and counter-merchandisers, heavily used in 
the booming self-service retail field. 

“This plant will offer complete under- 
one-roof services for the first time in the 
history of the industry,” Boochever ex- 
plained in making the announcement. “It 
will combine creative and production staffs, 
collating facilities and a unique drop-ship- 
ment service never before available to cor- 
rugated point-of-purchase display users.” 





Heart Attack Claims 
John Erb, 64 


John G. Erb, 64, display coordinator for 
the William Hengerer Company, Buffalo, 
died recently in that city of a heart attack. 
He had been with Hengerer’s for 35 years. 
A son survives. 
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OUR 251TH YEAR 


Our new WIDE OPEN SPACES provide a smooth, compact, 
production-line flow to give YOU better service at lower cost. 











HAND BLOWN EMPOLIAN GLASS 


DECORATIVE DECANTERS 


Imported from Italy. Antique bottle green 
color. Sizes from left to right: 17", 26", 


11", 14° & 12". Sold only in set of $95 


five assorted sizes as shown. Set 


Duplex Display & Mfg. Co. 


916 ARCH STREET, PHILADELPHIA 7, PA. 























Quality Mannequins At 
Popular Prices! 


Our extensive line of quality mannequins is designed 
for the displayman who wants figures 
that wear apparel superbly, at a popular price, 
with fine finish and workmanship to insure long service. 
These figures are sculptured to set-off every detail of current fashions. 
Light in weight, they are made of papier mache, 
with rubber hands and can be had 
with metal or Herculite glass bases. Custom-made Pugdin quality 
wigs of finest craftsmanship are used exclusively. 
See them at your local display jobber today. 


JOBBERS: These are mannequins that will give your 
quality in design and workmanship at a 
reasonable price. A few desirable jobber territones are 
still open. Write or phone today for details t 


customers top 


Manhattan Motion Manikin Manufacturers 


Have never been connected with any other mannequin manufacturr of similar name 


factory and showroom: 


4 WEST 16TH STREET @ NEW YORK 11 @ N. Y. CHELSEA 3-4705 











SLEIGHS FOR SANTA 


These are designed to satisfy the most discriminating displayman. 


Length 25" Length 33" 
S$L25—White and Gold on C8 S$L33—White and Gold $16.50 
$L25-B—Brass Runners $13.35 S$L33—Brass Runners $19.95 


SEE YOUR JOBBER 


FERRO-CRAFT, Morganfield, Kentucky 











WHITE MICA psi 


Tite) Bea | | opporTUNITY 


FIREPROOF . . . REALISTIC EXCHANGE 
For any WANT AD purpose: 


SPARKLES LIKE meal SNOW POSITION WANTED POSITION VACANT 
; | USED DISPLAY EQUIPMENT 
Available in 50 lb. Bags FOR SALE 


U.S. MICA COMPANY, INC. | gto ver Chiumn snes 


JORDON & VAN DYKE STS. _—«'1525 CIRCLE AVE. CASH WITH ORDER 








EAST RUTHERFORD, NJ. FOREST PARK, ILL. 
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Asks Mannequin Changes 
To Show Hats Better 

“Please develop a mannequin head shape 
that will model a_ hat satisfactorily in 
three major head sizes. Otherwise, you're 
going to make both manufacturers and re- 
tailers daffy.” This is the plea of Emanuel 
A. Korchnoy, vice-president of the Frank H. 
Lee Company, Danbury, Conn., maker of 
Lee and Disney hats for men. 

Korchnoy reached his conclusion after a 
study of the problem which followed a 
heartfelt note received from C. T. Schmitt, 
ot Loevenhart’s, Louisville. 

“Most of the men’s mannequins,” said 
Schmitt, “are designed with wavy hair and 
a prominent curl to the part in the hair 
that pushes the hat out of shape unless 
fitted too large. This defeats the display 
purpose ot conveying the idea that a hat 
will add to a man’s apearance. It fails to 
bring out the smart styling and neat look 
necessary to be well attired. Many times 
we have had to use a style and block not 
at all advantageous because of the shape 
of the mannequin head.” 

Korchnoy asked other stores what they 
had done about the problem. Curtis Weh- 
mueller of Stix, Baer & Fuller, St. Louis, 
said: “Possibly the manufacturers could 
supply a smooth topped head — and one 
with hair — the former for use with hats.” 
And H. M. Bush of Zachry’s, Atlanta, 
added: “Several years ago we discontinued 
the use of mannequins, one of the greatest 
reasons being the problem of hats. It should 
be to the advantage of mannequin makers 
to study this problem. Basically, as I see 
it, the problem is trying to adjust a hat 
which has very little ‘give’ to the head of 
a composition figure which has none. I 
suggest confining head sizes to 7%, regular 
oval, the most popular size which should 
always be in stock in several styles.” 

Others said that they have solved the 
problem in these ways: 

Robert J. Widmer, display manager, Olsen 
& Veerhusen, of Madison, Wisc.: “We have 
whipped this problem somewhat by using 
hat pads that are not too large ia front of 
the head. Also we show a mannequin 
completely outfitted, holding a hat in one 
hand as if he were just taking off or putting 
on the hat. While not as effective as hav- 
ing the hat on the head, still it gives the 
correct styling and color in a hat to com- 
plete the ensemble. We never show a 
dress-up mannequin without a hat.” 

“Displaymen need a head that can _ be 
adapted to all types of display. For ex- 
ample, the head that looks perfect with 
swimming trunks and robe or beach towel 
is atrocious when one tries putting a hat 
over the hard molded outlines in the hair 
when the mannequin is used with a dress- 
up suit or sports ensemble. And the re- 
verse 1s true.” 

Charles A. Merrill, display director at the 
S. Kann Sons Company, Washington: “We 
insist that mannequins’ heads be molded so 
that the hair is very flat and not too raised 
on top.” 

Summarizing the answers, Korchnoy said: 
“It would be to the advantage of manu- 
facturers and retailers to adopt some uni- 
formity in this field for mutual benefit ot 
all. The research we have gathered 1s 
available to all who are interested.” 
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Reyburn Names Wise 
General Sales Manager 

The Reyburn Mfg. Company, Inc., Phila- 
delphia, announces the appointment of Per- 
cival L. Wise to the position of vice-presi- 
dent and general sales manager. He suc- 
ceeds FE. L. McCusker, Sr., who is devoting 
his full time to the position of secretary 
and treasurer of the company. 





Edward Whitmore Heads 
New POPAI Committee 

Edward K. Whitmore, president of Oberly 
& Newell Lithograph Corporation, and 
formerly chairman of the board of the 
Point-of-Purchase Advertising Institute, has 
been named head of the organization’s new 
research and educational committee for 
1954-55, it is announced by Donald S. Hut- 
chinson, president of POPAI. 

Other members of the committee are 
Joseph Austin, treasurer, Austin & Austin, 
Inc.; Ray Dubrowin, display manager, 
General Foods Corporation; Alfred B. Hail- 
parn, sales promotion manager, Publicker 
Industries, Inc.; A. Dexter Johnson, as- 
sistant advertising director, Eastman Kodak 
Company; Arthur A. Marshak, treasurer, 
Walter Marshak, Inc.; Joseph O’Connor, 
account executive, Fuller & Smith & Ross, 
Inc.; Sydney N. Reid, Edwards & Deutsch 
Lithographing Company; Ben J. Seger, 
president, Majestic Creations, Inc.; Howard 
J. Soriano, vice-president, Sinclair & Valen- 
tine Company, and William Thompson, 
supervisor of production, Shell Oil Com- 
pany. 

The research and educational committee 
has been doing constructive work in co- 
ordinating point-of-purchase with other 
forms of advertising. It is: also responsible 
for issuing fact reports which give complete 
case histories of successful point-of-pur- 
chase displays. 





Rosners Are Parents 
Of Daughter 

Vid Rosner, display director of Lucy’s, 
Hollywood, Calif., and Mrs. Rosner are the 
parents of a daughter born on August 6. 
The baby has been named Kathy. 
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ToaMeetole(-1 sem -] my -Yor, @-lale| BRASS 


Picture this set with white goods, 
bright colored accessories, or 
metal items 


Constructed of solid brass and 

wood. Platforms: 942” x 215%”, 

9” x 10%”. 6-brass caps, 4-5” 

legs, 3-10%” legs, 3-1534” legs, 

2-5” spacers. 

GA-28 $22.50 per set 
Packed one set per carton 








or inquire 

ARROW DISPLAY ASSOCIATES 
325 w. glenwood ave. 
philadelphia 40 


sold thru your fixture distributor, 


























FOIL—FOIL PAPER 


PUFFING FOIL — BASE METAL — FOIL BOARD 


All Colors 


Printed Patterns — Striped Patterns 
New Christmas Patterns 


25 — 50 — 100-Foot Rolls — Ream Rolls 
SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. via sone NY 























DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 
PARALLEL MFG. CORP., Dept. H 


109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 

















HERNARD'S Siyle of the Month: FUTURA OBLIQUE 

One of 23 new styles of 3-D Display Letters. Sizes from 

44,'' to 6"* stocked for immediate shipment. Also letters, 
trademarks, logos to specifications. 

FREE — samples and catalog. 

HERNARD MANUFACTURING CO., 

923D Olid Nepperhan Avenue 


INC. 


Yonkers, N. Y. 











ATTENTION DISPLAYMEN 


The Manko Fabrics Co., Inc., wish to announce 
their removal to larger quarters at 156 West 28th 
Street, New York City |. 


WE SPECIALIZE IN 
Puffing foils, 50 ft. rolls, 20'' wide and specially 
priced at $1.00 per roll for silver and $1.25 per 
roll for colors. We also carry tarlatane nettings, 
rayons, piushes, ribbons and novelty cloths. 
SEND FOR PRICES AND SAMPLES 


Special quotations to dealers and jobbers. 


MANKO FABRICS CO., INC. 


156 W. 28th Street, New York City 1 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 
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i Contest Report 


ELECTED 

the month of 

WORLD ’s_ continuing 
Display Contest is this window by H. 
Sittard, Kaufhof, Darmstadt, Germany. De- 
voted to books from all parts of the world, 
it dramatizes its subject interestingly, at 
relatively low cost, and in an eye-catching 
manner. 

Principal display ingredients were the cut- 
out maps of the continents, mounted to ex- 
tend from the background for added dimen- 
sional effect. A radio tower in the center 
of the window had concentric wire circles 
emanating from its top to link the conti- 
nents and the books together. The circles 
bore done in cut-out let- 
ters. 

Foreign entries in this year’s contest have 
numerous more than 
four preceding years during 
was held. The chiet 
that more and 


the best 
July in 


as entry for 


DISPLAY 


International 


sales messages 


been especially sO 
in anv of the 
which the contest 
reason for the increase 1s 
more German displaymen are participating, 
probably as the result of the fact that the 
1953 grand prize went to a German displav 
director. 

Each month DISPLAY WORLD awards 
a gold medal for the best entry received 
during the 30-day period in the _ publica- 
tion’s International Display Contest which 
continues throughout the year. 

The contest has a total of 98 different 
merchandise and _ service’ classifications, 
thus making it possible for any display- 
man to enter one or more divisions. When 
the entire contest is judged shortly after 
December 1, a gold medal will be awarded 
for the best entry in each classification, a 
silver medal for second, and one of bronze 
for third. Also each first place award will 
carry with it three points, second will have 
two points, and third one point. The per- 
son receiving the greatest number of points 


in the contest will be presented with a 
beautiful gold plaque, suitably inscribed, 
sweepstakes award; the next highest 
will receive a similar plaque, and the next 
two will each be presented with a plaque 
of silver and bronze, respectively. 


as 


There are no restrictions as to who may 
enter; the contest is open to any display- 
man, and it is not necessary to be a sub- 
scriber to DISPLAY WORLD in order to 
compete. 

Last 
tries received, 


year there was a total of 3,120 en- 
and at this date it 
that this figure will be exceeded in the 
contest for 1954. Those who have been 
awarded gold medals thus far this year are: 
Kehrt, Jenny's, Cin- 
cinnati; February, James Gosling, R. H. 
White & Co., Boston: March, Hans Erhardt, 
Grands Magasins Jelmoli, Zurich, Switzer- 
land; April, Randolph H. Irwin, Sears, 
Roebuck & Co., Baltimore; May, Adolph 
Van Hollander, Gimbels, Philadelphia, and 
June, Julius Steinberg, Filene’s, Boston. 


seems 


January, Russell C. 


Top winner in the 1953 contest was Her- 
mann Schlipphacke, Westdeutsche Kauthof, 
Cologne, Germany, with Harold McLaren, 
The Bon Marche, Seattle, as runner-up. 
Clement Kieffer, Jr., The Kleinhans Com- 
pany, Buffalo, won the silver plaque, and 
bronze plaques went to Adolph Van Hol- 
lander, Gimbels, and Tom Comerford, Lit 
Brothers, both of Philadelphia, who tied. 

Entry in the contest is made by black 
and white photographs, unmounted, and 
preferably 8 by 10 inches in size, although 
smaller ones will be accepted. The dis- 
playman’s name should appear on the back 
of the picture, together with that of his 
store, his address, and the classification 
number in which it is to be entered. 

This is the fifth consecutive year in which 
the contest has been held. 
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Uses Master Exhibit 


For Trade Shows 


S. Morgan Smith Company, York, Pa., 
manufacturer of hydraulic turbines and in- 
dustrial valves, has solved its trade exhibit 
and display problems for an anticipated ten 
years to come through construction of a 
master exhibit unit which is completely 
self-contained. It enables the company’s 
Turbine Division and Valve Division sales 
departments to display their respective 
lines of equipment in booth spaces with 
frontages varying from 20 to 40 feet, at 
shows anywhere in the country. 

First used at the convention of the Amer- 
ican Water Works Association, Seattle, 
the unit attracted considerable attention 
from show visitors and exhibitors alike be- 
cause of its flexibility and provisions for 
displaying heavy industrial equipment, with 
a collective weight of several tons, and at 
the same time maintaining an open appear- 
ance which invites show visitors to stop. 

For many years S. Morgan Smith, like 
other industrial exhibitors, had followed the 
practice of renting most of its display back- 
grounds, signs, lighting, draperies, etc., 
which required much time on the part of 
company executives in setting up and tak- 
ing down exhibits at trade shows, as well 
as a considerable repetitive expense in 
rented or non-reusable display material. 

It was decided to base future trade 
exhibit booth space commitments on a 
maximum of 40 feet frontage per show, and 
construct a master exhibit which would 
utilize the principal exhibit attractions of 
light, color, and motion, together with all 
accessory display material built or bought 
especially for the company’s exclusive use. 
The objective was a completely self-con- 
tained display unit requiring no_ rented 
properties and which could be erected 
quickly and taken down by unskilled show 
labor. 

The finished unit comprises a_ unitized 
backwall, flexible for booth frontages of 20, 
30, or 40 feet, which in its 40-foot size has 
locked full-height storage cabinets on the 
left side for coats, hats, sales literature, 
cleaning and polishing equipment, and other 
items; lighted black-and-white transparen- 
cies of large size in a panel of eight in- 
stallation photographs, changed from show 
to show to display S. Morgan Smith in- 
stallations in the field concerned; a rotat- 
ing, lighted world globe at the center, with 
appropriate signs; three large full-color 
transparencies of the company’s plants and 
manufacturing facilities at right center, and 
on the right end a display of the company’s 
current sales literature under glass, also 
lighted, with a waist-high wall desk on 
which literature, sales presentations, and 
the like may be viewed by visitors. 

The master exhibit is complete even to 
its own chairs, floor-type ashtrays, a writ- 
ing desk with telephone connection, a mod- 
ern electric wall clock, and its own rubber 
tile floor which is laid rapidly over the 
complete 400 square foot area of the ex- 
hibit. All backwall units, photograph panels, 
fixtures, furnishings, and the floor are 
color-keyed and blended to produce attrac- 
tive effects in pastels of green, gray, and 
vermilion, with black and white trim and 
natural wood finishes. 

Equipment items on display are painted 
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Giant 40 a 3 c rs Toil 20 Print Sis 


Highlight your Christmas displays with giant 40 in. 20 point stars in your choice of sparkling 
foil Christmas colors. Use the large 16 in. and the regular 8 in. stars to complement and set off 
these giant stars. All stars are collapsible and can be used over and over again. To assemble, 
merely pull bead at end of string. To collapse, untie knot and star folds for compact, easy storage. 
Colors: Silver, red, green, gold or variegated. Specify colors desired. 


No. XW-40—Giant 40 In. Star. 
No. XW-16—Large 16 In. Star. 
No. XW-8—Regular 8 In. Star. Eac 1.15; 


For a Complete Line of New Xmas Displays and Decorations, Write for Broadside No. 54-D. 


GARRISON-WAGNER COMPANY 


2018 Washington Ave. St. Louis 3, Mo. 
RRVRF Rett Fe We HS PO Vw & ww 


* NEED HANGERS? ~« 


GET IN TOUCH WITH STEMPLER 
A Manufacturing Source Since 1900 


“HANGERS — that’s alfi” 


WRITE FOR PRICES AND PARTICULARS 


Minty Sl bt Sona Ine. 


28 NORFOLK “ST., NEW YORK 2, N. Y. 














and hand-finished at the factory in colors 
typifying the end uses of the equipment 


(water greens, blues, etc.) and consonant 
with the exhibit colors — the whole pro- 


ducing a most attractive effect. Lighting 
is restrained and confined mainly to a 19- 


Save the price of an expensive shirt on foot company name and address unit above 
your clothing displays. the backwalls, and in the transparency and 


sales literature panels. 

DISPLAY DIKEES answer the problem Because most of the company’s catalogues 
; 7 : - and bulletins are quite expensive and dis- 

of quality shirts for all mens clothing tribution is desired only to interested par- 

displays ties, sales executives of S. Morgan Smith 
: and district representatives handling the 


e Latest Collar Styles exhibits use “literature request cards” which 


are filled out with the visitors’ names and 


. a » . —_ P . . ° : ? ‘. ey 

& White on White, White Broad- addre Sses and are dropped into small collec 

loth d Oxford tion slots in the backwalls: these are 

_ = xTor emptied nightly and returned to the main 
offices for handling. 


© Write for samples and prices. The exhibit was designed by and 











con- 
structed under the supervision of The W. 
H. Long Company, Inc., York, Pa., and 
built by Ivel Construction Corporation, 


DISPLAY DIKEES =| 


Male Appointed Art Director 
1425 - 76th STREET e PHILA. Of Howard M. Cowee, Inc. 


Carl Male, formerly with W. L. Stens- 
gaard & Associates and William Melish 
Harris Associates, has been appointed art 
LEADING CHAIN STORES AND DISPLAYMEN director of Howard M. Cowee, Inc., 7 Park 

USE avenue, New York City. 


TO DISPLAY ; 1 fi Male’s experience goes back over 20 years 
4 as art director, designer of displays, scenic 

HOSIERY artist, and engraver. His nine years with 

5 TA p [ E S Stensgaard as New York art director in- 

| cluded coordinating promotion and creative 


AND activities for manufacturing companies such 
@ Presto Staples are the finest made as RCA, Van Raalte, Cluett Peabody, Inter- 
@ Gucranteed not to clog your machine woven, Hickok, Warner, General Electric 
®@ Precision made Refrigerator Division, and the like. Supple- 
@ Gucranteed not to fall opart mentary to his work on the design and crea- 
@ Returnable if not 100% satisfied tion of merchandising displays, he person- 
For use in: ally serviced a number of accounts. 
HANSEN / No. 3—3/16"—1/4" After studying at the Rochester Athenium, 
KLINGTITE (‘ satelite a School of Art and Design, Male became 


| © ve es ue stage designer and scenic artist of the 
| ty eat Mpa a. Eastman theatre at the Rochester School 
4 _" ; tf Music. . toate 3 $ 


Jobbers Inquiries Invited 


























of Department store work in dis- 


SENCO — 1/4" play for Rochester's B. F. Forman and de- 
ARROW — 1/4", 5/16" signs for local manufacturers encouraged 
made from COMET — 1/4" a move to New York City. Diversified de- 

5,000 Tockpoint staples per box signing experience with display and exhibit 
FAIRYLITE* producers led to his interest in, and his 


pursuance of, a career in the field of visual 


PLASTIC, | merchandising. 


a product of | 

“! SHOE FORM. Brad Driver And Setter 

— | Announced By Unsinger 
- co. INC. | Recently announced by Philip Unsinger & 
; AUBURN, N. Y. | Son, Fremont, Ohio, is a brad driver and 
| setter that makes easy the job of inserting 
half-inch brads into hard-to-get-at places. 
It is made of a 5/16-inch diameter nickel 
PRESTO STAPLE ae) plated brass barrel, 3% inches long, inside 
| is of which is placed a special magnetic tool 
*Reg. U.S. Pat. Off. | 925 Broadway, New York City steel core. A 3%-inch hardwood handle is 
attached to the barrel. When the flange of 


| the barrel is pulled back to the handle, the 

ARTIFICIAL FLOWERS AND | p } Cc T E tip of the magnetic core is pushed out flush 
DECORATIVES | U k Ss with the end of the barrel and picks up 

for Show-window and interior displays. Best quality at | For all decorative purposes, specializing in magnetically the head of the brad. Then 


the in, an ee window display. Highly colorful. All sizes. the point of the brad can be directed in 
WRITE FOR CATALOG. NO JOBBERS, PLEASE! Ponti information or samples to any angle desired and inserted into most 
H HOOVER & SONS CO. ae ies : eal 
BARTH'S DECORATIVE STUDIOS | 1270 Broadway, New York City 1 woods and soft metals by pressure with the 
ISIS N. Chestnut St. Colorado Springs, Colo. palm of the hand. 
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“World Without Sound" 
An Unusual Exhibit 


The “World Without Sound” exhibit now 
on view at WFAA, Dallas, is a pictorial 
study on our actual world deprived of 
sound. 

It portrays the various emotions of people, 
both adult and children, who have lived in 
a world without sound since birth, and 
those who have lived in both worlds, that 
of sound and that of silence. 

The exhibit represents the impressions at 
which nationally known designer Peter 
Wolf and Dallas researcher Dr. Bernard 
Hanes arrived after an analysis of many 
interviews and other material on the sub- 
ject. 

To determine what a world without sound 
would be like, Dr. Hanes interviewed many 
persons, both adult and children, who are 
without the sense of sound. Then he out- 
lined in his report how the world appears 
to those persons. Wolf took this report 
and created the “World Without Sound” 
exhibit. 

The emotional conflicts of fear, loneliness, 
delight in sight, response to vibrations, the 
beauty of colors in nature, and faith and 
belief growing from silent meditation are 
depicted in exhibit panels by mists, figures, 
effective colors, and lighting. Fairfax Nis- 
bet, radio and television editor of The 
Dallas Morning News, commented in her 
column: “The exhibit entitled ‘A World 
Without Sound’ has to be seen to be truly 
appreciated, but it is a thing of delicate 
beauty, imaginative effects, and a _ highly 
emotional quality. 

“Ironically enough, radio is the epitome 
of sound, yet this exhibit is a series of 
effectively lighted displays of pictorial art 
which brings home with terrific impact 
what the world is like without that vital 
sense.’ 

The exhibit has educational value and is 
being presented by WFAA as a public serv- 
al 





Retail Equipment Show 
To Be Held In January 


The National Retail Industry Show will 
be held January 7-11, 1955, at Madison 
Square Garden, New York City. Exhibits 
will be grouped in sections covering eight 
of the major retail operations: merchandise 
handling and warehousing, office and ac- 
counting, building and modernization, de- 
livery trucks, maintenance and_ supplies, 
automatic vending, store operations, dis- 
plays and self-service. The sponsoring or- 
ganization, the Store Modernization Inst1- 
tute, expects to have more than 150 exhibits. 

The show is open to executives of all 
departments of the retail field, as well as 
others engaged in commercial building and 
retail operations. Free invitations may be 
obtained from the Store Modernization In- 
stitute, 20 East 55th street, New York 
City 22. 





Vacation In Alaska 
For Silverblatts 

Nathan Silverblatt, manager of DISPLAY 
WORLD, and Mrs. Silverblatt are vaca- 
tioning in Alaska. They will return to 
Cincinnati around September 1. 
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add sparkle to your displays 


Here’s a sparkling fresh idea for window, backdrop or 
counter display. Sparkl-Tex combines a feeling of snowy 
crispness with eye-arresting glitter ... sets off your display 
to best advantage. 

Shiny aluminum flakes in silver or a combination of 
silver-red-green are sprinkled on fireproofed cotton wadding 
—then baked on by special process. Sparkl-Tex has body 
for easy handling, accurate cutting. Its depth allows it to 
fall in soft, snow-blown contours. 

For store display, Sparkl-Tex is available in rolls 36 
inches wide and 12 or 48 yards long. Smaller sheets are also 
available attractively packaged for resale. For full infor- 
mation, prices and samples, write Dept. 
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ATTENTION DISPLAY DEALERS 


Transparent Oak, many new colors. Lycopodium Roping, Green only 


i ade i irst class. 
Transparent Oak, leaf roping. all nena made and first cla 
many colors. Sea Oats, Natural and Dyed, also 


. . ’ ‘a Si — ’ 
Regular Oak leaf roping, Green Gold and Silver 


only. Fur Tails, Natural and Dyed. 
Cat Tails. Natural and Dyed. also Gold and Silver. 


We can fill your needs promptly. Write for full information. 


Florida Leaf & Fern Co. 


SANFORD, FLA. 

















From I tb. to 1.000 bbs. 


WHEAT 


32” to 36” long 
NATURAL - COLORED 


Autumn—Red—Green—Yellow—Blue—Cerise 
Assorted colors to a box 


ALSO 
eNATURAL eDRY 


FOLIAGES MATERIAL 


Natural and Sandblasted Manzanita, California Driftwood, 
Sandblasted Grape Root, Manzanita Trees with base, 
Manzanita Lamp Bases, polished and drilled. 


CHINGOS & SONS, INC. 


812-20 AVE. OF AMERICAS NEW YORK CITY 1 
MUrray Hill 9-0476-7-8-9 











SPARKLING CONTRAST 


These rough, irregular clouds of bubbles will attractively support, 
surround and set off any type of merchandise. It's so easy with Frostee 
Sno Blocks! Write for Bulletin No. II ,"Tips on Displaying Small Items." 


FROSTEE SNO CO. “BLIKKFANG" 
ANTIOCH, ILL. TORGET 8, OSLO, NORWAY 











NADI News 


By JOHN F. BOWMAN 
Managing Director, National 
Association of Display Industries 


As a source of additional business and 

activity in off seasons, the National 
Association of Display Industries has been 
exploring the possibilities of reestablishing 
or invigorating some of the traditional sell- 
ing days that have dropped off retailwise 
or have been submerged by new trends. 
Discussions have been held with representa- 
tives of trade groups interested in such sell- 
ing events as Mother’s Day, Father's Day, 
Valentine’s Day, etc. And, strangely enough, 
special promotions in food super-markets 
through the use of display props that attract 
the main buyer—Mrs. America. 

At first blush, it didn’t look too good. 
Then the desires of those people who want 
to increase business through the use of 
every device available began to exert in- 
fluence. 

The seasonal promotion is here to stay 
for a few years and so is the special pro- 
motion to move the merchandise that is on 
the shelf or in stock. But, more and more, 
the idea of “Import Fairs,” “Special For 
Mother,” “Dad’s Favorites,” “A Valentine 
For You,” “The Firecracker Special,” 
“Sports For The Family,” “Do-It-Yourself” 
(an all-season promotion), “Semester Spe- 
cials” (for college clothes), “Special Pur- 
chase Sales” and a host of other attractive 
ideas are being examined and used by re- 
tailers both large and small. 

Recommended for display factors and 
their sales personnel is a hard look at 
such events and that they be inquired about 
every trip so that coverage of special orders 
will be available. Stores are looking for 
ideas to make more money and there is no 
law against providing ideas that will work. 


Wi dom-one and Special Promotions: 


General Business: Dollar volume of sales 
during June and July for the industry are 
ahead of 1953 figures. More new material 
is being ordered for Christmas delivery 
and fewer of the stores are reworking last 
year's items (mostly because they have had 
two or three vear’s use already and cer- 
tainly were written off long ago). Prospects 
for earlier decisions on hold-for-confirma- 
tions are also good which will mean less 
over-time in production and a better profit 
ratio. Many stores and distributors are 
accepting earlier shipping dates, which cuts 
warehousing and also contributes to the 
generally better picture. 


New Business: Looking around for new 
sources some firms have hit the super- 
market food stores hard. And the results 
have been pleasing. As mentioned, Mrs. 
America likes to shop in an atmosphere of 
warmth and eye-appeai. She is used to it 
in almost ever other place she enters and 
the super-market is taking a long look at 
whatever means they can use to implement 
their already heavy volume. With a hefty 
portion of the consumer dollar being spent 
in this area there is no reason why a 
strong approach will not sell display to 
these stores. Best example is a unit in 
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Hammond, Ind., which opened with an ex- 
pectation of doing about $30,000 per week 
but which is running at $50,000 weekly. It 
is attributing the extra business to the fact 
that the store interior was planned to 
glamorize merchandising beyond the stereo- 
typed gondola and table approach. There 
will be a complete story on this operation 
next month. 


December 1954 Market Week: With all 
the agitation about who opens when, this 
event is still scheduled for an opening on 
Saturday, December 11. The NADI realizes 
that this may inconvenience some _ people 
but, from reports at hand, it is approved 
by a majority of both exhibitors and buyers. 
There is no thought that any member must 
be open in his local showroom at any time 
during Market Week. That is up to the in- 
dividual. What the organization does object 
to is the scheduling of entertainment events 
during the business hours of a Market 
Week regardless of the day held. It was at 
the request of many owners and represen- 
tatives of smaller stores who could not 
properly cover a market during the busy 
selling days of the week that the week-end 
opening was instituted—also for the many 
distributors and jobbers who form the 
local basis for those props and materials 
that are needed in a hurry by stores out- 
side the metropolitan manufacturing areas. 


Clinics: Further discussions with repre- 
sentatives in Toronto, Buffalo, Detroit, Co- 
lumbus, New York City, and Greensboro, 
N. C., connected with retail organizations 
have been held concerning the presentation 
of sales and visual merchandising clinics 
in those communities. These are in addi- 
tion to those already reported as in pro- 
gress with various universities, colleges, and 
state retail groups. Initial planning and dis- 
cussion of topics for the combined NADI- 
National Retail Dry Goods Association 
Clinic for June 24, 1955, have been past the 
preliminary stage for more than a month. 
Topics and speakers for most of the pro- 
gram will probably be announced in De- 
cember at the spring and Easter Market 
Week period in a joint release by the spon- 
soring organizations. 


June 1955 Market Week: In addition to 
the NADI-NRDGA Clinic scheduled in 
connection with this event there has been 
some discussion with other trade groups to 
sponsor a photograph presentation of spe- 
cialized window and interior promotions. 
Present discussions cover prizes to be 
offered, judging panels, etc. Definite an- 
nouncement of this and other items will be 
made at a later date. 





National Display Convention 
To Be Held In London 


England’s second National Display Con- 
vention will be held in London during Sep- 
tember 20-23, together with a display ex- 
hibition of equipment, materials, and serv- 
ices. Subjects included are store planning 
and shop design, a discussion of display by 
displaymen from continental cities, display 
in chain store operation, the point-of-sale 
factor, the importance of design, and dis- 
play lighting. Several open forums will be 
held. A display ball will be given the eve- 
ning of September 21. 
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$14.59 


PER DOZ. 


=o THE HOTTEST CHRISTMAS 
ITEM IN DISPLAY FOR 


Chiat MILA SETTINGS & PROMOTIONS 


most exciting STARBURSTS ... a smash hit at 
Gimbels, New York, CHRISTMAS, 1953. 


sparkle fresh — pink with silver — heavily sequinned. 


sizes 12° to 36° span. 
production special reduced for volume. 


We are repeating this ad because of the great 
demand for this item. Place your order today! 


CONSTANT & THOR, Inc. 


124 CHAMBERS STVR8e + © ew Fa ae 











Model T-2 | 
HANSEN . / 
TACKER & 


: 








| drives staples 
3/a” 1/2" w w 
REQUEST. 3/16 ft °o 1/2 
= A“ 


gps : 
a lengths 

b THE MOST VERSATILE, MOST ADAPTABLE, MOST COMPACT 
Tacker imaginable — the HANSEN Model T-2. One unit drives 
Tackpoints in four different lengths — 3/16", 1%", 36", Y" legs. 

Tackpoints are only 1%" wide. Almost invisible when driven. 
Switch from one size Tackpoint to another in seconds. Drive in 
close quarters or corners with flush front jaw. Fine for point-of- 
sale or other display and sign materials. Fitted with the famous 

Hansen Take-up Jaw, unit is easy to service. Investigate! 


A.L.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE. .. . . CHICAGO 40, ILL. 
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Recognized 
as the “stand- 
ard poster 
Tempera” by 
display stu- 
dios the world 
over 


PRANG 
TEMPERA 


Designed es- 
pecially for 
screening on 
any kind of 
cloth or fab- 
ric. 


PRANG 
pNageri 7 .\:) 
TEXTILE COLORS 





Adds that 
“extra spark” 
to ordinary 
Tempera ren- 
derings. 


DAY-GLO 
TEMPERA 


These three top quality products 
head the long list of PRANG ma- 
terials designed to make your display 
easier to create — better to look at 
and more profitable to do! 


Write today for color charts 


and complete information on all 
Prang products to Dept. DW-16 


the 


‘ \MERICAN CRAYON company \ 
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Flat Face Letters 
for indoor use 
..$ 5.00 
10.00 


PLASTICFOAM ® 
2'/2"" x Y2"' thick, per 100 

5” x 2" thick, per 100 
Your selection 
and carving in 
Inquiries invited. 


PLASTICFOAM PRODUCTS 
948-54 Metcalf Avenue New York City 72 


Custom cutting 


for 
the trade. 


Plasticfoam® 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 

Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18, N. Y. 
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T Jenny’s, in Cincinnati, Russell Kehrt 
installed an unusual Fourth ot July 
display with the 

overlooking the New 
Mannequins standing 


setting a 
York City) sky-line. 
and sitting on the 
green grass produced an interesting contrast 
to cut-out wooden structures of the city 
buildings, with bursting sky-rockets in the 
sky behind the Statue of Liberty. Shown 
in the display was a sequin bathing suit 
and a gay Nettie Rosenstein dress. For 
a bit of humor, a plush-covered dog was 
shown covering his ears against the notse 
of an exploding fire-cracker. The 
otf martial music were brought to 
passersby on the street as a final touch 

J. Musolf, display director of Anker am 
Paradeplatz, Mannheim, Germany, saluted 
the fruit canning season with a window tfea- 
turing all the equipment needed. Principal 
prop Was a giant preserve glass suspended 
from the ceiling over the center of the 
window. Made of large glass rings, the 
glass held an artificial branch of cherries... 

For a display of smokers’ equipment, 
Musolft constructed an enormous cigarette 
lighter, the “flame” of which lighted and 
went out in a regular sequence. Suspended 
so that its tip touched the flame was a 
cigarette of comparable size, while two 
others, already lighted, up streamers 
of spun smoke 

Junior apparel was shown by Peggy Wil- 
son, on the staff of Guy H. Malloy, Neiman- 
Marcus, Dallas, on mannequins standing 
before a large panel painted bright vellow. 


strains 
the 


sent 


glass 


hillside 


On the panel were sketches of Indians in 
outline form, each wearing a three-dimen- 
sional tin mask of the type found in Mex- 
Ico 

Also from Neiman-Marcus was a display 
dealing with Italian cotton dresses 
The background was an ornate shadow-box 
in the form of a small stage, on which 
were puppets from the Kungsholm Muiunta- 
ture Grand Opera Theatre. Stage fronts, 
backgrounds, and _ settings were | Bill 
Dawson; the display was installed by Gary 
(;oeringer 


series 


ry 
Vv 


A mannequin used by Bert Bernsdort, 
Defaka, Kiel, Germany, for a yard goods 
display had no other covering than torn sece 
tions of travel posters applied like a second 
skin, from head to toe 

Another Bernsdort had a 
papier mache figure of legendary Paris, 
complete with toga, leaning nonchalantly 
against a broken Greek column while hold- 
ing an apple out to dresses on stands at the 
left; the dresses were labeled Aphrodite, 
Hera, and Pallas Athena 

For the seventy-eighth anniversary of 
White sewing machines, Tom Comerford, 
Lit Brothers, Philadelphia, used a_ large 
scale to illustrate the theme “Perfect bal- 
ance 1876”; on one tray of the scale 
was a modern sewing machine, balanced by 
an old-time model on the other 

Comerford’s display for “Most Precious” 
perfumes had a feminine mannequin seated 
on the floor in the center of the window 
while men’s arms and hands extended from 
openings in the curtain background to offer 
her bottles of the product. The showcard 
was framed in rattan and suspended trom 
the upper left of the window. A triangular 
displaver at the right held other bottles of 
the perfume 

“Take a Peek’ 


display by 


since 


was the theme of a dis- 





—The knack German displaymen have for creating interesting multiple-object displays is well 
demonstrated in this glassware window by H. Sittard, of Kaufhof, Darmstadt— 
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ISITA STONE ‘WALL? 


It's a Tennessee Stone Wall, the latest of the amazing 
TEXTURE-FLEX display materials. TEXTURE-FLEX looks 
so real that it cannot be distinguished from the 
original when seen from but a few inches away. 


This texture, and others, come in 4' x 8' sheets which 
can be rolled or folded and reused time and again. 
An interesting Brochure is available. 


Authentic Reproductions of Natural 
Textures — with Startling Fidelity 


Manufactured by TEXTURE-FLEX “= 
Chester Rakeman Scenic Studios, Inc. /> 
us 


625 W. 43rd St., New York 36, N. Y. 
BRyant 9-8869 


RUSTIC & 


WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
“PARKCRAFT" 


Phone WI 9-6479 Williamstown, N. J. 




















FOR 


PAPIER 
MACHE 
FORMS 


W. H. Window 
Display Co. 


119 Ave. D 
New York City 9 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 





$4.00 Per Column Inch— CASH WITH ORDER 
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play of men’s robes by Clement Kieffer, 
Jr., The Kleinhans Company, Buffalo. Three 
mannequins were shown behind panels in 
which large keyholes had been cut to show 
the robes 

Vacation wear was shown by Tom Comer- 
ford, Lit Brothers, Philadelphia, in two 
windows joined to simulate the deck of an 
ocean liner, carried out in meticulous detail 
with the rail, life preservers, stairway to an 
upper deck, and doors opening into state- 
POOCMS . « « 

The following 
Sittard, Kauthof, 
window of 
fabrics 
brellas, 
ing the ceiling of the window. 
at the upper right, with innumerable 
rays spreading out to all parts of the 
dow... 

Silks were draped as gowns on 
Chinese figures topped by straw coolie hats; 
the background was completely covered with 
matchstick blinds ... 

For a display of winter apparel, Sittard 
covered the background with imitation 
snowballs affixed at intervals of a foot or 
so. Against these at appropriate spots 
were flocked pine branches . 

Canned goods were shown in stacks of 
cans in column torm, reaching literally to 
the ceiling along the background, with low 
formations of cans curving away from each 
column toward the front of the window. 
3reaking through the background in the 
spaces between the columns were the front 
wheels and wire package carriers of bicy- 
cles, each carrier heaped with cans 

In a display ot bras and corsets, Sittard 
hung a partly opened Venetian blind down 
the center background and behind it posed 
a mannequin clad in the merchandise. 


displays were by H. 
Darmstadt, Germany: A 
summer yard goods showed the 
made up into four large sun um- 
inverted and with the handles reach- 
A sun was 
string 
win- 


kk Ose 





New Items Added 
To Schupp Line 

New flocking items to be found this sea- 
son at Schupp Florist Supply Company, 
1143 Greenleaf avenue, Wilmette, I!1., in- 
clude “Fire-Flock” which glows with fluo- 
rescent brilliance in daylight or under 
black light. “Snow-Flock” is available in 
15 popular colors in addition to white, both 
rayon or cotton, plus “Sparkles” to add at- 
tractiveness to flocked items. 

Schupp teatures “Adhesive FA-10" —the 
firm’s own formula—for use with the 
above-mentioned flock. The adhesive, ac- 
cording to the company, is almost clear, is 
non-inflammable, and will not stain or dis- 
color flock, chip or peel. It will also hold 
firm in either high or low temperature. 
Schupp will send a catalogue of its prod- 
ucts free on request. 





Display Equipment Catalogue 
Issued By Red Wing Products 

An attractive 52-page catalogue has been 
released by Red Wing Products, New Hyde 
Park, N. Y., covering the firm’s line of 
plastic forms, display cases, chrome stands, 
garment racks, tags and _ tickets, and 
wrought iron display products. All items 
are carried in stock for immediate ship- 
ment. Copies of the catalogue will be sent 
on request. 








GRAFOREL 


SIGNS— 


EASY TO MAKE 
WITH NEW 3-D CORK LETTERS 


Make your own signs quickly and easily 
with smart new ready-gummed letters. 
Just moisten and stick in place. They 
hold securely. Can be used in natural 
cork color or painted any color. Ideal 
for window display. exhibits. movie 
titles, and advertisers. Twelve type 
faces to choose from! Sizes from + to 
t inches high. Buy in 100 or 300 letter 
assortments or just the letters you want. 


Write or phone for samples and catalog. 


GRACE LETTER COMPANY 
5 East 47th St., N. Y. MU 8-2950 


Garrison Wagner Co., St. Louis, Mo. 
or your local jobber. 




















WIG STYLES 


. . . Executed by master workmen with 
years 


making fine 
Nu-Show wigs are soft and flex- 
ible, equipped with rubber base and 
steel band to make perfect fit a cer- 
tainty ...and you can depend on fast 
service. Write today for 
showing our full line. 


NU-SHOW DISPLAYS 
97 SIXTH AVENUE, N. Y. C. 13 


of experience in 
wigs. 


literature 

















Now... [oR CELIZE in Solid ~ CHUNKS” 


wie 


FREEZES 


— 
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REALISTIC ICICLES *° ICE COVERED BRANCHES 


de et 


UTTERFLIES, FERNS ON GLASS 
RE INCHES, IN MINUTES 


Use min- 
proper 


= 
wn 
oo 


IMBED LIVE OR ARTIFICIAL FLO , 
BUILD THICKNESSES TO 2 


READILY SHAPED FREE HAND 


Porcelize in solid "chunks" is a new, 
revolutionary plastic that flows freely 
when heated. Makes an ideal dip, 
and is moldable and workable by 
hand as it cools. Simply melt Porcelize 


oO 
OTT VINE 


chunks’ in double boiler. 
eral oil—not water — for 
heat value. 


Introductory offer: 10 Ibs. of Porcelize 
"chunks" $12, prepaid. We pay 
postage. 


\ \\ ‘Nekals 4iih 


Mark 


"r rade 


Ben Hl teers inc. 


Algonquin: 5-2308 


“CHUNKS” _, —— 
in top pot alec 


MINERAL OIL 
in bottom pot 


tit 


156 SEVENTH AVE. NEW YORK 11, WN. Y. 


| tempered 

















DISPLAY RACK 
HANGER 


A very versatile set of little fixtures 
for the display of general merchan- 
dise. 


Sizes included are: 
6'' high, cross bar 6" 
...12" high, cross bar 8"’ 
.. 18" high, cross bar 9°’ 
24"* high, cross bar 12" 


Midget 
Small 
Medium 
Large 








Price Complete for Set of 4 


SOLD ONLY IN SETS OF 
4, AS SHOWN $12.50 


es 
fe ee 


See Your Jobber, or write us 








The HARRY C. COHEN CO. ..0%c.:., 5866 Baum Blvd., Pgh. 6, Pa. 
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| General Plastics Introduces 


New Christmas Line 


A bulletin, No. GP-614, issued by Gen- 
eral Plastics Corporation, 1400 North Wash- 
ington street, Marion, Ind., describes and 
pictures the firm’s new “economy” line of 
large, illuminated, plastic Christmas dis- 
play units for stores and buildings. 

The company for the past eight years has 
been producing special units for community 
decorating projects, and the Santa heads, 
candles, wreaths, and the like described in 
the above-mentioned literature have been 
selected from the main line and adapted 
for stores, building fronts, marquees, and 
lawn scenes. The plastic faces are molded 
in bold relief of lustrous “Tenite” butyrate 
for high quality, and all units are com- 
pletely assembled with lamp, cord set, and 
hardboard back. The _ bulletin 
will be sent to anyone interested, without 
charge. 

A spokesman for the firm comments: “The 
demand is here for larger, more colorful, 
and also animated outdoor Christmas dis- 
plays—preferably in illuminated plastic, but 
at a price. We decided that costlier con- 
struction of our double-face lighting units 
needed for lamp post and street streamer 
mountings was not so essential for a store 
front or lawn display, where single-face 
units could be used. In the construction of 
these single-face economy units we have 
found it possible to dispense with frame 
and hanger assemblies, and decrease watt- 
age requirements, thus lowering costs with- 
out sacrificing quality.” 





David Ostlund, 54, 
Dies In Milwaukee 


David L. Ostlund, who played a_ very 
active part in Milwaukee display for a 
number of years, died in a hospital in that 
city on August 9 at the age of 54. At the 
time of his death he was store superin- 
tendent of Zahn’s, Racine, a position he had 
held since early in 1950. 

For eight years Ostlund was in charge of 
display for The Boston Store, Milwaukee. 
He was much interested in the local dis- 
play club, and at one time was president of 
the organization. 

Surviving are the widow, mother, two 
daughters, two sisters, and a brother. 





Bill Campbell Resigns 
Position With Vicary's 


The resignation of Bill Campbell as dis- 
play director of The C. N. Vicary Com- 
pany, Canton, Ohio, effective October 15 
has been announced by the store. No suc- 
cessor has been named as yet. Campbell 
has no plans for the future except for a 
long vacation to be spent in the Southwest. 





Frankel Issues Catalogue 
Of Christmas Items 


Christmas ornaments and decorations are 
shown in color in a new 24-page holiday 
catalogue just released by Frankel Asso- 
ciates, Inc., 56 West 45th street, New York 
City 36. A copy will be sent without charge 
on request. 
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Nylon Wigs Announced 


By Herzberg-Robbins Re ) 
Mannequin wigs made of 100 per cent 

DuPont nylon have been placed on the mar- 

ket by Herzberg-Robbins, Inc., 457 West \ 


Broadway, New York City 12. A _ repre- 
siiaitios ak tx Guts enn ik te aetna SHOW CARD AND POSTER MACHINE 


“This is a softer and more flexible wig UNG 
than the standard horsehair wig. The Featas "4 SPEED----SIMPLICITY 


nylon is soft and pliable and yet is tough 


and longer lasting than the standard wig. LOW OPERATING COST LONG LIFE 
Texture and sheen are fine and glossy. We eats Nc 

feel that it will be especially excellent for 
those stores that use millinery as the wig Used for over twenty years by leading national chains. 
can be pressed and folded and will retain Many have from 50 to 500 or more in use. 

its shape. It is made with a special con- MORE PROFIT 

struction so that it fits most any head. ae, 
The wigs come in the latest styles, includ- TO YOU! | Sa = Spacial/ %& Aeshiors On 
ing the pixie cut, and modification on the 4 BROADCLOTH Old Fashioned Gilt 
popular Italian haircut.” SHIRTS CHOCOLATES — 


Seuwtly Syed 
The company has prepared a new cata- The "SIGNPRESS" en- spe ee 
— neg its line and will send a copy | gbles store managers to pes 
ree to those requesting it on company ° 

, 3 P“"Y | do a better job of mer- 


letterhead. os ° 
chandising. It provides 


Perforated Materials a simple, convenient 
Offered By Pearson means for producing 


Pearson Industries, 4624 North Sheridan GOOD LOOKING Cards 


road, Chicago 40, announces new “Standard & Posters QUICKLY and sot eat pepspreans * 4.95. 
Acouperf,” a line of perforated non-metallic | at SMALL COST. ") 
sheet materials, said to feature many in- 


teresting new decorative effects and func- MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


tional advantages. The materials can be 


stapled, nailed, glued, cut with shears, knife, D i 5 Cc LA y & U j O AA & by T 
or scissors. * 


Intense standardization of patterns, ma- | BQO X H-144 ADRIAN, MICH. 
terials, and manufacturing procedures make 
800 various combinations available, accord- 
ing to the firm, with ten perforating pat- 
terns, ten designers’ colors, four gauges, 
and flexible as well as rigid grades being 
available. 
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A compact sample kit and detailed in- 
formation on the product are to be had by 
writing the company. 





"Fire-Flock’’ Announced 
By Cellusuede 


Ten new ultra-brilliant flock colors in 
fluorescent hues, which are easy to apply 
with all types of equipment, are announced 
by Cellusuede Products, Inc., 500 North 
Madison street, Rockford, Ill. Marketed 
under the trade name of “Fire-Flock,” the 
new flock is especially processed from the 
same viscose rayon as the company’s regu- 
lar line of rayon flock. Free sample cards 
are now available, covering the following 
fluorescent colors: three shades of red, two EXPAND 
of green, two of orange, blue, rose, and 
vellow. Versatile metal mesh decorative 
; material, in eight bright colors. 4-P.901 
Offers unlimited opportunities for 


Reflector Hardware Issues the decorator. Flexible, easy to CHOIR BOY 


fashion, easy to cut. Your jobber , 
Elaborate Catalogue can supply you. Write for samples of Beautiful full detailed—*4 round mache 


“Increasing profits through the effective R-P Expanded Aluminum Foil and Puff- figure in red and white hand painted 
use of space” is the theme of the handsome ing Foil, . . . also samples of R-P un- robes. Brilliant red satin bow. Movable 
new catalogue just released by Reflector expanded, and non-expansible aluminum head and hands. This figure is truly 
Hardware Corporation, Western avenue at Foil patterns. . . . Especially adaptable sculptured in the yuletide spirit. Figure 
22nd Place, Chicago 8, on behalf of the for Fall and Christmas displays. stands (27 in.) high. $73.50 
firm’s “Spacemaster” visual merchandising Price 
equipment. Containing 132 pages, the cata- RESEARCH PRODUCTS David Hamberger, Inc. 


logue not only shows the products involved CORPORATION 115 W. 3ls¢ STREET 
° s 


but also is replete with illustrations of the 1015 E. WASHINGTON AVENUE NEW YORK 1. NV. Y. 
equipment in actual retail use. MADISON 10, WISCONSIN ' 
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REDUCE 


YOUR 


MANIKIN 
COSTS 


WHILE KEEPING YOUR 


“FIRST SALESMAN” 
UP-TO-DATE 


MADTSOMA 


Manikin 
Stylists 








Largest 
& Wig 


America's 


Refinishers 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Desplaines 
DALLAS — 3007 Canton Street 


FACTORY-ON-WHEELS 





Antique “Turn-of-the Century” 


TELEPHONES 


Collector's 
item 
At the Price 
of an 
Ordinary 
Prop! 


$1 8:7> 


EACH 
IN LOTS OF 4 


2 for $40.00 














$22.50 singly 


Most UNIQUE PROP Ever Offered! 


Not reproductions . . . but real instruments .. . re- 
tired after years of small-town service. To add a touch 
of whimsey . or nostalgia to your displays. Turn 
the quaint crank handie .. . the magneto makes the 
bells ring. Fine hardwood boxes . . nickel-plated 
brass fittings. Use ‘em just as they came off the walls 
. . . Of paint them. For any Season .. . whenever 
you need an idea ... this is it. 


GET ONE FOR YOUR VERY OWN! 


The Golden Oak box cleaned and refinished with a 
Wax Patina ... the metal parts ‘'stripped’’ to their 


Natural Brass ... nee we $3 5.00 


lacquer-protected 
Send me your purchase order TODAY! 
‘ll ship AT ONCE by express—F.0.B. Houston. 


THINGS FROM TEXAS 


P. O. BOX 6122 e HOUSTON 6, TEXAS 
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Top Contest Prize 
To Gwen Stewart 

Display directors of leading department 
stores in San Antonio, Newark and Chicago 
have been named winners in The Merchan- 
dise Mart Hall of Fame window display 
contest. The nation-wide contest was held 
in connection with the 1954 Hall of Fame 
program. 

Gawen Stewart, window display director 
ot Joske’s of Texas, San Antonio, has been 
awarded $500 first prize. The prize-winning 
Joske window display featured a reproduc- 
tion of the first Joske store founded in 
1873, against a background blow-up of the 
present Joske building. Small early West- 
ern figures and an oxcart were placed in 
front of the stucco model of the early store. 

Arthur Fischer, window display depart- 
ment of L. Bamberger & Co., Newark, won 
second prize of $300 in the contest. The 
Bamberger window featured cut-out rendi- 
tions of busts of the four merchants of 
the past elected to the Hall of Fame in 
1953, displayed on pedestals under grace- 
fully curved Corinthian arches. Surround- 
ing the pedestals in the window were ex- 
amples of present-day merchandise sold in 
department stores, including an electric fan, 
television set, and other appliances. 

Carl V. James, display manager of Man- 
del Brothers, Chicago, won $200 third prize. 
The Mandel window featured large photo- 
graphs of the actual heroic-size busts of 
last year’s Hall of Fame winners. 

The Hall of Fame window display con- 
test for the best retail store window ex- 
pressing the program’s theme of the 1m- 
portance of merchandising was limited to 
those displays exhibited sometime during 
the period from June 21 to July 1. Judges 
of the contest were Tom Lee, Tom Lee, 
Ltd.. New York City, chairman; Irving 
Eldredge, Visual Merchandising Group, Na- 
tional Retail Dry Goods Association; R. C. 
Kash, editor, DISPLAY WORLD, and 
William H. Rodgers, research director, 
Paper, Stationery & Tablet Manufacturers 
Association, Inc. 





Flexibility Is Feature 
Of New Display Unit 

Designed specifically for the commercial 
display of mirrors in the Hart Mirror Plate 


Company’s “Mirrorama,” and shown for 
the first time during the Grand Rapids 
Summer Market, a new free-standing, mul- 
tiple screen unit created by L. A. Darling 
Company, Bronson, Mich., attracted the at- 
tention of record traffic in the Hart exhibit. 

The multiple-screen unit is completely 
flexible, portable, and adjustable. It can 
be assembled easily and quickly by store 
personnel, offers an unlimited variety of 
arrangement in either small or large space, 
and eliminates the need for wall anchors 
or mirror hangers as well as for permanent 


| type display structures. 


Channelled steel upright supports and 
stretchers hold perforated hardboard panels 
rigidly and securely in place, and are 
aligned in position with non-slip metal 
brace-bars or wall ties. Adjustments are 


| accomplished, however, simply by releasing 
and resetting lugs or clamps which allow 
| resetting panels, braces or stretchers as de- 
| sired. 





Peeeee 


Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 








KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 


Revolves 
3 Times 
a Minute 





Adjustable 
to most 
Tree Sizes! 


Ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights Will revolutionize your trim! 


The Oldest Name in Turntables 
Available for Every Need! 


Used throughout 
the world for sales- 


Rot ‘Sh boosting action 
O O displays. 18°’ table 
revolves 3 times a 

a a 8 —lmlavie: 300 tb. co 
pacity. Model 712 

illustrated permits 

novel lighting ef- 

fects while table 

turns . . . Ceiling 

and background 

units available too, 

as well as smart 

We also produce midget frac- 
electric motors, electric barbecue 
24 hour delivery from stock! See 
jobber or write us for complete 


build-up fixtures. 
tional H.P. 
turners, etc. 
your local 
catalog! 


KASSON DIE & MOTOR CORP. 
Formerly General Die & Stamping Co. 
Dept. O, 32-14 Northern Bivd. 
Long Isiand City |, New York 


Spanjer 
3=2)D) Raised Letters 


Make Displays Distinct! 
Distinguished! 


Integrity 
Since 
1919 











Distinctive! 


SPANJER wood letters are perfectly pro- 
portioned by master craftsmen. Easy te 
use. In stock for IMMEDIATE shipment. 


Write for FREE illustrated folder and price 
list today! 


SPANJER BROS. 


1160 Howe St., Chicago, Ill. 
~ 267 Mt. Pleosant Ave., Newark, N. J. 








TRACY PARADES 


Builders for the Greatest Shows on Earth 
Ringling Bros. Barnum & Bailey —. Macy's 
Thanksgiving Day Parade. 
UNUSUAL FLOATS DESIGNED AND BUILT. 
HEADS OF ALL DESCRIPTIONS. 
Some Rentals 


BOX 12 [Across the River) SECAUCUS, N. J. 








RAO Foil Paper, Base Metal 
RAO Foil Cloth 


Special Discount to Jobbers 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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The “Mirrorama” unit utilizes special 
finish hardboard panels set into basic black 
metal framework. E. B. Green, the Darling 
representative who worked with Hart de- 
signers in creating the initial display for the 
exhibit, indicated that 8-foot display screens 
would be made available with or without 
panels, in standard 4 by 6-foot and 
either black or gray finishes. 

As an example of the 
single three-panel display 
used in Hart's “Mirrorama,” the following 
variety of arrangements can be achieved 
with minimum effort: (1) a triangle shaped 
unit display of mirrors enclosing a_ struc- 
tural post or pillar; (2) a six-space display 
with each screen set at a 120° angle; (3) 
a T-shape unit, which could also function 
as a department divider: (4) a zig-zag 
divider or island display unit, offering six 
display surfaces, with hinged sections set 
at 120° angles and utilizing both sides ot 
each screen: or against a wall, utilizing 
only three panel spaces; (5) a U-shaped, 
free-standing department divider to provide 
three screen surfaces for a small depart- 
ment display, and three outside panel sur- 
faces for another, or to create a concealed 
desk-ofhce arrangement within a department 
where regular partitions are undesirable. 


s1ze 


flexibility of a 
unit of the type 


Length of screen panels can be changed 
at will, as well as the type of panel ma- 
terial, extending from full depth of upright 
supports to any desired measure. Panel 
width variations are limited by the width 
of stretchers joining uprights, while the ad- 
justment of angles between panels is con- 
trolled by the position of brace-bar terminal 
posts on top end stretchers. Clamps or 
wall ties replace brace-bars in certain types 
of arrangements, adaptable to the display 
of many other items as well as mirrors. 





Third Edition Of "Retailing" 
Issued By McGraw-Hill 


The third edition of 
ciples and Practices,” 
book on the 
has been 


“Retailing ... Prin- 
a comprehensive text- 
subject by G. Henry Richert, 
released by McGraw-Hill Book 
Company, Inc., New York City. The author 
is a specialist in distributive education 
with the United States Office of Education. 

A great wealth of new material has been 
added to the third edition, with descriptive 
and illustrative materials to insure its com- 
plete up-to-dateness. Twenty-eight pages 
are used in the chapter on window and 
interior display, well illustrated with typ- 
ical examples of various types of display. 





Company Offers 

$50 For Name 
I.D.E.A.S. Unlimited, 

Oakland 8, Calif 

Spot” which 


3541 Peralta 
.. manufacturer of the 
snaps on to the top of 
holders, has produced a companion unit 
which is temporarily being called the 
“Circle-Spot.” Not satisfied with this name, 
the company is offering $50 to the person 
who will send in an appropriate substitute 
title. The unit is 5% inches in diameter, 
is self-supporting, and comes in chrome or 
brass finish, with die-cut cards to fit in 
nine colors. A free sample will be sent if 
requested on company letterhead. 


street, 
*Ad- 
card 
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New! Colorful! CHRISTMAS VALANCES 
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Design No. Xi0—Colorful Christmas Valance in 
full color. Large 50 ft. Roll—i0'' wide. .$3.00 ea. 


; 
| 


These beautifully lithographed display rolls, 


for store windows, around aisle or counter displays, etc. 
Liberal discount to dealers. 


THE PROGRESS LITHOGRAPHING CO., 


cash in on the profits. 


Design 


No. Xil—Nativity Scene in beautiful y 
colors. 


Large 50 ft. Roli—i0"' wide.....$3.00 ea. 


; ” 
o . _ a 
dt ve. so 


* ~ 


a > 
- # aw : r 
are ideal decorations 
Send for FREE sample today — and 


on high quality paper, 


CINCINNATI 37, OHIO 

















Illuminated 


Christmas Decorations 


Holiday Displays that are colorful 
both day and night 


Send for a sample of our beautiful new permanent 
plastic out-of-doors garland. Listed at 50c per yard. 


WRITE TODAY FOR COMPLETE CATALOG 


KING AMUSEMENT CO. 


MT. CLEMENS, MICH. 











WE'VE 
MOVED 


Our new address is 25 Opera Place and 
you are in for a treat when 
Visit us. 


you come 


Our own 6 story “General Display Build- 
ing” contains an ultra-modern showroom 
for your comfort and convenience, with 
othces and factory occupying the remain- 
ing floors. 


Just around the corner from Cincinnati's 
leading hotels, we want you to drop in 
on your next trip to Cincinnati. 





And in the meantime, our salesmen are 
now on their way to see you with our 
new line for Christmas. 


Artificial 
Flowers and 
Set Pieces 


Are Better .. 
workmanship and artistic 


GENERAL 
DISPLAY 





. by design, 
packing. 


General Display Corp. 


2 5 OPERA PLACE 
CINCINNATI 2, OHIO 






































ARE YOUR MEN'S WINDOWS A PROBLEM? 





HERE'S A NEW 
INSTRUCTION 
BOOK THAT IS 
INDISPENSIBLE 
TO BEGINNERS, 
VALUABLE 
EVEN TO 
EXPERTS 


a photographic 
_ 
PRICE $5.00 
$5.50 outside U.S.A.jorder today] 








io IDEAS ond PROMOTIONAL SERVICE e 


illustrations, 


endorsed by experience 


Let us send you this new, profusely 
illustrated, handy reference guide at 
our risk. Take one week to look 
over then decide whether you feel 
certain *‘How to Form a Coat Profes- 
sionally’’ will help you to improve 
your coat forming and increase your 
earning ability — it's really an in- 
vestment in yourself. 


BISSANTZ BLDG. e WICHITA, KANSAS 








Aly BATTERY-OPERATEDE | 
HERTVY MOTION DEVICES 
for UNLIMITED ANIMATION! 


\ REQUIRES NO ELECTRICITY—Run day and 
night continuously for 5 to 8 weeks on 2 
ordinary 10¢ flashlight batteries! Carry up to. 

7 Ib. load.:5 R. P.M. : 
"SEELA” (ceiling turner) 

. dia. 54“ Can be hooked | 

easily to ceiling. Sample 


unit: $8.75 P.P. 


Et The 
FoR THE Fone offered oF 2 
paren p\ ple unit 
re) } 


now! 
“Seela 
compinatio® 


t gid 
$9.95 pos Pp 


“TURNETTE” 
(turntable) 
dia. 74" 
Somple unit: 


$8.75 Sg 


unit 


“TURNAM” (motor) 
Versatile! ideal for use 
on most any type of 
animation. Sample unit: | 


» Newest of All! Amazing! 
» BATTERY — MOVED Pre- 
cision CLOCK MOVE- 
MENTS. Run 500 to 800 
yy days on 2 ordinary 10¢ flash- 
light batteries! Sample 


incl. hands 
75 P.P. 


























URLAP 


BUY DIRECT 


15 STOCK COLORS 


Perfectly Dyed — Drapery Finish — for 
Displays, Showrooms, Wall Coverings 
Sensational New 
FIRE BRICK PATTERN 


Hunter Green, Blue, Ecru, Wine, Brown, 
Gold, Rose and Grey. 
36" 40" 54" 

25c yd. 30cyd. 40c yd. 
100 yds. 26c yd. 3leyd. 4c yd. 
50 yds. 27c yd. 32¢yd. 42¢ yd. 

Pastels 9c yard extra on all widths. 
White, Red, Lite Blue, Maize, Pink, Char- 
treuse. Other colors on application. 

All prices f.o.b. New York 
Shipping Weight—200 yds., 36" width 
weighs 108 Ibs. Freight cost to Chicago 
about $2.00 or 4c yd. 


ALSO FISH NET 
Cotton, Gold, Silver 


Imported Linen Theatrical Gauze in stock. 


VAN ARDEN FABRICS 
MNERS. 


Division 
New York Twine Corporation 


Every twine — Every need 
110 Murray Street, New York 7, N. Y. 


500 yds. 





Lately there has been a _ plethora of 
advice to display people by college pro- 
fessors, advertising men, and miscellaneous 
experts, all of whom feel qualified to tell 
us of our many shortcomings and how to 
overcome them. 

Dr. Charles M. Edward, Jr., of the New 
York university School of Retailing says: 
“With few exceptions displaymen have done 
little to merit a more prominent place in 
the sun . they try to talk themselves into 
a position of greater importance and accept- 
ance ... have done little more than talk to 
other that display is an _ influential 
medium — without proving it to their store 
heads.” Dr. Ray L. Birdwhistell, of the 
University of Louisville, says: “Gain recog- 
nition through association . .. we lack 
means of communication with people hav- 
ing the same common. problems. Sales 
figures are of little value in proving the 
value of display.” 

There is some truth in these opinions. 
There is more to our problem, however, 
than these eminent men have touched upon. 
Display people have not sold themselves and 
their medium as has the advertising pro- 
fession. We have ourselves to blame for 
much of this situation, but merchandise and 
display manufacturers and the advertising 
agencies also share blame for this situation. 

The merchandise manufacturers spend 
lavishly for newspaper and magazine adver- 
tising and expect and sometimes demand 
window space gratis. They recognize the 
value of display but are, with few excep- 
tions, adamant in their demands for free 
window or counter space. Their advertis- 
ing agencies are not interested in display 


each 


as such except where they can place their 
counter cards or dull, unimaginative 
“canned displays” which quickly find their 
way to the trash bins of most better stores. 
These advertising agencies get their com- 
missions from space placed in periodicals 
and printed or “canned displays.” 

Newspapers and magazines furnish store 
advertising men with facts and figures to 
present to management. The display manu- 
facturers would do us all a great service 
by spending money on further research. 
These facts would place us in a more 
advantageous position to advance our stand- 
ing in the business world. Despite the good 
professor's opinion, management is inter- 
ested in figures. Except for a few back- 
ward merchants, display is being recognized 
more and more for the successful selling 
job it does. This three-dimensional pre- 
sentation of merchandise can do a better 
job of selling per dollar spent than any 
other medium open to merchants. Here the 
customer sees the actual merchandise in its 
full dimensions, plus colors, plus a_back- 
ground that enhances its intrinsic features. 

Advertising men have sold themselves so 
solidly that they are rarely asked to prove 
their claims. They coast along’ without 
having to present new facts as to their 
economic value in today’s selling field. They 
will do little or nothing to help display 
because they fear it may mean less spent 
on advertising. I often wonder why the 
advertising department insists on having 
windows to back up their ads. 


The management for whom I work 1s 
thoroughly convinced of what display can 
do to move merchandise and at the same 
time help build the prestige of the store. 
All of our buyers will take a window in 
preference to an ad in the newspaper or a 
direct mailing piece. An ad is expensive 
and a hot, cold, or rainy day may nullify 
the results of it. A window, at a fraction 
of the cost, can stay in a week or ten days 
and rarely fails to increase the sales of the 
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ré: 


—Charles Harper, of the display staff of The Stewart Dry Goods Company, Louisville, special- 


izes in furniture display. 


Here is one of his windows featuring summer furniture, with pink 


as the color theme— 
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department, often necessitating a re-order 
on the merchandise. 

There are many displaymen in this coun- 
try who have had the same experience as I 
and who have had the same battle to put 
their ideas across. Top management will 
gladly listen to any idea that will increase 
sales. If display people. would use some of 
the ingenuity they use for their display 
toward their relationship with management, 
there would be no reason for all of this 
extraneous outside advice. Our own WNa- 
tional Display Association is able and very 
willing to follow any line of thinking and 
action necessary to advance our interests. 
It is up to us to get together and emulate 
the advertising men in our professional re- 
lationship with top management—T. W. 
Lees, president, Chicago Display Club. 


I would appreciate your including, if 
possible, the enclosed announcement about 
my resignation as display director of the 
Jonas chain in the next issue of DISPLAY 
WORLD. DISPLAY WORLD is read so 
religiously by all those I know in the pro- 
fession that I feel this would be the easiest 
and best way to get the information to them. 

This is an excellent opportunity, too, to 
thank you for the many stimulating edi- 
torials and articles that appear in DIS- 
PLAY WORLD. For instance, in_ the 
July-August issue, which I’ve just received 
and read from cover to cover. 

Your comments on display in the Iron 
Curtain countries certainly made me feel 
more grateful for the wonderful circum- 
stances we enjoy in this country. 

Your quote from Bill Stensgaard’s ad- 
dress was well chosen. How unfortunate 
that it takes so much selling to convince 
management of the value of display. Bill's 
efforts, and yours, along with many other 
imaginative individuals interested in _ pro- 
moting a greater appreciation for display 
are bound to lead to a better understanding 
between management and those interested 
in reaping the full benefit of intelligent 
merchandise presentation through display. 

1 am especially grateful for your ex- 
cellent coverage of the Display Market 
Week Clinic. You see, at the Clinic I was 
particularly impressed with the comments 
and observations of Dean Edwards and 
William J. Pilat. I made a request from 
the floor that all those in attendance be 
furnished with a copy of their remarks for 
future reference. [I was assured by the 
chairman that copies of the entire pro- 
ceeding would be mailed to all those in 
attendance by the NRDGA. To date, I 
have received no copy, and now that | 
have this issue of DISPLAY WORLD Ill 
not need one. Your article gives me every- 
thing I wanted from the meeting. I know 
that all those displaymen who were unable 
to attend the Clinic are getting as much 
out of your article as I got from the meet- 
ing ... and they've had it brought right to 
them. 

Finally, may I observe that your new pre- 
dating of DISPLAY WORLD is something 
we've needed for a long time. Now DIS- 
PLAY WORLD conforms closely with the 
advance scheduling and planning that pre- 
vails in the display profession, and as 
such proves a bigger and more timely as- 
set.—Anthony Comorat, Bayside, N. Y. 
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Our beautiful new 


BLONDE PEG-0-PANEL 


Now 40 FOB. Datreit, — 
Only +6 


packing charge on less 

than 10 sheets. \,,*° 
Blonde Peg-O-Panel needs no finishing 
or can be refinished with only one-coat 


thickness, 3/16" holes on 
\'' centers. 
or may be dyed. 


Send for our illustrated brochure of over 
150 different Peg-O-Panel display fixtures. 
SAMPLES ON REQUEST — WRITE 
FOR JOBBERS DISCOUNT. 








Nise HAS IT! 





FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 
SUPERB STYLING! — Used in the FINER Stores Like 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 








FLAIR easrc MANIKINS 


15 W. 18th STREET 





Manhattan) 


woo 


letter co. 


mecornrpoRrm aves 


151 WEST !8th STREET, NEW YORK II, N. Y. 











“BACK TO SCHOOL" 
DISPLAY ACCESSORIES 


Send for catalog 


THE MULDNER COMPANY, INC. 
397 Bridge St., Brooklyn 1, N. Y. 


NEW YORK CITY 


\ 


STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
women and beginners will 
this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 4], Ill. 

















Order Your ‘“Naturalike” Grass Mats 
and TUFF-TURF sprinklings from your display jobber 
today—NOW! “NATURALIKE” are the finest GRASS 
MATS you can buy. Ask for ““NATURALIKE” when 
ordering. 
MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 














SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene. 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 











1/250 H.P. 
Shaded Pole Motor 
All Bronze Pump 
© 4 ft. Shut Off 
® 1 gpm at 1 foot : 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 


EASY INDUSTRIES 


162 N. CLINTON STREET . CHICAGO 6 








@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 











GREATEST BOOK ON DISPLAY 


Ever Published, Say Country's Leading Display Authorities 
NOW IN ITS SECOND EDITION 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


.--to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
...it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work — in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 





Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional. ) 


Order Your Copy NOW! 








DISPLAY WORLD 























WANTED 


Combination Display 
Man and Salesman 
For Wyoming's finest exclu- 
sive men’s store. Prefer mar- 
ried man and one who desires 

permanent position. 


SALAR Y—$450 


Write, wire or call 


HARRY YESNESS 


Casper, Wyoming 


SALESMEN WANTED 


Nationally known manufacturer seeks sales representation 
to display mfg., jobbers, wholesale florists and chains for 
complete line of wreaths and roping for Christmas and 


other display items. 


All territories open, top commissions 


paid. Desire salesmen carrying other lines to represent 


us. Give full particulars 


including lines now carried. 


JONES, The Holly Wreath Man 


MILTON, DELAWARE 








SALESMEN 


Nationally Known 
Manufacturer of 


Exclusive Foliage & 
Novelties 
needs established representa- 
tives. Michigan, East Coast, 
W. Va., Carolinas, N. Y. State 
and City available. Top com- 
mission rates. 


Address Box 8FG 


Care of DISPLAY WORLD 














Opportunity Wanted — Top notch 
window trimmer-—showcard writer 
—backgrounds — thoroughly experi- 
enced every phase display operation. 
Last position 13 yrs. with 5th Ave. 
N. Y. C. accessory chain. Seeks 
partnership in established display 
business. Will invest capital and 
services. Address BOX 8CD, Care 
of DISPLAY WORLD. 








WANTED 


Line of High Quality Floral and 
Decorative Pieces for department 
stores by experienced man now 
traveling Alabama, Miss., No. Fla. 
and So. Tenn. 


Address BOX 8GH 
Care of DISPLAY WORLD 


USED BUT BEAUTIFUL! 


1. Like new—21 Christmas Interior Stars and 14 Revolving Post Brackets. 
2. Like new—Two Sleighs, Santa, and Pink Flocked Reindeer Units. 


The post brackets have motor to turn stars and are decorated with a pink 


pearlescent foliage to match the finish 
and 7 ft. tipped with silver spangled ornaments and blue balls. 


he stars are 5 ft. 
The rein- 


of the stars. 


deer units consisting of one sleigh, one santa and three rink flocked rein- 
deer will each cover about 40 ft. The sleigh is constructed of white wrought 


iron, decorated with white branches. 


A sacrifice! 


WRITE FOR FULL PARTICULARS TO: 


DISPLAY MANAGER, SELBER BROS. 
Shreveport, La. 


P. O. Box 1830 





DISPLAY SALESMAN—Who cov- 
ers any territory —but Texas. Here's 
a nice ‘“‘one-shot” sideline. Sell a 
few “Gay Nineties’’ Telephones — 
as advertised in this issue of Dis- 
play World and I'll split the profit 
with you! 
THINGS FROM TEXAS 

P. O. Box 6122, Houston 6, Texas 




















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose: 

e Positions Wanted 

e Help Wanted 

e Salesmen Wanted 


@ Used Equipment 
For Sale 


e Used Equipment 
Wanted 


e Business For Sale 


Ww 


OCTOBER 


Opportunity Exchange 
Forms Close 


SEPT. 5 


FOR SALE 
10 Pair 30” Old English Shoppers at 
$35.00 Pair. 
10 Pair 14” Old English Shoppers at 
$14.00 Pair. 


4 sets of Silvestri Currier and Ives at 


$100.00 Each. 


FRANKENBERGER AND COMPANY 
Charleston, W. Va. 


Display Salesman 


For leading custom built dis- 
play company. Some travel- 
ing. Good opportunity. Sal- 
ary commensurate with ability. 
Write full details, previous ex- 
perience. Display experience 
desirable but not necessary. 


BOX DW 667 


221 W. 4ist St., New York 36 











Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 








WANTED 


Los Angeles’ leading display 
jobber wants an experienced 
man or woman to work in 
store. Selling, etc. We sell 
mannequins, garment. racks, 
fabrics, artificial flowers, gar- 
ment hangers, etc. Excellent 
opportunity for advancement. 
Must be aggressive. All re- 
plies confidential. 


SYD JACKMAN CO. 


822 So. Los Angeles St. 
Los Angeles 14, Calif. 


Salesman Wanted 


National concern wants alert sales- 
men for new fast selling line of 
racks for men’s, ladies and chil- 
dren’s wearing apparel to cover 
Washington State, Oregon, Mon- 
tana, Idaho, Wyoming, North and 
South Dakota, Nebraska, Kansas, 
Arizona, New Mexico, Maine, New 
Hampshire, Vermont. High com- 
missions. Write stating qualifica- 
tions and lines now carried. 


Address Box 8AB 


Care of DISPLAY WORLD 


SALESMEN 


Entire West Coast territory 
open for exclusive representa- 
tion of sensational new line 
of fast selling, unusual dis- 
play items and units. Nothing 
like it on the market. For 
department stores only. No 
objection to  non-conflicting 
line carried. 


Address Box 8DE 


Care of DISPLAY WORLD 














CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 WN. Cicero 
Ave., Chicago 40, Ill. 








SALESMEN WANTED to sell! new, 
versatile, low cost display kit— 
over 100 different setups—popular 
with all types of retailers—40% 
profit for you—a perfect sideline. 


Address BOX 8BC 
Care of DISPLAY WORLD 








DISPLAY MGR. AVAILABLE 


Thoroughly familiar with quality 
department and fashion stores. Ex- 
ceptional creative ability plus ex- 
ecutive know-how assures outstand- 
ing asset. Will relocate. 
Address BOX 8EF 
Care of DISPLAY WORLD 
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DO YOUR—— 





Phone: 





FLOCKING— 


WITH SYNTHETIC SNOW THAT RIVALS NATURE 


Be 99 
Snow lock 
THE MOST BRILLIANT FLOCK MADE! 
WHITE — COLORED — FLUORESCENT 


Also— >¢dlheesivie—"F.A.-10" 


MADE ESPECIALLY TO USE WITH SNOW-FLOCK 


_ FLOCKING EQUIPMENT? — WE HAVE IT! 


FLOCK SUPPLY Co. 
Wilmette 1192 


Write today! 
for free information 
and equipment list. 





Wilmette, Illinois 
P. O. Box 114 











1929 

convention of the Pacific 
Association of Display Men was 
held in Portland. These men were elected 
otheers for the ensuing year: president, A. 
O. Hewitt, Ben Selling Company, Portland; 
first vice-president, H. B. Kelly, Yakima: 
second vice-president, Bert Smyser, Taco- 
ma; third vice-president, A. L. Sweet, 
Boise; secretary-treasurer, Adrian Dels- 
Seattle. The executive committee was 
made up of Walter Rimes, Seattle: W. H. 


SEPTEMBER, 


The annual 
Coast 


man, 


Fields, 
Hering, 
Oakland. 

First prize, a 
contest for Spur 
Waldorf, J. T. Rowland 
second went to Alfred 
Prange & Co., Madison, 
to William <A. Fuller, 
Sommer, Spokane. 

Dan Hatch, for the past eight years 
assistant display manager of the Shepard 
Store, Boston, was made head of the depart- 
ment. 

L. C. Hendryx resigned from Ritter & 
Meyer, Youngstown, Ohio, to head display 
for Steefel Brothers, Albany. 

John J. Meyer, Jr., who had been 
Western Auto Supply Company, Los 


Everett; D. } B 


Seattle, 


Portland; Ray 
McCloughry, 


Davis, 
and { oe 1). 


Ford 


ties 


in a display 
was won by A. W. 
& Sons, Buffalo: 
Voelker, H. C. 
Wis., and third 
Garret, Stuart & 


coupe, 


with 
An- 


joined Herman’s, Ltd., Vancouver, 
as display manager. 

Herman Frankenthal received congratu- 
lations from the New York Metropolitan 


Club on completing 33 years with B. Altman 


& Co. 
SEPTEMBER, 1944 


Turner resigned after 
manager of Zachry’s, Atlanta, 
in order to take a similar position with 
George Muse Clothing Company, of the 
same city. He replaced Lou Blomberg, who 
joined Metzger Brothers, Mobile, Ala. 

The biggest display contest of all— 
6,380 War Bond prizes totaling $115,500 — 
got under way in connection with the Sixth 
War Loan drive. 

First prize in the Scholl Mfg. Company’s 
national display contest, a $500 War Bond, 
was won by George H. Wagner, J. L. 
srandeis & Co., Omaha. Joe McCann, S. 
Kann Sons Company, Washington, won 
second place. 

Jack Clemens resigned his position with 
Adler-Jones Company, Chicago, to join the 
display and store planning department of 
Goodyear Tire & Rubber Company, Akron. 

Cavendish Trading Corporation named 
Sylvia Jaffe as director of the publicity and 
display department, with headquarters in 
New York City. 

The Atlanta Display Club elected K. V. 
P. Burnham, Rich’s, to the _ presidency. 
Other officers were Oscar Rutgers, Davison- 
Paxon Company; R. T. MacNicol, Rich’s, 
and George Hart, Sears, Roebuck & Co. 

G. Edward Bedinger joined the advertis- 
ing staff of the Latin-American division of 
Pan American Airways, Miami; his duties 
were those of display supervisor. 
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Acme Bulletin Co 

Ahrens, Inc., Milton S 
Ajax Box Co., The 

All Purpose Products Co. 
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American Crayon Co., The 
Arnold Wood Turning Co., H. 
Arrow Display Associates 
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we think you know 

that genuine [eee | products 
can help you and 

your store to make 

this Xmas your 


BIGGEST. 














copyright 1954 


B. B. BUTLER MFG. CO., INC. 3150 Randolph St., Bellwood, Ill. 


“‘PEG-BOARD"’ is the Reg. T.M. of the B. B. Butler Mfg. Co. used to identify its products. 


When in New York visit P.B. of New York, Inc., 11 W. 42nd St., New York City 36. Subsidiary of B. B. Butler Mfg. Co., Inc. 















CIRCLES 


WAY, 


BES! 





FAMOUS IN THE DISPLAY WORLD 


ANNOUNCING THE 


GRAND OPENING — 


OF OUR NEW 


CHICAGO SHOWROOM 


220 WEST ADAMS STREET 
CHICAGO, ILL. 


SEPTEMBER 15th 1954 




















Many thanks to our thousands of customers and the customers of our 
Korrect-Way Distribution Organization. Your increased demand for 
Korrect-Way Products has prompted the American Fixture and 
MXolalUhcoleitidiare Mm loli] olelaN noe) oX-1amo Mey oleleleleMal-hyy showroom in the heart 
of Chicago s wholesale district. This new-showroom will of course—mean 


faster and more efficient service to you. 


AMERICAN FIXTURE AND MANUFACTURING co. 
| 2300 LOCUST ST., ST. LOUIS 3, MO. 
NEW YORK OFFICE AND SHOWROOM: 11 WEST 42ND ST. 
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